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ABSTRAK 

 

Masalah lingkungan yang terjadi di Indonesia saat ini sangat lah 

menyedihkan apalagi salah satu sumber nya dari industri fashion.Karena adanya 

fast fashion ini membuat semakin tinggi permasalahannya karena fast fashion ini 

adalah kecepatan dalam produksi banyak sekali trend yang dikeluarkan.Adanya 

permasalahan ini maka  sustainable fashion adalah salah satu solusi untuk 

produksi pakaian ramah ramah lingkungan dan brand yang menggunakan 

sustainable fashion  adalah brand Sejauh Mata Memandang . Sejauh Mata 

Memandang sendiri adalah salah satu brand lokal yang produknya ramah 

lingkungan. 

Pada penelitian kali ini peneliti menggunakan metode deskriptif kuantitatif 

dan metode judgmental sampling karena adanya kriteria responden yang harus 

dikumpulkan . Peneliti harus mengumpulkan 112 responden melalui kuesioner 

yang sudah peneliti buat, setelah itu peneliti harus mengolah data nya 

menggunakan SPSS versi 26 dan LISREL versi 8.8. Hasil penelitian ini 

membuktikan bahwa Environmental Knowledge berpengaruh positif ke Attitude 

dan Attitude berpengaruh positif ke Purchase intention dan Subjective norm 

berpengaruh positif ke Purchase intention dan Environmental Knowledge 

berpengaruh positif ke Purchase intention . 

 

Kata kunci: environmental knowledge ,attitude, sustainable products, purchase 

intention, Subjective norm 
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ABSTRACT  

 

Environmental problems that occur in Indonesia today are very sad, 

especially since one of the sources is the fashion industry. Due to the existence of 

fast fashion, this makes the problem even higher because fast fashion is the speed 

in production of a lot of trends that are issued. With this problem, sustainable 

fashion is one of the solutions for the production of environmentally friendly 

clothing and brands that use sustainable fashion is the brand Sejauh Mata 

Memandang. Sejauh mata Memandang itself  it is one of the local brands whose 

products are environmentally friendly. 

 

In this research , the researcher uses descriptive quantitative method and 

judgmental sampling method because of the respondents ' criteria that must be 

collected . The researcher had to collect 112 respondents through a questionnaire 

that the researcher had made, after that the researcher had to process the data 

using SPSS version 26 and LISREL version 8.8. The results of this study prove 

that Environmental Knowledge has a positive effect on Attitude and Attitude has a 

positive effect on Purchase Intention and Subjective norm has a positive effect on 

Purchase Intention and Environmental Knowledge has a positive effect on 

Purchase Intention. 

. 

 

Keywords: environmental knowledge, attitude, sustainable products, purchase 

intention, Subjective norm 
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