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STRATEGI PROGRAM ENVIRONMENTAL SUSTAINABILITY
AWARENESS NUTRIFOOD DALAM MENGEMBANGKAN
BRAND PURPOSE

Marcella Nathania Shandy

ABSTRAK

Meningkatnya permasalahan lingkungan yang disebabkan oleh sektor industri di
Indonesia dan dunia, menjadi keresahan dan concern beberapa pihak di dunia saat
ini. Keresahan tersebut membuat Nutrifood tergerak untuk berkontribusi dengan
mengimplementasikan program keberlanjutan di dalam proses bisnisnya. Dalam
hal ini Nutrifood menerapkan program environmental sustainability awareness
sebagai bentuk tanggung jawab perusahaan akan bumi, lingkungan, dan masyarakat
atas dampak yang dihasilkan dari proses bisnisnya. Tujuan penelitian ini adalah
untuk mengetahui bagaimana strategi program environmental sustainability
awareness yang diterapkan oleh Nutrifood dalam mengembangkan brand purpose.
Penelitian ini adalah penelitian kualitatif deskriptif yang menggunakan metode
studi kasus dengan acuan konsep corporate sustainability, corporate sustainability
communication, dan brand purpose. Pengumpulan data dilakukan dengan
wawancara mendalam atau semi terstruktur, observasi, dan studi literatur. Untuk
menguji keabsahan data, penelitian ini menggunakan triangulasi sumber menurut
John W. Creswell (2014). Hasil yang diperoleh menunjukan bahwa strategi yang
digunakan oleh Nutrifood dalam program environmental sustainability awareness
berupa edukasi terkait keberlanjutan dan kerjasama dengan berbagai stakeholder,
dapat mengembangkan brand purpose dan mendorong corporate sustainability.

Kata kunci: Brand Purpose, Environmental Sustainability Awareness, Nutrifood,
Strategi Program
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NUTRIFOOD ENVIRONMENTAL SUSTAINABILITY
AWARENESS STRATEGY PROGRAM
IN DEVELOPING BRAND PURPOSE

Marcella Nathania Shandy

ABSTRACT

The increasing environmental problems caused by the industrial sector in
Indonesia and the world have become a concern and concern for several parties in
the world today. This concern motivated Nutrifood to contribute by implementing
sustainability programs in its business processes. In this case, Nutrifood
implements an environmental sustainability awareness program as a form of
corporate responsibility for the earth, the environment and society for the impacts
resulting from its business processes. The purpose of this study was to find out how
the environmental sustainability awareness program strategy implemented by
Nutrifood in developing the brand purpose. This research is a descriptive
qualitative research that uses a case study method with reference to the concept of
corporate sustainability, corporate sustainability communication, and brand
purpose. Data was collected by means of in-depth or semi-structured interviews,
observation, and literature study. To test the validity of the data, this study used
source triangulation according to John W. Creswell (2014). The results obtained
indicate that the strategy used by Nutrifood in the environmental sustainability
awareness program in the form of education related to sustainability and
collaboration with various stakeholders, can develop brand purpose and encourage
corporate sustainability.

Keywords: Brand Purpose, Environmental Sustainability Awareness, Nutrifood,
Program Strategy

viii
Strategi Program Environmental..., Marcella Nathania Shandy, Universitas Multimedia Nusantara



