DAFTAR PUSTAKA

Apriyani, H., Isdayanti, & Usman, O. (2018). Influence of Promotion Through
Social Media Instagram, Brand Awareness, Brand Equity, Brand Loyalty
to Purchasing Decisions. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.3309783

Arafat, G. Y. (2018). Membongkar Isi Pesan dan Media dengan Content Analysis.
Januari -Juni, 17(33).
https://doi.org/https://dx.doi.org/10.18592/alhadharah.v17133.2370

Blakeman, R. (2018). INTEGRATED MARKETING COMMUNICATION
CREATIVE STRATEGY FROM IDEA TO IMPLEMENTATION. Maryland:
Rowman & Little eld.

Buffer. (2019). What Is Social Media Marketing? Retrieved from Buffer website:
https://buffer.com/social-media-marketing

Creswell, J. W., & Creswell, J. D. (2018). Research design : qualitative,
quantitative, and mixed methods approaches (5th ed.). Thousand Oaks,
California: Sage Publications, Inc.

Daymon, C., & Holloway, 1. (2011). Qualitative research methods in public
relations and marketing communications. London: Routledge.

Evans, D. (2011). Social media marketing : the next generation of business
engagement. Hoboken, N.J.: Wiley Pub. Inc.

Gunelius, S. (2011). 30-Minute Social Media Marketing : Step-By-Step
Techniques To Spread The Word About Your Business Fast And Free.
New York: Mcgraw-Hill.

Heggde, G., & Shainesh, G. (2018). Social media marketing : emerging concepts
and applications. Singapore: Palgrave Macmillan.

Inilah Negara Pengguna Instagram Terbanyak, Indonesia Urutan Berapa? |
Databoks. (n.d.). Retrieved September 6, 2021, from
databoks.katadata.co.id website:
https://databoks.katadata.co.id/datapublish/2021/08/03/inilah-negara-
pengguna-instagram-terbanyak-indonesia-urutan-berapa#

Kemp, S. (2021, April 21). 60 percent of the world’s population is now online.
Retrieved from We Are Social website:
https://wearesocial.com/blog/2021/04/60-percent-of-the-worlds-
population-is-now-online

Kinetic. (2018, November 12). Media Sosial Kian Diperlukan Perusahaan B2B,
Benarkah? Retrieved June 26, 2022, from Digital Brand Activator | Event
Planner | Konsultan Digital Marketing website: https://kinetic.id/media-
sosial/#:~:text=Jelas%2C%?20perusahaan%20B2B%?20sangat%20memerlu
kan

Kompas Cyber Media. (2018, October 6). Hari Ini dalam Sejarah: Aplikasi
Instagram Dirilis... Retrieved September 30, 2021, from KOMPAS.com
website: https://tekno.kompas.com/read/2018/10/06/10512437/hari-ini-
dalam-sejarah-aplikasi-instagram-dirilis

61

Analisis Strategi social..., Geraldo Octavino Everest Riamisza, Universitas Multimedia Nusantara



Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0 : moving from
traditional to digital. Hoboken, New Jersey: John Wiley & Sons, Inc.,
Cop.

Kurniawan, S. (2017, October 4). Siapa Bilang Perusahaan B2B Tak Butuh Media
Sosial? Retrieved June 26, 2022, from www.marketeers.com website:
https://www.marketeers.com/siapa-bilang-perusahaan-b2b-tak-butuh-
media-sosial

Lieb, R. (2012). Content marketing : think like a publisher-- how to use content to
market online and in social media. Indianapolis, Ind.: Que.

Macarthy, A. (2015). 500 Social Media Marketing Tips: Essential Advice, Hints
and Strategy for Business: Facebook, Twitter, Instagram, Pinterest,
LinkedlIn, YouTube, Snapchat, and More! (Winter 2016-17). Andrew
Macarthy.

Miles, J. (2019). Instagram Power: : Build Your Brand and Reach More
Customers with Visual Influence, Second Edition. New York, N.Y.:
Mcgraw-Hill Education.

Patton, M. Q. (2015). Qualitative Research & Evaluation Methods: Integrating
Theory and Practice (4th ed.). Thousand Oaks, California: Sage
Publications, Inc.

PENGETAHUAN BANDAR UDARA. (2007, June 19). Low Cost Carrier —
Fenomena Dunia Penerbangan | Pengetahuan Bandar Udara. Retrieved
September 10, 2021, from bandara.web.id website:
https://bandara.web.id/low-cost-carrier-fenomena-dunia-penerbangan.html

Perkins, L. (2015). The community manager’s playbook : how to build brand
awareness and customer engagement. Berkeley, California: Apress.

Perlunya Customer Engagement dalam Media Sosial Organisasi Bisnis. (2017,
August 6). Retrieved from Management website:
https://bbs.binus.ac.id/management/2017/08/perlunya-customer-
engagement-dalam-media-sosial-organisasi-bisnis-2/

Pratama, B. L., Illahi, A. K., Pratama, M. R., Anggraini, C., & Ari, D. P. S. A.
(2021). METODE ANALISIS ISI METODE ANALISIS ISI (Metode
Penelitian Populer Ilmu-ilmu Sosial). Malang: Unisma Press.

Pulizzi, J., & Barrett, N. (2009). Gef content, get customers : Turn Prospects into
Buyer with Content Marketing. McGraw-Hill.

Rohadian, S., & Amir, M. T. (2019). UPAYA MEMBANGUN CUSTOMER
ENGAGEMENT MELALUI MEDIA SOSIAL INSTAGRAM. Journal of
Entrepreneurship, Management and Industry (JEMI), 2(4).
https://doi.org/10.36782/jemi.v2i4.1925

Ryan, D. (2017). Understanding digital marketing : marketing strategies for
engaging the digital generation. London, England ; Philadelphia,
Pennsylvania ; New Delhi, India: Kogan Page.

Samsu. (2017). METODE PENELITIAN: (Teori dan Aplikasi Penelitian
Kualitatif, Kuantitatif, Mixed Methods, serta Research & Development)
(Rusmini, Ed.). Pusat Studi Agama dan Kemasyarakatan (PUSAKA).

Schreier, M. (2012). Qualitative content analysis in practice. Los Angeles: Sage.

62

Analisis Strategi social..., Geraldo Octavino Everest Riamisza, Universitas Multimedia Nusantara



Siyoto, S., & Ali Sodik, M. (2015). Dasar Metodologi Penelitian. Yogyakarta:
Literasi Media Publishing.

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF, KUALITATIF, DAN
R&D. Bandung: ALFABETA.

Tuten, T. L., & Solomon, M. R. (2014). Social media marketing. Harlow:
Pearson.

Vinerean, S. (2017). Importance of Strategic Social Media Marketing. Expert
Journal of Marketing, 5(1), 28-35.

Yin, R. K. (2014). Case study research: Design and methods (5th ed.). Los
Angeles: Sage.

Zarrella, D. (2010). The social media marketing book. Beijing Etc.: O’reilly, Cop.

Zimmerman, J., & Ng, D. (2017). Social media marketing all-in-one. Hoboken,
Nj: John Wiley & Sons, Inc.

ZyminkowskaK. (2019). Customer Engagement in Theory and Practice : a
Marketing Management Perspective. Editorial: Cham: Springer
International Publishing.

63

Analisis Strategi social..., Geraldo Octavino Everest Riamisza, Universitas Multimedia Nusantara



