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ABSTRAK 

 
Pemanfaatan teknologi internet pada usaha mikro di Indonesia belum 

maksimal.Kurangnya literasi digital kepada pelaku usaha mikro menjadi salah satu 
alasan pelaku usaha belum terdigitalisasi. Tujuan dari penelitian ini adalah untuk 
melihat dan menganalisis framework Technological, Organizational, Environment, 
dan Individu Context terhadap efektivitas pemanfaatan teknologi internet pada usaha 
mikro. Konsep yang digunakan adalah Usaha Mikro, e-commerce, adopsi teknologi 
internet, TOE framework. 

 
Penelitian ini dilakukan secara kuantitatif dan metode pengumpulan data 

dengan penyebaran kuisioner kepada 190 pemilik usaha mikro. Populasi dalam 
penelitian ini adalah pelaku usaha mikro yang sudah menggunakan teknologi. Dalam 
mengolah dan menganalisis data, peneliti menggunakan metode analisis deskriptif dan 
asumsi blueregression (uji normalitas, uji multikolinearitas, uji heteroskedastisitas) 
dan uji regresi berganda (uji Rsquare, uji F, dan uji T) untuk menilai indikator dari 
setiap variabel. Kemudian data-data diolah menggunakan SPSS versi 25 untuk menguji 
hubungan antara variabel satu dengan variabel lainnya. 

 
Hasil dari penelitian ini menunjukkan bahwa terdapat pengaruh positif antara 

efektivitas adopsi e-commerce dengan Perceived Benefits, Perceived Compatibility, 
Technology Readiness, Customers/Suppliers Pressure, kemudian Cost berpengaruh 
negative terhadap efektivitas adopsi e-commerce, dan Competitor Pressure, External 
Support, Owners Innovativeness, Owners IT Ability, Owners IT Experience tidak 
berpengaruh positif terhadap efektivitas adopsi e-commerce. Implikasi manajerial 
dapat dilakukan dengan pengadaan program dan training untuk karyawan mengenai 
adopsi teknologi internet pada usaha mikro. 

 
Keywords: Pengangguran, Kemiskinan, Usaha Mikro, E-Commerce, Internet 
Technology Adoption, TOE Framework 
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ABSTRACT 

 
The use of internet technology in micro-enterprises in Indonesia has not been 

maximized. The lack of digital literacy for micro-enterprises is one of the reasons why 
business actors have not been digitized. The purpose of this study was to view and 
analyze the Technological, Organizational, Environment, and Individual Context 
frameworks on the effectiveness of using internet technology in micro-enterprises. The 
concepts used are Micro Business, e-commerce, adoption of internet technology, TOE 
framework. 

 
This research was conducted quantitatively and the method of collecting data 

was by distributing questionnaires. The participants in this study were micro- 
enterprises who were already using technology. In processing and analyzing the data, 
the researcher used descriptive analysis method to assess the indicators of each 
variable. Then the data was processed using SPSS version 25 to test the relationship 
between one variable and another. 

 
The results of this study indicate that there is a positive influence between the 

effectiveness of e-commerce adoption with Perceived Benefits, Perceived 
Compatibility, Technology Readiness, Customers/Suppliers Pressure, then Cost has a 
negative effect on the effectiveness of e-commerce adoption, and Competitor Pressure, 
External Support, Owners Innovativeness , Owners IT Ability, Owners IT Experience 
do not have a positive effect on the effectiveness of e-commerce adoption. The 
managerial implication can be done by providing programs and training for employees 
regarding the adoption of internet technology in micro-enterprises. 

 
Keywords: Unemployment, Poverty, Micro Business, E-Commerce, Internet 
Technology Adoption TOE Framework 
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