
89 
Strategi Personal Branding…, Ester Meissynka Djong, Universitas Multimedia Nusantara 

 

 
 
 

DAFTAR PUSTAKA 
 

Afrilia, A. M. (2018). Personal Branding Remaja di Era Digital. Mediator: Jurnal 
Komunikasi,, 20-30. 

Anggito, A., & Setiawan, J. (2018). Metodologi Penelitian Kualitatif. Jawa Barat: 
CV Jejak. 

Anjani , S., & Irwansyah. (2020). Peranan Influencer dalam Mengkomunikasikan 
Pesan di Media Sosial Instagram (The Role of Social Media Influencers in 
Communicating Messages Using Instagram). POLYGOT: Jurnal Ilmiah, 
203-229. 

Annur, C. M. (2021, November 15). Ada 91 Juta Pengguna Instagram di Indonesia, 
Mayoritas Usia Berapa? Retrieved from Databoks: 
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta- 
pengguna-instagram-di-indonesia-mayoritas-usia-berapa 

Arindita, R. (2019). Personal Branding Mom-Influencer dan Representasi Ibu 
Milenial di Media Sosial. WACANA, 11-24. 

Badan Pusat Statistik. (2018). Statistik Gender Tematik: Profil Generasi Milenial 
Indonesia. Jakarta: Kementerian Pemberdayaan Perempuan dan 
Perlindungan Anak. 

Branscombe, N. R., & Baron, R. A. (2017). Social Psycohology, 14th Edition. 
United States: Pearson Education. 

Casalo, L. V., Flavian, C., & Ibanez-Sanchez, S. (2020). Influencers on Instagram: 
Antecedents and Consequences of Opinion Leadership. Journal of Business 
Research, 510-519. 

Catriana, E. (2020, December 22). Minat Milenial Berinvestasi Naik di Tengah 
Pandemi, Kok Bisa? . Retrieved from Kompas.com: 
https://money.kompas.com/read/2020/12/22/183100326/minat-milenial- 
berinvestasi-naik-di-tengah-pandemi-kok-bisa- 

Chopra, A., Avhad, V., & Jaju, S. (2020). Influencer Marketing: An Exploratory 
Study to Identify Antecedents of Consumer Behavior of Millennial. 
Business Perspectives and Research, 1-15. 

Chu, S. K. (2020). Social Media Tools in Experiental Internship Learning. 
Singapore: Springer. 

Clyne, G. (2019). Social Media Marketing Mastery (2 Manuscripts in 1). New 
York: Amazon Publishing. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Quantitative, 
Qualitative, and Mixed Methods Approaches, 5th Edition. Los Angeles: 
SAGE Publication. 

Cunningham, C. (2013). Social Networking and Impression Management. United 
Kingdom: Lexington Books. 

Denzin, N. K., & Lincoln, Y. S. (2017). The SAGE Handbook of Qualitative 
Research, 5th Edition. United States: SAGE Publications. 

Dewi, I. R. (2021, November 03). Imbas Pandemi, Topik Soal Keuangan dan 
Produk Investasi Paling Ramai Dibahas. Retrieved from IDX Channel: 



90 
Strategi Personal Branding…, Ester Meissynka Djong, Universitas Multimedia Nusantara 

 

 
 

https://www.idxchannel.com/ecotainment/imbas-pandemi-topik-soal- 
keuangan-dan-produk-investasi-paling-ramai-dibahas 

Devito, J. A. (2019). The Interpersonal Communication Book, 15th Edition. 
United Kingdom: Pearson Education. 

Fitrah, M., & Luthfiyah. (2017). Metodologi Penelitian: Penelitian Kualitatif, 
Tindakan Kelas & Studi Kasus. Jawa Barat: Tim CV Jejak. 

Flew, T., & Smith, R. (2014). New Media: An Introduction, 2nd Canadian Edition. 
Australia: Oxford University Press. 

Fuchs, C. (2013). Social Media: A Critical Introduction. London: SAGE 
Publications. 

