DAFTAR PUSTAKA

Fill, C., & Turnbull, S. (2016). Marketing Communications. Discovery, Creation,
and Conversations. Pearson.

Fill, C., & Jamieson, B. (2014). Marketing Communications. Edinburgh.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing . Pearson.

Moriarty, S., Mitchell, N., & Wells, W. (2018). Advertising & IMC. Principles
and Practice, 10th Edition. Pearson.

Belch, G. E., Belch, M. A., Kerr, G., Powell, I., & Waller, D. (2020). Advertising
: An Integrated Marketing Communication Perspective, 4th Edition.
Sydney: McGraw-Hill Education Pty Ltd.

Pineiro-Otero, T., & Martinez-Rolan, X. (2016). Understanding Digital Marketing
- Basic and Actions. In C. Machado, & J. P. Davim, Theory and
Application of Business and Management Principles (p. 37). Springer
International Publishing Switzerland.

Kingsnorth, S. (2016). Digital Marketing Strategy An Integrated Approach to
Online Marketing. London: Kogan Page Limited.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing : Strategy,

Implementation, and Practice. Pearson.

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). Electronic
Word of Mouth (eWOM) in the Marketing Context. Switzerland: Springer.

Jayasinghe, D. (2021). Social Media and Influencer Marketing Strategies: A
Conceptual Review on Contemporary Applications. Global Scientific
Journals.

Sammis, K., Lincoln, C., Pomponi, S., Ng, J., Rodriguez, E. G., & Zhou, J.
(2016). Influencer Marketing for Dummies. New Jersey: John Wiley &
Sons, Inc.

Lou, C., & Yuan, S. (2018). Influencer Marketing: How Message Value and
Credibility Affect Consumer Trust of Branded Content on Social Media.
Journal of Interactive Advertising.

Casais, B., & Camilleri, M. A. (2021). The Effect of Macro Celebrity and Micro
Influencer Endorsements on Consumer - Brand Engagement in Instagram.
In Strategic Corporate Communication in the Digital Age . Emerald .

Zarei, K., Ibosiola, D., Farahbaksh, R., Gilani, Z., Garimella, K., Crespi, N., &
Tyson, G. (2020). Characterising and Detecting Sponsored Influencer
Posts on Instagram.

Gunelius, S. (2011). 30 Minutes Social Media Marketing. Mc Graw Hill.

Miller, D. (2020). Social Media Marketing, 3 Books in 1.

Bansal, R., & Chaudhary, D. (2016). Customer Engagement - A Literature
Review. Global International Research Thoughts.

Machado, C., & Davim, J. P. (2016). Theory and Application of Business and
Management Principles. Switzerland: Springer.

102



Partipost. (2019, 09 06). 4 Types of Influencers. Retrieved from Partipost.com:
https://partipost.com/sg/2019/09/06/4-types-of-
influencers/#:~:text=Micro%?2Dinfluencers%20usually%20have%?20a,via
%20the%?20various%?20social%20platforms.

Morteo, I. (2018). TO CLARIFY THE TYPIFICATION OF INFLUENCERS: A
REVIEW OF THE LITERATURE. CLADEA 2017. Riverside, CA:
Research Gate.

Katharina, K., & Paccagnella, M. (2019). Influencer Marketing on Instagram: A
Quantitative Analysis of the Relationship Between Company-Influencer
Co-Creation and Follower Engagement Rate.

Glenister, G. (2021). Influencer Marketing Strategy : How to Create Successfull
Influencer Marketing. London: Kogan Page Limited.

Evelina, L. W., & Handayani, F. (2018). Penggunaan Digital Influencer dalam
Promosi Produk (Studi Kasus Akun Instagram @bylizzieparra). lkatan
Sarjana Komunikasi Indonesia .

Levin, A. (2020). Influencer Marketing for Brands : What Youtube and Instagram
Can Teach You About The Future of Digital Advertising. New Y ork:
Apress Media.

Amaral, I. (2015). Instagram. In F. F. Wherry, & J. B. Schor, The SAGE
Encyclopedia of Economics and Society. Thousand Oaks: SAGE
Publications, Inc.

Pinem, W. (2022). 60+ Fitur Terbaru Instagram yang Perlu Anda Ketahui.
Retrieved from seniberpikir.com.

Bakhri, A. S., & Hanubun, Y. R. (n.d.). Pendekatan Kualitatif. Paradigma,
Epistimologi, Teori, dan Aplikasi.

Mustiawan. (n.d.). Paradigma Post Positivisme. Filsafat Komunikasi . Universitas
Muhammadiyah Prof. Dr. Hamka.

Batubara, J. (2017). Paradigma Penelitian Kualitatif dan Filsafat [lmu
Pengetahuan dalam Konseling. Jurnal Fokus Konseling.

Malik, A., & Nugroho, A. D. (2016). Menuju Paradigma Penelitian Sosiologi
yang Integratif. Sosiologi Reflektif.

W, J. C., & Creswell, J. D. (2018). Research Design. Qualitative, Quantitative,
and Mixed Methods Approaches. New Delhi: SAGE Publications, Inc.

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF KUALITATIF DAN
R&D. Bandung: Anggota Ikatan Penerbit Indonesia .

Subandi. (2011). Deskripsi Kualitatif sebagai Suatu Metode dalam Penelitian
Pertunjukan. HARMONIA.

Prasetyo, A. (2016, September 7 ). Pengertian Penelitian Deskriptif Kualitatif.
Retrieved September 14, 2021, from Linguistikid.com:
https://www linguistikid.com/2016/09/pengertian-penelitian-deskriptif-
kualitatif.html

Yin, R. K. (2018). CASE STUDY RESEARCH AND APPLICATIONS Design and
Methods, 6th edition. Los Angeles: SAGE Publications.

Heryana, A. (n.d.). Informan dan Pemilihan Informan dalam Penelitian Kualitatif .

103


http://www.linguistikid.com/2016/09/pengertian-penelitian-deskriptif-

Sondak , S. H., Taroreh, R. N., & Uhing, Y. (2019). FAKTOR-FAKTOR
LOYALITAS PEGAWAI DI DINAS PENDIDIKAN DAERAH
PROVINSI SULAWESI UTARA.

Pratiwi, N. 1. (2017). Penggunaan Media Video Call dalam Teknologi
Komunikasi . Jurnal llmiah Dinamika Sosial.

Pradistya, R. M. (2021, February 10). Teknik Triangulasi dalam Pengolahan Data
Kualitatif. Retrieved September 14, 2021, from dqlab.id:
https://www.dqlab.id/teknik-triangulasi-dalam-pengolahan-data-kualitatif

Mekarisce, A. A. (2020). Teknik Pemeriksaan Keabsahan Data pada Penelitian
Kualitatif di Bidang Kesehatan Masyarakat. Jurnal Ilmiah Kesehatan
Masyarakat .

Rianto, P. (2020). Modul Metode Penelitian Kualitatif. Y ogyakarta: Penerbit
Komunikasi UII.

104


http://www.dqlab.id/teknik-triangulasi-dalam-pengolahan-data-kualitatif

