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PENGARUH PESAN PRODUCT PLACEMENT KOPIKO
DALAM DRAMA KOREA TERHADAP MINAT BELI

Oleh : Karin Wijaya

ABSTRAK

Sudah banyak brand di Indonesia yang melakukan strategi pemasaran
product placement karena iklan televisi sudah kurang efektif lagi. Hal ini
disebabkan oleh penonton yang cenderung mengganti saluran ketika jeda pariwara
muncul. Product placement memiliki kelebihan dibanding iklan televisi, yaitu
produk yang ditempatkan akan dikaitkan langsung dengan jalan cerita acara
tersebut sehingga terkesan menyatu dengan para tokoh dan penonton tidak akan
terkesan ditargetkan. Salah satu brand yang melakukan strategi pemasaran ini
adalah Kopiko dengan melakukan product placement pada drama Korea
Hometown Cha-Cha-Cha. Maka dari itu, penelitian ini bertujuan untuk mengetahui
pengaruh product placement Kopiko dalam drama Hometown Cha-Cha-Cha
terhadap minat beli. Teori dan konsep utama yang digunakan dalam penelitian
adalah Elaboration Likelihood Model, konsep Product placement, dan konsep
Minat Beli. Penelitian dilakukan pada pengguna Netflix di Indonesia. Penelitian ini
menggunakan metode penelitian kuantitatif eksplanatif dan menggunakan survei
sebagai instrumen pengambilan data. Pengambilan sampel menggunakan teknik
purposive sampling sebanyak 100 responden. Hasil penelitian menunjukan bahwa
product dapat mempengaruhi minat beli. Besar pengaruh yang dihasilkan product
placement Kopiko terhadap minat beli adalah sebesar 29,8%. Maka dari itu, product
placement yang dilakukan Kopiko dinilai berhasil dan dapat dilakukan kembali
pada drama Korea lain yang bergenre serupa.

Kata Kunci : Minat Beli, Product Placement, Iklan.
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THE INFLUENCE OF KOPIKO'S PRODUCT PLACEMENT
MESSAGE IN KOREAN DRAMA ON PURCHASE
INTENTION

By : Karin Wijaya

ABSTRACT

Many brands in Indonesia have implemented product placement marketing
strategy because television advertising is less effective. This is caused by the
audience that tend to change channels when commercial breaks occur. Product
placement has advantages over television advertising, namely the product placed
will be directly linked to the storyline so that it seems to blend in with the characters
and the audience will not seem targeted. One of the brand that implemented this
marketing strategy is Kopiko by doing a product placement on the Korean drama
Hometown Cha-Cha-Cha. Therefore, this study aims to find out the effect of
Kopiko's product placement in Hometown Cha-Cha-Cha drama on purchase
intention. The main theories and concepts used in this research are the Elaboration
Likelihood Model, the Product Placement concept, and the Buying Interest
concept.The research was carried on Netflix users in Indonesia. The main theories
and concepts used in this research are the Elaboration Likelihood Model, the
Product Placement concept, and the Purchase Intention concept. This study uses
an explanatory quantitative research method and uses a survey as data collection
instrument. Samples were collected using purposive sampling technique, 100
respondents were obtained. The results showed that product placement can affect
purchase intention. The impact of Kopiko's product placement on purchase
intention is 29.8%. Therefore, Kopiko's product placement is considered successful
and can be repeated for other Korean dramas of the same genre.

Keywords: Product Placement, Purchase Intention, advertising.