Gunawan, H. (2022, February 21). Kaum Milenial Kini Dominasi Investor di Pasar 
Modal. Retrieved from Tribunnews.com: 
https://www.tribunnews.com/bisnis/2022/02/21/kaum-milenial-kini- 
dominasi-investor-di-pasar-modal 

Gunawan, I. (2021, June 26). Walau di Masa Pandemi Covid-19, Investor Milenial 
Meningkat Tajam. Retrieved from sonora.id: 
https://www.sonora.id/read/422760214/walau-di-masa-pandemi-covid-19- 
investor-milenial-meningkat-tajam 

Harahap, N. (2020). Penelitian Kualitatif. Sumatera Utara: Wal Ashri Publishing. 
Hariyanti, N. T., & Wirapraja, A. (2018). Pengaruh Influencer Marketing Sebagai 

Strategi Pemasaran Digital Era Modern (Sebuah Studi Literatur). Jurnal 
Eksekutif (Bisnis dan Manajemen), 133-146. 

Haroen, D. (2014). Personal Branding: Kunci Kesuksesan Berkiprah di Dunia 
Politik. Jakarta: Gramedia Pustaka Utama. 

HypeAuditor. (2022, April 26). Instagram Stats & Analytics for PhilipMulyana. 
Retrieved from HypeAuditor: 
https://hypeauditor.com/instagram/philipmulyana/ 

Imawati, A. V., Solihah, W. A., & Shihab, M. (2016). Analisis Personal Branding 
Fashion Blogger Diana Rikasari. JISIP: Jurnal Ilmu Sosial dan Ilmu 
Politik, 175-184. 

Kang, K. (2013). Branding Pays : The Five-Step System to Reinvent Your Personal 
Brand. United States: BrandingPays Media. 

Kemp, S. (2022, February 15). Digital 2022: Indonesia. Retrieved from Data 
Reportal: https://datareportal.com/reports/digital-2022- 
indonesia?rq=indonesia 

Manzilati, A. (2017). Metodologi Penelitian Kualitatif: Paradigma, Metode, dan 
Aplikasi. Malang: Universitas Brawijaya Press (UB Press). 

Marcoux, J. (2016). Be the Brand: The Ultimate Guide to Building Your Personal 
Brand. United States: Createspace Independent Publishing Platform. 

Mediaindonesia.com. (2021, February 24). Masyarakat Mulai Peduli Kesehatan 
dan Keuangan di Masa Pandemi. Retrieved from Mediaindonesia.com: 
https://mediaindonesia.com/ekonomi/386822/masyarakat-mulai-peduli- 
kesehatan-dan-keuangan-di-masa-pandemi 

Metzler, A., & Scheithauer, H. (2017). The Long-Term Benefits of Positive Self- 
Presentation via Profile Pictures, Number of Friends and the Initiation of 



91 
Strategi Personal Branding…, Ester Meissynka Djong, Universitas Multimedia Nusantara 

 

 
 

Relationships on Facebook for Adolescents’ Self-Esteem and the Initiation 
of Offline Relationships. Frontiers in Psychology, 1-15. 

Miles, J. (2019). Instagram Power: Build Your Brand and Reach More Customers 
with Visual Influence, 2th Edition. New York: McGraw-Hill Education. 

Montoya, P., & Vandehey, T. (2002). The Personal Branding Phenomenon: 
Realize Greater Influence, Explosive Income Growth and Rapid Career 
Advancement by Applying the Branding Techniques of Michael, Martha & 
Oprah. United States: Personal Branding Press Publishing. 

Parengkuan, E., & Tumewu, B. (2014). Personal Brand-Inc. Jakarta: PT Gramedia 
Pustaka Utama. 

Pounders, K., Kowalczyk, C. M., & Stowers, K. (2016). Insight into the motivation 
of Selfie Postings: Impression Management and Self-Esteem. European 
Journal of Marketing, 1879-1892. 