DAFTAR ISl

HALAMAN PERNYATAAN TIDAK PLAGIAT ..ot i
HALAMAN PERSETUJUAN ...ooiiiiiieeciiiiitie et siiirreaaa e e e e s s snsnsineeeaaeeea e i
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .................... iv
UNTUK KEPENTINGAN AKADEMIS.......ooooiiiieeieeee e iv
KATA PENGANTAR ..ottt e e e e e e s st aaaaaeaaaaannnaaaaaaeeaeseannnnnees \
A B S T R A et e e e e e e —aa e e e e e e ra—aaaaaeaaaaaannraes vii
AB ST RA T ...t e e e e e e e e s e a e e aaaeaaaaannraraaaaaaeaeaans viii
DAFTAR ISH ...ttt e e e e e e e e e s a e e e e e e e s s anssanaaaaaeeeaaans iX
DNl I o I = Xi
DAFTAR GAMBAR. ...ttt e e e aa e e e e e Xii
DAFTAR LAMPIRAN ....cuiiiiiiiiiitiiiieiiesssssnssssssnsssssssssnsnsnssnsnsnssnnnns Xiii
BAB I PENDAHULUAN ....ooetiiiiiiiennaanassnsnnnnnsssnsssnsssssssssnssssnsnnsnsnnnnnnnn 1
1.1 Latar Belakang.......oooeeiiieiiiiiie e 1
1.2 RUMUSAN MaSalAN........ceiiiiiiiiie e e e 5
1.3 Pertanyaan Penelitian..........cocoueiiiieiiieiie e 6
1.4 Tujuan Penelitian............coveiiiiiiiiie e 6
1.5  Kegunaan Penelitian ..........cocueeiiiieiiiie s 7
151  Kegunaan AKaOEmMIS ......cueeeiueeeiieeeiieeeansnaeassaneasseeessneessneeesneeennns 7
1.5.2  Kegunaan PraKtiS..........cccuveeiieeeiiiieeiiisesitiesseiee e see e 7
1.5.3  Kegunaan SOSIAl .........ccoiiieiiiieeiiiee e 7

1.6 Keterbatasan Penelitian...........ccooveiiieiiiiiiii i 7
BAB Il KERANGKA TEORI DAN KONSERP ......cccccocviiiiiiiiiieie e 9
2.1 Penelitian Terdahulu..........ccooiiiiiiii 9
2.2 Konsep yang Digunakan ............cccoveiiiieiiiee i 13
2.2.1  Corporate Sustainability............ccccoiiiiininiiiiinieiiee e, 14
2.2.2  Corporate Sustainability Communication...............ccccccevveeviiveennnen. 16
2.2.3  Brand PUIPOSE ....ccuvieeiuiieeiiieeiieeesiteaeastee e e stvaeasnaaaasnaeeesneeeesinneeanseas 19

2.3 AU Penelitian........ccoiuiiiiieiiie ettt 20
BAB 111l METODOLOGI PENELITIAN ....ooiiiiiieie e 22
3.1 Paradigma Penelitian ...........cccciieiiiic i 22
3.2 Jenis dan Sifat Penelitian .........cccoviiiiiiiieiiiie e 22
3.3 Metode Penelitian ......c.cccviiiieiiieiii it 23
3.4  Key Informan dan Informan..............cccovveiiec e 24
3.5  Teknik Pengumpulan Data...........cccceeiiieeiiiee e 24
3.6 Keabsanan Data.........cccocueiiieiiieiiieiie e 26
3.7  Teknik AnaliSiS DAl ........cccuveirieiiiiiiieiie et 27
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.........cccoiiiiiieiiiine, 28
4.1  Subjek dan Objek Penelitian ...........ccccoovieeiiiiiiic e, 28
4.1.1  Subjek Penelitian ..............coooiiiiiii i 28
4.1.2  Objek Penelitian .........cccccooiiiiiiiii i 29

4.2 HaSH PENEITIAN ... 30
4.2.1  Latar Belakang dan Tujuan Program Sustainability...................... 30

ix

Strategi Program Environmental..., Marcella Nathania Shandy, Universitas Multimedia Nusantara



4.2.2  Komunikasi Korporat sebagai Cara untuk Mendapat Dukungan

Terlaksananya Kegiatan Environmental Sustainability Awareness.............. 38
4.2.3  Upaya Mengembangkan Brand PUrpose..........ccccccevvveiniiiiennnnnn. 44
4.3 PembDANASAN ....coiuiiiiiiiiie it 50
4.3.1  Strategi Program Environmental Sustainability Awareness dalam
Mengembangkan Brand PUFPOSE............ccueiuieiiieiiiiiie et 50
4.3.2  Tantangan yang Dihadapi dalam Mengembangkan Brand Purpose 65
4.3.3  Brand Purpose Mendorong Corporate Sustainability.................... 72
BAB YV SIMPULAN DAN SARAN. ......ooiiiiiiiaitiaie e aeesiee e eie e snaesiee e 77
5.1 SIMPUIAN ..ot 77
5.2 SAFAN .. nees 78
521  Saran AKAOEMIS. .....ccuiiiiiiiiiiiiieiiie ettt 78
5.2.2  SAran PrakiiS..........ooiiiiiiiiiiiiiieiie et 79
DAFTAR PUSTAKA ..ottt abaasbaanbeaneeaneeaneeee e 80
LAMPIRAN ..ottt ettt ttaseeaseeabe e e beenbeanneaneeaneeabaenneenee e 82
X

