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ABSTRAK 

Perkembangan penggunaan internet di dunia berdasarkan We are Social 

Hootsuite Januari 2021 jumlah total pengguna internet di dunia sebesar 4,66 miliar, 

persentasi pengguna internet di dunia sebanyak 59.5%, perubahaan tahunan di 

dalam pengguna internet di dunia sebanyak lebih 7.3%, rata – rata penggunaan 

internet di dunia selama 6 jam 54 menit, persentasi dari pengguna yang mengakses 

dari perangkat seluler sebanyak 92.6%. Perkembangan era digital mengalami 

peningkatan pada Berdasarkan data yang didapatkan dari We are Social Hootsuite 

Januari tahun 2021 total populasi yang berada di Indonesia sebanyak 274. 9 juta, 

pengguna mobile sebanyak 345.3 juta, pengguna internet sebanyak 202.6 juta, 

pengguna aktif sosial media sebanyak 170.0  juta.  

Di dalam penelitian ini menggunakan 8 indikator yaitu Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Condition, Hedonic 

Motivation, Habit, Price Value dan Video Conferencing Intention. Desain yang 

digunakan di dalam penelitian ini Single Cross sectional dengan metode deskriptif 

research .Responden yang digunakan dalam pengukuran Pre – Test sebesar 30 

responden. Responden yang digunakan dalam Main - Test sebanyak 136 responden. 

Variabel yang berpengaruh adalah Performance Expectancy berpengaruh positif, 

Facilitating Condition berpengaruh positif, Habit berpengaruh positif. Pengukuran 

Main – Test menggunakan aplikasi SPSS versi 25. Meningkatkan Performance 

Expectancy, Effort Expectancy, Facilitating Condition, Hedonic Motivation, Habit 

terhadap Video Conferencing Intention. 

Kata kunci: Performance Expectancy, Effort Expectancy, Social Influence, 

Facilitating Condition, Motivation Hedonic, Habit, Price Value, Video 

Conferencing Intention.
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INTENTION (TELAAH PADA PENGGUNA GOOGLE MEET) 

Made Indah Tari Mahadewi 

ABSTRACT (English) 
The development of internet use in the world based on We are Social 

Hootsuite January 2021 the total number of internet users in the world is 4.66 

billion, the percentage of internet users in the world is 59.5%, the annual change 

in internet users in the world is more than 7.3%, the average usage internet in the 

world for 6 hours 54 minutes, the percentage of users accessing from mobile 

devices is 92.6%. Based on data obtained from We are Social Hootsuite in January 

2021, the total population in Indonesia is 274.9 million, mobile users are 345.3 

million, internet users are 202.6 million, and active social media users are 170.0 

million. 

 This study uses 8 indicators, namely Performance Expectancy, Effort 

Expectancy, Social Influence, Facilitating Condition, Hedonic Motivation, Habit, 

Price Value and Video Conferencing Intention. The design used in this study is 

Single Cross sectional with descriptive research method. Respondents used in the 

Pre-Test measurement are 30 respondents. Respondents used in the Main - Test 

as many as 136 respondents. The variables that have an effect are Performance 

Expectancy, Facilitating Condition, Habit. Main – Test measurement using SPSS 

version 25 application. Improve Performance Expectancy,Effort Expectancy, 

Facilitating Condition, Hedonic Motivation, Habit terhadap Video Conferencing 

Intention.  

Keywords: Performance Expectancy, Effort Expectancy, Social Influence, 

Facilitating Condition, Hedonic Motivation, Habit, Price Value, Video 

Conferencing Intention. 
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