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Industri ritel merupakan salah satu industri yang terus bertumbuh dan 

berkembang di Indonesia saat ini. Namun pandemi Covid-19 

menyebabkanpendapatan di industri ritel menurun. Oleh karena itu, para 

pengusaha ritel harus dapat memutar strategi agar bisnisnya dapat terus berjalan. 

Akibat dari Covid-19 banyak brand yang beralih memaksimalkan penjualansecara 

online maka banyak yang memanfaatkan Instagram sebagai salah satu strategi 

sosial media marketing. Mothercare yang merupakan salah satu perusahaan 

retailer global nomor 1 di pasar ibu, anak, dan bayi yang menggunakan sosial 

media marketing pada Instagramnya. Penelitian ini bertujuan untuk mengetahui 

bagaimana strategi sosial media marketing pada Instagram Mothercare untuk 

membangun minat beli konsumen di masa pandemi Covid-19. Penelitian ini 

menggunakan pendekatan kualitatif dengan metode studi kasus dengan paradigma 

post-positivisme. Teknik pengumpulan data dilakukan dengan melakukan 

wawancara secara langsung dengan informan yaitu marketing manager 

Mothercare serta divisi sosial media Mothercare, dan satu partisipan yaitu 

konsumen Mothercare. Hasil penelitian ini dapat dinyatakan bahwa Mothercare 

berhasil melakukan strategi sosial media marketing pada Instagram karena 

terbukti terjadi peningkatan penjualansehingga dapat dikatakan berhasil untuk 

membangun minat beli konsumenpada masa pandemi Covid-19. 

 

Kata Kunci: Covid-19, Instagram, Minat Beli,Sosial Media Marketing. 
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SOCIAL MEDIA MARKETING STRATEGY ON INSTAGRAM 

@MOTHERCARE TO BUILD CONSUMER BUYING 
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ABSTRACT 
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00000028415 

 

The retail industry is one of the industries that continues to grow and develop in 

Indonesia today. However, due to Covid-19, the income in the retail industry has 

decreased. Therefore, retail entrepreneurs must be able to rotate strategies so 

that their business can continue to run. As a result of Covid-19, which has all 

been transferred online, many have used Instagram as a social media marketing 

strategy. Mothercare, which is one of the number 1 global retailer companies in 

the mother, child, and baby market that uses social media marketing on its 

Instagram. This study aims to find out how the social media marketing strategy on 

Mothercare Instagram is to build consumer buying interest during the Covid-19 

pandemic. This study uses a qualitative approach with a case study method with a 

post-positivism paradigm. Data collection techniques were carried out by 

conducting direct interviews with informants, namely the marketing manager of 

Mothercare and the Mothercare social media division, and one participant, 

namely the Mothercare consumer. The results of this study can be stated that 

Mothercare has succeeded in carrying out a social media marketing strategy on 

Instagram because it has been proven that there has been an increase in sales so 

that it can be said to be successful in building consumer buying interest during the 

Covid-19 pandemic. 

 

Keywords: Covid-19, Instagram, Buying Interest, Social Media Marketing. 
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