X

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ......cooviiniiniineneinsnncsencsnecnnns ii
HALAMAN PERSETUJUAN ...ccoocinniinienirinnsnensnnesssnsssnesssnsssessssssssassssssssssssasssss iii

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS ......cooiiininnniinninsnnisninsnnnsssicssesssncsssesssnssssesssscses iv
KATA PENGANTAR......uuieiiittctinntinnicsisstissstessssssssessssssssssssssssssssssaes vii
ABSTRAK ..uccoeiiiiitiintinntitennenstissneisaeessissssesssesssssssssssssssssassssssssssssassssasssses viii
ABSTRACT (ERGLISR)....uucnuennninnneninvinnennninsneressisssisssssssssssssssssssssssssssssssssssssssss ix
DAFTAR ISLuiininniiciniiniecsisisninssessssesssessssssssessssssssasssssssssssssssssassssssssasssssssssssss X
DAFTAR TABEL xii
DAFTAR GAMBAR ......ccovininniinsninsnnisniisneississsnsssisssssssssssssssssssssssssassssssssss Xiv
BAB I PENDAHULUAN ....ccciiiiiiiinnicneissniisssisssnssssssssssssssssssssssssssssssssssassasssns 15
1.1 Latar BelaKang........cooiieiiieecseinsinsecnseensnissnnssncsssesssnsssessscsssesnns 15
1.2 Rumusan Masalah........iiiiniininniiiniiicnsnicssnnicssnicssnnssssnencsssssesanes 20
1.3 Pertanyaan Penelitian ..........coeinveiseiisncisenssnensnccsninsenssnecseccssecnne 22
14 Tujuan Penelitian ........ceeiieceiiiiiiinsniissnecssnncsssencsssnecsssnscssssncssssscsanes 22
1.5 Kegunaan Penelitian .......ccoveicnsnrccnniinnsnicssnnicssnnicsssnssssssssssssssssssssssnns 22
BAB Il KERANGKA TEORETIS .. 24
2.1 Penelitian Terdahulu ..........ieuiineinnenneeiniinninnneicseeisensseessencssennns 24
2.2 TEOKT cuverirvnrissnnicsinnssnncssntncssnsncsssiessssssssssnesssssssssssesssssessssssssssssssassesnses 36
2.2.1 Teori Elaboration Likelihood Model.................ccccuieeuueenuerirueisunne. 36
2.3  Konsep .38
2.3.3 Product Placement ceeigmanssadnessfanaannc... 38
2.3.4 Minat Beli.......ccooiiiniiiniinnsiiiiiiniinisinnsnisineissnissssssssncsssssssssssssssassssssans 41
24 Kerangka Pemikiran cesessnmttatteossssrossesigtsnnsasnnsess 46
2.5 Hipotesis TeoritiS...ccooureernreirsnnnisercssnisssnercssassossssasssssssssssssssssssansasanes 46
BAB IIIl METODOLOGI PENELITTAN ....coceinniinninsenssnecsannssnessancsssecsaesssncens 48
3.1 Jenis dan Sifat Penelitian ........o..cooviiiiniiiiinnniiiiinniiennsninnneeessneessnees 48
3.2 Metode Penelitian.......eeeeeiineeeivennsiinssenstonessnncsaenssncsssnsssnesssesssansssassnes 49
33 Populasi dan Sampel........iiiincvniicniinniicsissnnnicsssnsicsssssssecssssssessssnssns 50
QG T8 BN 1) 4111 ) O O S e SO S 50
3.3.2  SAMPEL.ccreeeiiisicsnniinsccsreesessassecsssssnssssssssaesssssssssssssstssessssssssssssonssssssses 51
3.4 Operasionalisasi Variabel w52
3.4.1 Variabel independen (X).....ccoeeeeriesssnneecscsnnecsssssssnssssssssecssssssnsssanss 52
3.4.2 Variabel dependen .........cccccovieervnrccsinninssnnssssnresssncssasnsssssecssssiosssases 52

X

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara



3.5 Teknik Pengumpulan Data .........cccvvvneieiiiinnniccscsnnicssssnnsccssssssesssnnses 56
3.5.1 DAt PriINEL ...ceeeeeeecereeeeccersseesersssecccssssesssssssssssossssssssssssssssssssssssssssss 56
3.5.2 DAtA SCKUINAEL ...ceveeeereereenecereeneceresseecersssescssssssssassssssossasssssssassssossasesse 57

