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PENGARUH KONTEN MEDIA SOSIAL INSTAGRAM 

TERHADAP BRAND AWARENESS 

APLIKASI BLU BY BCA DIGITAL 

 Geudentius Argoragil Khrisnamurti 

ABSTRAK 

 

 Kehadiran aplikasi blu by BCA Digital menjadikan terobosan terhadap 

bank digital di Indonesia, namun aplikasi blu masih belum disadari 

kehadirannya oleh banyak masyarakat, sehingga perlu adanya dorongan dari 

konten media sosial Instagram untuk meningkatkan brand awareness dari 

BCA Digital. Penelitian ini dilatarbelakangi oleh perkembangan teknologi 

bidang perbankan digital, berbagai brand memproduksi berbagai aplikasi 

bank digital beserta benefit yang berbeda. Tujuan penelitian ini adalah untuk 

mengetahui pengaruh dan seberapa besar presentase yang diperoleh konten 

media sosial Instagram terhadap brand awareness aplikasi blu by BCA 

Digital. Penelitian ini menggunakan metode kuantitatif bersifat eksplanatif 

dengan teknik purposive sampling dan non probability yang menggunakan 

metode survei melalui penyebaran kuesioner secara online. Penyebaran 

survei dilakukan kepada 100 responden yang merupakan pengguna aplikasi 

blu dan mengetahui akun media sosial Instagram @blubybcadigital. 

Diketahui bahwa konten media sosial Instagram memiliki pengaruh 18.7% 

terhadap brand awareness aplikasi blu, 81.3% sisanya dipengaruhi oleh 

faktor lain.  

 

Kata kunci:  Brand Awareness, Perilaku Nasabah, blu by BCA Digital 
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PENGARUH KONTEN MEDIA SOSIAL INSTAGRAM 

TERHADAP BRAND AWARENESS 

APLIKASI BLU BY BCA DIGITAL 

Geudentius Argoragil Khrisnamurti 

 

ABSTRACT (English) 

 

The presence of the blu application by BCA Digital has made a 

breakthrough for digital banks in Indonesia, but the blu application is still 

not realized by many people, so there is a need for encouragement from 

Instagram social media content to increase BCA Digital's brand awareness. 

This research is motivated by technological developments in the digital 

banking sector, various brands produce various digital banking 

applications and their different benefits. The purpose of this study was to 

determine the influence and how big the percentage obtained by Instagram 

social media content on the brand awareness of the blu application by BCA 

Digital. This study uses a quantitative method that is explanative with 

purposive sampling and non-probability techniques using a survey method 

through the distribution of online questionnaires. The survey was 

distributed to 100 respondents who are users of the blu application and 

know the Instagram @blubybcadigital social media account. see that 

Instagram's social media content has an 18.7% influence on the blu 

application's brand awareness, 81.3% is influenced by other factors. 

 

Keywords: Brand Awareness, Customer Behavior, blu by BCA Digital 
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