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STRATEGI PUBLIC RELATIONS PT FEDERAL 
INTERNATIONAL FINANCE (FIFGROUP) DALAM 

MEMPERTAHANKAN REPUTASI PERUSAHAAN MELALUI 
KEGIATAN CORPORATE SOCIAL RESPONSIBILITY 

(Jaslyn Amanda) 
 
 

ABSTRAK 
 
 

Akibat dari pandemi Covid-19, berbagai perusahaan harus melakukan adaptasi 
terhadap kebiasaan baru tak terkecuali pendekatan Public Relations yang dituntut 
untuk selalu membangun dan mempertahankan citra dan reputasi positif perusahaan 
yang dinaunginya. Kegiatan Public Relations yang dilakukan oleh perusahaan- 
perusahaan bertujuan untuk mempertahankan citra dan reputasi positif perusahaan 
selama masa pandemi Covid-19, salah satunya adalah melalui kegiatan Corporate 
Social Responsibility. Tujuan dari penelitian ini adalah mengetahui strategi Public 
Relations FIFGROUP dalam mempertahankan reputasi perusahaan melalui 
kegiatan Corporate Social Responsibility. FIFGROUP adalah anak perusahaan dari 
PT Astra International Tbk yang bergerak di bisnis layanan pembiayaan. Teori dan 
konsep yang digunakan adalah Corporate Communication, Public Relations, 
strategi Public Relations, citra, reputasi, dan Corporate Social Responsibility. Jenis 
penelitian ini adalah kualitatif dengan metode studi kasus. Teknik pengumpulan 
data adalah wawancara mendalam, studi kepustakaan dan dokumentasi. Teknik 
analisis data yang digunakan adalah Pattern Matching. Hasil dari penelitian ini 
adalah dalam mempertahankan reputasi perusahaan, salah satu strategi Public 
Relations yang digunakan oleh Corporate Communication FIFGROUP adalah 
melalui kegiatan Corporate Social Responsibility. Dalam tahap perencanaan 
kegiatan CSR FIFGROUP Peduli, Corporate Communication FIFGROUP telah 
menerapkan konsep strategi PR menurut Cutlip, et. al dalam (Supada, 2020, p. 39), 
yaitu defining the problem, planning and programming, taking action and 
communicating, dan evaluating the program. Faktor paling penting dalam 
mempertahankan reputasi perusahaan adalah stakeholders trust dari kegiatan CSR 
FIFGROUP Peduli yang dilakukan secara sustainable. 

 
Kata kunci: Corporate Social Responsibility, FIFGROUP, Reputasi, Pandemi 
Covid-19, Strategi Public Relations 
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PUBLIC RELATIONS STRATEGY PT FEDERAL 
INTERNATIONAL FINANCE (FIFGROUP) IN MAINTAINING 
THE COMPANY'S REPUTATION THROUGH CORPORATE 

SOCIAL RESPONSIBILITY ACTIVITIES 
(Jaslyn Amanda) 

ABSTRACT 

 
As a result of the Covid-19 pandemic, various companies have had to adapt to new 
habits, including the Public Relations approach, which is required to always build 
and maintain the image and reputation of the company under which it operates. 
Public Relations activities carried out by companies aim to maintain the company's 
image and reputation during the Covid-19 pandemic, one of which is through 
Corporate Social Responsibility activities. The purpose of this study was to 
determine the strategy of FIFGROUP's Public Relations in maintaining the 
company's reputation through Corporate Social Responsibility activities. 
FIFGROUP is a subsidiary of PT Astra International Tbk which is engaged in the 
financing service business. The theories and concepts used are Corporate 
Communication, Public Relations, Public Relations strategy, image, reputation, and 
Corporate Social Responsibility. This type of research is qualitative with case study 
method. Data collection techniques are in-depth interviews, literature study and 
documentation. The data analysis technique used is Pattern Matching. The result of 
this research is that in maintaining the company's reputation, one of the Public 
Relations strategies used by FIFGROUP's Corporate Communication is through 
Corporate Social Responsibility activities. In the planning stage of FIFGROUP 
Peduli's CSR activities, FIFGROUP's Corporate Communication has implemented 
the concept of PR strategy according to Cutlip, et. al in (Supada, 2020, p. 39), 
namely defining the problem, planning and programming, taking action and 
communicating, and evaluating the program. The most important factor in 
maintaining the company's reputation is stakeholder trust from the CSR activities 
of FIFGROUP Peduli which are carried out in a sustainable manner. 

 
Keywords: Corporate Social Responsibility, Covid-19 Pandemic, FIFGROUP, 
Public Relations Strategy, Reputation 
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