3.6 Teknik Pengukuran Data .57
3.6.1  Uji Validitas c.ccceeeceercssanecrsanecssanesssanesssasessasssssassssssssssasssssnsssssssssssssss 57
3.6.2  Uji Reliabilitas .......ccocveeevvricscnnicssnnicssnncsssnncssnnncssnnncssnsssssnsssssssssensecs 60

3.7 TeKknik ANAaliSA DAta .....coeeueeeereeneeereeneecerreeeecerseseecsssssescsssssssssssssosesesee 61
3.7.1  Uji NOrmalitas ..c.cccccecuerenvnnicssnnicssnnecssnnesssnscsssssssssssssssssssnssssssessonsess 61
3.7.2  Uji KOTelaSicocuuneriessneriicsssnencssssannessssssnesssssnssssssssssssssssssssssssssssssssnns 61
3.7.3 Uji Regresi Linear Sederhana............ccceevveicnvencscercscnicssnnncsnnnnes 62
3.7.4  Uji HIPOESIS..uuueererssssrrressssunricssssannssssssssesssssssssssssasssssssssssssssssssssssanss 63

BAB LV ceeeieeeeeeeeiiiseeseeresssessessssssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassesse 64

4.1 Gambaran Umum Objek Penelitian ..........coeevveenseeessnecsnecsnessnsenns 64

4.2 HASIL PeNElItian ... ccereeeeceerenecersseecceesseeccesssssssssssssssssssssssssssssssssssssssssssse 72
4.2.1 Karakteristik Responden 72
4.2.2 Variabel X (Product Placement)........cccccceeeeescnncccsssnnseccssnneccsssnanes 73
4.2.3 Variabel Y (Minat Beli) 77
4.2.4  Uji NOrmalitas ......ccccceceevercssercssnscssanscssassssnsesssnssssssssssnssossssssssssssses 80
4.2.5 Uji KOFelasi.....ccueeeesverissnrcssnncssnicssnnecssnnecssnncssnncssasecssssnesssssesssnenes 82
4.2.6 Uji Regresi Linear Sederhana...........c.ccoveecccvensieercssercscnnncssnnncnes 83

4.3 J ) 11102 T 1B R E ) | N 86

Bab V SIMPULAN DAN SARAN ....uuceeeeeeeereeeeessecsessesssssssssssssssssssssssssssssssssssses 95

5.1 Simpulan 95

5.2 SATAI ceeeeeriiiinerereeenmesnssssoraseessssssssssssssssssssssssssssssssstsssossssssssssssssessssssssassns 96
5.2.1  SAran AKAGECINS cceeeeeeeeronecereaneseerssseescssssesscssssesssssssessossssessesssasssssssse 96
5.2.2  SATAN PraKLEiS ceeeeeeeeeiveeeereeeeeeresosesesossessssssssssssssssssssssssssssssasssssassssssses 96

DAFTAR PUSTAKA ... ceeeeeeeeetereeecsseseesiossessesssssssssssssssssssssssssasssssssssssssssasssssssss 98
LAMPIRAN ...ouuueeceeeeereeseseececsssssesssssssssessssssstossossesssssessssssssssssssssssssssssssssssssssssss 102

xi

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara



Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

Tabel 4.

