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STRATEGI PROGRAM ENVIRONMENTAL SUSTAINABILITY 

AWARENESS NUTRIFOOD DALAM MENGEMBANGKAN 

BRAND PURPOSE 

Marcella Nathania Shandy 

 

ABSTRAK 

 

 
Meningkatnya permasalahan lingkungan yang disebabkan oleh sektor industri di 

Indonesia dan dunia, menjadi keresahan dan concern beberapa pihak di dunia saat 

ini. Keresahan tersebut membuat Nutrifood tergerak untuk berkontribusi dengan 

mengimplementasikan program keberlanjutan di dalam proses bisnisnya. Dalam 

hal ini Nutrifood menerapkan program environmental sustainability awareness 

sebagai bentuk tanggung jawab perusahaan akan bumi, lingkungan, dan masyarakat 

atas dampak yang dihasilkan dari proses bisnisnya. Tujuan penelitian ini adalah 

untuk mengetahui bagaimana strategi program environmental sustainability 

awareness yang diterapkan oleh Nutrifood dalam mengembangkan brand purpose. 

Penelitian ini adalah penelitian kualitatif deskriptif yang menggunakan metode 

studi kasus dengan acuan konsep corporate sustainability, corporate sustainability 

communication, dan brand purpose. Pengumpulan data dilakukan dengan 

wawancara mendalam atau semi terstruktur, observasi, dan studi literatur. Untuk 

menguji keabsahan data, penelitian ini menggunakan triangulasi sumber menurut 

John W. Creswell (2014). Hasil yang diperoleh menunjukan bahwa strategi yang 

digunakan oleh Nutrifood dalam program environmental sustainability awareness 

berupa edukasi terkait keberlanjutan dan kerjasama dengan berbagai stakeholder, 

dapat mengembangkan brand purpose dan mendorong corporate sustainability. 

 

Kata kunci: Brand Purpose, Environmental Sustainability Awareness, Nutrifood, 

Strategi Program  
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NUTRIFOOD ENVIRONMENTAL SUSTAINABILITY  

AWARENESS STRATEGY PROGRAM 

IN DEVELOPING BRAND PURPOSE 

Marcella Nathania Shandy 

 

ABSTRACT 

 

 

The increasing environmental problems caused by the industrial sector in 

Indonesia and the world have become a concern and concern for several parties in 

the world today. This concern motivated Nutrifood to contribute by implementing 

sustainability programs in its business processes. In this case, Nutrifood 

implements an environmental sustainability awareness program as a form of 

corporate responsibility for the earth, the environment and society for the impacts 

resulting from its business processes. The purpose of this study was to find out how 

the environmental sustainability awareness program strategy implemented by 

Nutrifood in developing the brand purpose. This research is a descriptive 

qualitative research that uses a case study method with reference to the concept of 

corporate sustainability, corporate sustainability communication, and brand 

purpose. Data was collected by means of in-depth or semi-structured interviews, 

observation, and literature study. To test the validity of the data, this study used 

source triangulation according to John W. Creswell (2014). The results obtained 

indicate that the strategy used by Nutrifood in the environmental sustainability 

awareness program in the form of education related to sustainability and 

collaboration with various stakeholders, can develop brand purpose and encourage 

corporate sustainability. 

 

Keywords: Brand Purpose, Environmental Sustainability Awareness, Nutrifood, 

Program Strategy 
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