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REDESIGN PASAR LEGOK DALAM MENINGKATKAN 

CITRA MELALUI SIRKULASI RUANG EKONOMI – SOSIAL 

BERKELANJUTAN 

 (Thefen Liuwendy) 

ABSTRAK 

 

Pasar Legok merupakan satu-satunya pasar dengan bangunan permanen di 

Kecamatan Legok. Pasar Legok menunjang kegiatan ekonomi dan sosial 

dengan baik, tetapi kondisi fisik ruang luar pasar Legok yang mengalami 

tumpang tindih antara fungsi sirkulasi dan parkir kendaraan karena 

keberadaan kios-kios yang berdiri di ruang luar pasar menyebabkan 

terganggunya tatanan sirkulasi ruang luar pasar. Penulis mengangkat judul 

“Redesign Pasar Legok dalam Meningkatkan Citra melalui Sirkulasi Ruang 

Ekonomi – Sosial Berkelanjutan” untuk melakukan perancangan ulang 

berdasarkan penelitian terhadap tatanan sirkulasi ruang luar terhadap citra 

Pasar Legok. Penulis melakukan penelitian korelasi terhadap tatanan 

sirkulasi ruang luar pasar dengan variabel elemen pembentuk citra berupa 

path dan komponen analisis citra berupa identitas, struktur, dan makna. 

Melalui korelasi variabel tersebut, penulis mengumpulkan data untuk 

penelitian dengan cara observasi, mapping, wawancara, serta studi literatur. 

Pada studi literatur, penulis mengangkat teori tentang citra sebagai teori 

utama serta sirkulasi, accessible & linked sebagai teori pendukung 

penelitian. Penelitian ini dilakukan agar dapat menjadi dasar peningkatan 

kualitas citra pasar Legok. Melalui penelitian yang dilakukan, hasil 

penelitian yang didapatkan menjadi landasan dasar untuk perancangan ulang 

Pasar Legok dalam meningkatkan citra bangunan melalui pendekatan 

terhadap sirkulasi ruang ekonomi – sosial berkelanjutan, sehingga Pasar 

Legok dapat memberikan dampak ekonomi dan sosial yang lebih baik. 

Strategi dalam melakukan perancangan yaitu melakukan proses 

perancangan berlandaskan hasil penelitian, studi terhadap teori sirkulasi dan 

aksesibilitas, studi preseden, dan regulasi pada tapak untuk menemukan 

konsep serta penyelesaian masalah. 

 

Kata kunci: Pasar Legok, Sirkulasi, Ruang Luar Pasar, Citra, Perancangan 

Ulang. 
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REDESIGNING LEGOK MARKET IN IMPROVING THE IMAGE 

THROUGH SUSTAINABLE CIRCULATION OF SOCIAL – 

ECONOMIC SPACE 

 (Thefen Liuwendy) 

 

ABSTRACT (English) 

 

Legok Market is the only market with permanent buildings in Legok 

District. The Legok market supports economic and social activities well, but 

the physical condition of the outdoor space of the Legok market which 

experiences an overlap between the circulation function and vehicle parking 

due to the presence of stalls standing outside the market space causes 

disruption of the circulation order of the outer market space. The author 

raised the title "Redesigning Legok Market in Improving the Image through 

Sustainable Circulation of Social – Economic Space" to carry out a 

redesign based on research on the arrangement of outer space circulation 

on the image of Legok Market. The author conducted a correlation study on 

the order of circulation outside the market space with the image-forming 

element variable, namely path and components of image analysis, namely 

identity, structure, and meaning. Through the correlation of these variables, 

the authors collect data for research by means of observation, mapping, 

interviews, and literature studies. In the literature study, the author raises 

the theory of image as the main theory and circulation, accessible & linked 

as a supporting theory for research. This research was conducted in order 

to become the basis for improving the image quality of the Legok market. 

Through the research conducted, the research results obtained become the 

basic basis for the redesign of Legok Market in improving the image of the 

building through an approach to sustainable economic-social circulation of 

space, so that Legok Market can provide better economic and social 

impacts. The strategy in doing the design is carrying out the design process 

based on research results, studies on circulation and accessibility theory, 

studies of precedents, and regulations on the site to find concepts and solve 

problems. 

 

Keywords: Legok Market, Circulation, Market’s Outdoor Space, Image, 

 Redesign 
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