DAFTAR TABEL

1 Penelitian Terdahului.........coooooiiiiiiiiiiie e 31
1 Operasionalisasi Variabel...............cooiiiiiiiiii i i, 53
2 Nilai Skala LIKeTt.....coooiiiiiiieniieienieieeeee e 56
3 Uji Validitas Variabel Product Placement...............cccccccueeecuveenunnenn.. 58
4 Uji Validitas Variabel Minat Beli..........ccooovveeviieniiniiiinieeiieiieeieeiee 59
5 Kriteria Tingkat Reliabilitas ..........ccccooeviiniiiiniiniiiiiiccccnicncce, 60
6 Hasil Uji Reliabilitas Variabel Product Placement ............................. 60
7 Hasil Uji Reliabilitas Variabel Minat Beli.......c..ccccooeniinininiinnnn, 61
8 Tabel Nilai Koefisien Korelasi ..........ccoeceeveeiienienenieniinirienieieeee 62
1 Karakteristik Responden Berdasarkan Jenis Kelamin.................... 72
2 Karakteristik Responden Berdasarkan Usia.............ccccccvevveeieenieennn. 73
3 Data Jawaban Responden Dimensi Visual Dimension ........................ 73
4 Data Jawaban Responden Dimensi Auditory Dimension..................... 74
5 Data Jawaban Responden Dimensi Plot Connection........................... 76
6 Data Jawaban Responden Dimensi Minat Eksploratif......................... 78
7 Data Jawaban Responden Dimensi Mina Preferensial ........................ 78
8 Data Jawaban Responden Dimensi Minat Transaksional.................... 79
9 Data Jawaban Responden Dimensi Minat Referensial ........................ 80
10 Hasil Uji NOrmalitas ... siiiiciie i ssirssssiee e isie e sisnas e 81
11 Hasil Uji KOTelasi......coiiiieiienieeitiesiiiiiseie st e 83
12 HaSI UJT R SGUATE ..eeeereeereeeieeieeeteeeie e eae e e seae e 84
13 Hasil Uji R Square Dimensi Visual ........ccopeeveiiiiinioneniineiiieeeiainn, 84
14 Hasil Uji R Square DImenst AUATLOTY .o....eeeeeeeeeeeeeeiaeecrreeeveeeesare e 84

xii

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara



Tabel 4. 15 Hasil Uji R Square Dimensi Plot Connection.....................cceeeuvennn... 85
Tabel 4. 16 Hasil Uji ANOV A .......oooiiiiiiiieiieeieesieeeieesteeieestsaaeesieeeseeseneeseens 85

Tabel 4. 17 Hasil UJT T.oooviieiieeiie ettt e e e evee et e e e e 86

Xiii

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1. 1Data Penonton Drama Korea di Berbagai Negara Tahun 2020

................................................................................................................... 18
Gambar 1.2 Top 10 TV Shows in Indonesia per 7 Februari 2022 ............ 20
Gambar 2. 1 Elaboration Likelihood Model................................... 37
Gambar 2. 2Kerangka TeOTetiS ........cc.eceviieriieeeiieeeiieeereeeeveeeereeeeeveennns 46
Gambar 4. 1 Logo Permen KopiKo...........coooiiiiiiiiiiiiiiiiiiiin 64
Gambar 4. 2 Poster Drama Hometown Cha-Cha-Cha...............cccccoeee.. 65
Gambar 4. 3 Product Placement Kopiko Pada Episode 3 ........................ 66
Gambar 4. 4 Product Placement Kopiko Pada Episode 3 ........................ 66
Gambar 4. 5 Product Placement Kopiko Pada Episode 3 ........................ 67
Gambar 4. 6 Product Placement Kopiko Pada Episode 7 ........................ 67
Gambar 4. 7 Product Placement Kopiko Pada Episode 7 ........................ 68
Gambar 4. 8 Product Placement Kopiko Pada Episode 7 ..........ccccceeeneee 69
Gambar 4. 9 Product Placement Kopiko Pada Episode 13 ...................... 70
Gambar 4. 10 Product Placement Kopiko Pada Episode 13 .................... 70
Gambar 4. 11 Product Placement Kopiko Pada Episode 13 .................... 71
Gambar 4. 12 Uji Normalitas Dengan Histogram...............cccceeeiieneennen. 82

Xiv

Pengaruh Product Placement..., Karin Wijaya, Universitas Multimedia Nusantara





