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PENGARUH EVENT MARKETING POCARI SWEAT
RUN 2021 TERHADAP CUSTOMER ENGAGEMENT
POCARI SWEAT

Cynthia Caroline Yaury
ABSTRAK

Latar belakang penelitian ini yaitu sebagai salah satu brand minuman
isotonik yang unggul di Indonesia, Pocari Sweat berhasil beradaptasi dengan
perkembangan teknologi yang sangat pesat dan dampak yang besar dari
pandemi Covid-19. Hal ini ditunjukkan dengan pelaksanaan event tahunan
Pocari Sweat yang biasanya dilakukan secara offline, kini diselenggarakan
secara online. Salah satu strategi pemasaran yang dilakukan oleh Pocari
Sweat yaitu Event Marketing dengan menyelenggarakan online event Pocari
Sweat Run 2021 Oleh sebab itu, penelitian ini ingin mengetahui apakah
terdapat pengaruh dari Event Marketing Pocari Sweat Run 2021 oleh Pocari
Sweat terhadap Customer Engagement dan seberapa besar pengaruh tersebut.
Metodologi yang digunakan yaitu metode kuantitatif dengan jenis penelitian
eksplanatif. Teknik sampling yang digunakan yaitu non probability sampling
dengan jenis purposive sampling. Kuesioner sebagai sarana survei dalam
penelitian ini menggunakan Google form kemudian disebarkan kepada orang-
orang dengan kriteria, mengetahui tentang Pocari Sweat Run 2021 dan pernah
mengikuti acara Pocari Sweat Run 2021” secara virtual atau online dengan
sampel sebanyak 201 responden. Teknik pengukuran data yang digunakan
untuk menganalisis data yaitu Skala Likert. Hasil penelitian memperlihatkan
bahwa variabel Event Marketing (X) memengaruhi variabel Customer
Engagement (Y) sebesar 0,724 atau 72,4%. Sedangkan, sisa persentase yaitu
sebesar 27,6% variabel Customer Engagement (Y) dipengaruhi oleh faktor
lainnya yang tidak dibahas dan diketahui dalam penelitian ini. Kesimpulan
dari penelitian ini yaitu event marketing Pocari Sweat Run 2021 memberikan
pengaruh terhadap customer engagement Pocari Sweat.

Kata kunei: Event Marketing, Online Event, Customer Engagement, Pocari
Sweat.
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THE IMPACT OF POCARI SWEAT RUN 2021 EVENT
MARKETING ON POCARI SWEAT CUSTOMER
ENGAGEMENT

Cynthia Caroline Yaury

ABSTRACT

The background of this study is as one of the leading isotonic drink brands
in Indonesia, Pocari Sweat has successfully adapted to the rapid development
of technology and the huge impact of the Covid-19 pandemic. This is shown
by the implementation of the annual Pocari Sweat event, which is usually
carried out offline, is now held online. One of the marketing strategies carried
out by Pocari Sweat is Event Marketing by organizing the online event Pocari
Sweat Run 2021 Therefore, this study wants to find out whether there is an
influence from Event Marketing Pocari Sweat Run 2021 by Pocari Sweat on
Customer Engagement and how much influence. The methodology used is
quantitative method with explanatory research method. The sampling
technique used is non-probability sampling with purposive sampling. The
questionnaire as a Survey-tool in this study used Google form and then
distributed to people with criteria, knowing about Pocari Sweat Run 2021
and having participated in the Pocari Sweat Run 2021 event virtually or
online with a sample of 201 respondents. The data measurement technique
used to analyze the data is the Likert Scale. The results showed that the Event
Marketing variable (X) influenced the Customer Engagement variable (Y) by
0.724. or 72.4%. Meanwhile, the remaining percentage of 27.6% of the
Customer Engagement variable (Y) is affected by other factors that are not
discussed and known in this research. The conclusion of this study is that the
Pocari Sweat Run 2021 marketing event has an influence on Pocari Sweat's
customer engagement.

Keywords: Event Marketing, Online Event, Customer Engagement, Pocari
Sweat.
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