Strategi Program Environmental..., Marcella Nathania Shandy, Universitas Multimedia Nusantara



—
—

Tabel 2. 1 Penelitia

TIMEDIA
ANTARA

IVERSITAS
L
S

UN
MU
N U



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 2.
Gambar 2.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Grafik Global Plastic Production by Industrial Sector ..................... 1
2 Sustainable Development GoalS...........ccooiveiiieiiiniieiiiince 2
3 Dropbox Sampah Kemasan NUtrifood.............ccoovviiiiiieninicieinnn, 4
1 Corporate Sustainability and Other Related Terms...........cccccoeenne... 15
2 Proses Terbentuknya Brand PUIPOSE .........cccovvvieriiiiieiiieiiecieee 20
1 L0g0o NULFTOOM........eiiiiiiiieiiiee e 29
2 Partisipasi Nutrifood dalam Menerapkan Point-Point SDGs........... 51
3 Edukasi dengan Mengundang Narasumber.............ccccceeviveeineennne. 52
4 Group WhatsApp Green COmMMILLEE ........cocveivieiiieiieiiiiesiee e 54
5 Kegiatan yang dilakukan di Rumah..............ccccoiiiiiiiniiniicine, 55
6 Pemanfaat yang Bekerjasama dengan Nutrifood .............cccccccvee.e. 56
7 Poster Kegiatan Workshop dengan Pihak Eksternal........................ 57
8 Dropbox Sampah Kemasan............ccccueieeiiieiiieiieenie e 58
9 Data Sampah Dropbox yang Berhasil Terolah..........c.cccccooeeinennn. 58
10 Edukasi Kesehatan Melalui POSEer ...........ccccovvveeiiieeiiie e, 59
11 Konten NULFTOOM. ........oiiiiiiieiiieiie e 61
12 Campaign NUrfood ........ceeeiiieeiiieecie e 62
13 Program yang Dipublikasikan oleh Media................ccccceevvveennn. 63
14 Poster Terkait Sustainability Lifestyle ............ccccoviieiiiieiiinennnn. 64
15 Sosialisasi Program Pemilahan Sampah Nhub...................ccoo.... 66
16 Konten Edukasi Sustainable Lifestyle............cccocevieeviieeiiieennnen, 67
17 Program untuk Mengajak Masyarakat Terlibat Kegiatan Sustain.. 68
18 Konten Sederhana untuk Menyampaikan Pesan ................cc......... 69
19 Data Pengolahan Sampah...........cccocevviieiiic i, 70
20Form Evaluasi Kegiatan yang Telah Dilakukan............................. 71
21 Tujuan yang Ingin Dicapai Nutrifood..............cccceeviveiiineiiiinnnnn, 73
22 Instagram Live dengan Narasumber...........cccccvvveeiineciineciinneennn, 74
23 Edukasi Terkait Flexitarian DIEt.............cccouvieiieeniiniieieiieenieeann 75

Xii

Strategi Program Environmental..., Marcella Nathania Shandy, Universitas Multimedia Nusantara



GMMmMOOw

DAFTAR LAMPIRAN

Lampiran Protokol WawanCara ..............cccceieeiiieiiieiieiiie e 82
Lampiran TransKrip WaWanCara...........coouueiueeieeiiiiesiiesneenieesiee s sieeennns 83
Lampiran Hasil Open Coding Dengan NViVO..........ccccoviiiiiinieiiin i 119
Lampiran Hasil Axial Coding Dengan NViVO...........cccccoviiiiieiiieniieninn. 122
Lampiran Lembar Pengecekan Plagiarism Turnitin............ccccceevveeiieennnnnn 123
Lampiran Formulir Kartu Bimbingan Strata Satu ............ccooeveiveiiieinene. 124
Lampiran Curriculum Vitae (CV)......oouuiiiiiiieiiieiieeiie e 126
xiii

Strategi Program Environmental..., Marcella Nathania Shandy, Universitas Multimedia Nusantara



		2022-07-06T21:28:03+0200
	Angga Ariestya


		2022-07-09T22:14:33+0700
	Universitas Multimedia Nusantara
	Inco Hary Perdana