Quesenberry, K. A. (2019). Social Media Strategy: Marketing, Advertising, and 
Public Relations in Consumer Revolution, 2nd Edition. United Kingdom: 
Rowman & Littlefield. 

Restusari, F. N., & Farida, N. (2019). Instagram Sebagai Alat Personal Branding 
Dalam Membentuk Citra Diri (Studi Pada Akun Bara Pattiradjawane). 
Mediakom: Jurnal Ilmu Komunikasi, 175-185. 

Retaduari, E. A. (2022, March 8). Menilik Fenomena Influencer dan Artis yang Jadi 
Afiliator Trading Seperti Indra Kenz. Retrieved from Kompas.com: 
https://nasional.kompas.com/read/2022/03/08/18003281/menilik- 
fenomena-influencer-dan-artis-yang-jadi-afiliator-trading-seperti?page=all 

Rezkisari, I. (2020, January 15). Influencer, Bisakah Disebut Profesi Baru? 
Retrieved from Republika.co.id: 
https://www.republika.co.id/berita/q44csk328/influencer-bisakah-disebut- 
profesi-baru 

Riama, C. O. (2021). Peran Influencer dalam Proses Electronic Word of Mouth 
untuk Meningkatkan Persepsi Merek. Jurnal Manajemen Komunikasi, 156- 
175. 

Samsu. (2017). Metode Penelitian: (Teori dan Aplikasi Penelitian Kualitatif, 
Kuantitatif, Mixed Methods, serta Research & Development). Jambi: 
Pusaka Jambi 

Setiadi, A. (2016). Pemanfaatan Media Sosial untuk Efektifitas Komunikasi. 
Cakrawala: Jurnal Humaniora, 1-7. 

Shimp, T. A., & Andrews, J. C. (2013). Advertising, Promotion, and Other Aspects 
of Integrated Marketing Communications, 9th Edition. United States: 
Cengage Learning. 

Siyoto, S., & Sodik, A. (2015). Dasar Metodologi Penelitian. Yogyakarta: Literasi 
Media Publishing. 

Smith, L. R., & Sanderson, J. (2015). I'm Going to Instagram It! An Analysis of 
Athlete Self-Presentation on Instagram. Journal of Broadcasting & 
Electronic Media, 342-358. 

Stephanie, C. (2021, June 23). Instagram Reels Sudah Bisa Dicoba di Indonesia. 
Retrieved from Kompas.com: 



92 
Strategi Personal Branding…, Ester Meissynka Djong, Universitas Multimedia Nusantara 

 

 
 

https://tekno.kompas.com/read/2021/06/23/10210507/instagram-reels- 
sudah-bisa-dicoba-di-indonesia 

Stevani, & Widayatmoko. (2017). Kepribadian Dan Komunikasi Susi Pudjiastuti 
Dalam Membentuk Personal Branding. Jurnal Komunikasi, 65-73. 

Sugianto, D. (2021, March 10). Milenial Dominasi Pasar Modal, Ngomongin 
Saham Lewat IG dan Tiktok. Retrieved from detikfinance: 
https://finance.detik.com/bursa-dan-valas/d-5488916/milenial-dominasi- 
pasar-modal-ngomongin-saham-lewat-ig-dan-tiktok 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatifdan R & D. Bandung: 
Alfabeta. 

Yang, C.-c., & Brown, B. B. (2016). Online Self-Presentation on Facebook and Self 
Development During the College Transition. J Youth Adolescence, 402-216. 

Yau, J. C., & Reich, S. M. (2019). “It’s Just a Lot of Work”: Adolescents’ Self- 
Presentation Norms and Practices on Facebook and Instagram. Journal of 
Research on Adolescence, 1-14. 

Yin, R. K. (2016). Qualitative Research from Start to Finish, 2nd Edition. New 
York: The Guildford Press. 

Yin, R. K. (2018). Case Study Research and Applications: Design and Methods, 
6th Edition. Los Angeles: SAGE Publications. 




