DAFTAR PUSTAKA

Buku

Belch, G. E., & Belch, M. A. (2017). Advertising and Promotion: An Integrated
Marketing Communications Perspective. New York: McGraw-Hill
Education.

Belch, G., Belch, M., & Guolla, M. A. (2017). Advertising and Promotion: An
Integrated Marketing Communications Perspective ; sixth canadian edition.
Canada: McGraw-Hill Ryerson Limited.

Chaffey, D. (2015). Digital business and E-commerce management: strategy,
implementation and practice. Pearson Education Limited.

Creswell, J. W., & David, J. (2018). Research Design: Qualitative, Quantitative,
and Mixed Methods Approaches; Fifth Edition. Los Angeles: SAGE
Publication.

Effendy, O. U. (2003). llmu, Teori dan Filsafat Komunikasi. Bandung: Citra Aditya
Bakti.

Ghozali, 1. (2016). Desain Penelitian Kuantitatif dan Kualitatif Akuntansi, Bisnis,
dan Ilmu Sosial Lainnya. Semarang: Yoga Pratama.

Kotler, P., & Armstrong, G. (2017). Principles of Marketing; 17th Edition. United
Kingdom: Pearson.

Malhotra, N. K., & Das, S. (2016). Marketing Research: An Applied Oorientation.
Delhi: Pearson Education.

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research An Applied
Approach Fifth Edition. Harlow: Pearson Education Limited.

Neuman, W. L. (2014). Social Research Methods: Qualitative and Quantitative
Approaches; Seventh Edition. USA: Pearson Education.

Ogden-Barnes, S., & Minahan, S. (2015). Sales Promotion Decision Making:
Concepts, Principles, and Practice. New York: Business Expert Press.

Solomon, & M. R. (2017). Consumer Behavior: Buying, Having, and Being (Global
Edition). England: Pearson Education Limited.

Solomon, M. R., Marshall, G. W., & Stuart, E. W. (2015). Marketing Real People,
Real Choices; Ninth Edition. US: Pearson Education.

Sugiyono, P. D. (2013). Metode Penelitian Kuantitatif Kualitatif dan R&D.
Bandung: Alfabeta Bandung.

Wekke, I. S., & dkk. (2019). METODE PENELITIAN SOSIAL. Yogyakarta: Gawe
Buku.

78

Pengaruh Sales Promotion..., Vinka Violita, Universitas Multimedia Nusantara



Jurnal

Agung, H., Marta, R. F., & Christanti. (2021). Dampak Strategi Pemasaran Digital
Shopee Terhadap Pembelian Impulsif Produk Kesehatan Selama Pandemi
di Indonesia. Communication Journal Budi Luhur, Vol. 12, No. 2, 122-131.

Aragoncillo, L., & Orus, C. (2018). Impulse buying behaviour: an online-offline
comparative and the impact of social media. Spanish Journal of Marketing,
42-62.

Badgaiyan, A. J., & Verma, A. (2015). Does urge to buy impulsively differ from
impulsive buying behaviour? Assessing the impact of situtional factors.
Journal of Retailing and Customer Service (22), 145-157.

Bhandari, P. (2014). A Study on Impact of Sales Promotional Activities on
Customer Buying Behaviour with Special Reference to Rathi Build Mart,
Raipur. International Journal of Science and Research (IJSR), 300 - 303.

Chan, T. K., & et al. (2016). The state of online impulse-buying research: A
literature analysis. Information & Management.

Chen, C., & Yao, J. Y. (2018). What drives impulse buying behaviors in a mobile
auction? The perspective of the Stimulus-Organism-Response model.
Telematics and Informatics.

Dharta, F. Y., Prasetyo, H., & Dema, Y. (2021). Influence of attitude on online
impulse buying: perspective on marketing communication. Jurnal Studi
Komunikasi, Vol. 5, No. 3, 729-745.

Fatimah, S. (2017). STRATEGI KOMUNIKASI PEMASARAN E-COMMERCE
MELALUI WEBSITE KLIKHOTEL.COM. Jurnal Common Volume 1
Nomor 2.

Felita, P., & Oktivera, E. (2019). PENGARUH SALES PROMOTION SHOPEE
INDONESIA TERHADAP IMPULSIVE BUYING KONSUMEN STUDI
KASUS: IMPULSIVE BUYING PADA MAHASISWA STIKS
TARAKANITA. Jurnal llmu Komunikasi dan Bisnis.

Fitri, F. R. (2018). The influence of web quality and sales promotion toward
impulse buying behavior with openness personality as moderating variable.
Journal of Accounting Management and Economics, 48-55.

Leong, L. Y., &et.al. (2018). The effects of Facebook browsing and usage intensity
on impulse purchase in fcommerce. Computers in Human Behavior Volume
78, 160-173.

Nastiti, R., & Nugroho, E. S. (2020). The Effect Of Flash Sale And Discount
Towards Impulsive Buying (Study On Shopee Users). JURNAL
AKUNTANSI, MANAJEMEN DAN EKONOMI Vol.22, No. 4, 1.

79

Pengaruh Sales Promotion..., Vinka Violita, Universitas Multimedia Nusantara



Santouridis, I, & Veraki, A. (2017). Customer relationship management and
customer satisfaction: the mediating role of relationship quality. Total
Quality Management & Business Excellence.

Sari, R. (2021). Pengaruh Penggunaan Paylater Terhadap Perilaku Impulse Buying
Pengguna E-Commerce di Indonesia. Jurnal Riset Bisnis dan Investasi Vol.
7, No. 1, 45.

Satria, A., & Trinanda, O. (2019). Pengaruh Promosi dan Website Quality Terhadap
Impulse Buying Pada E-Commerce Lazada di Kota Padang. Jurnal EcoGen,
Volume 2, Nomor 3.

Syastra, M. T., & Wangdra, Y. (2018). Analisis Online Impulse Buying dengan
menggunakan Framework SOR. Jurnal Sistem Informasi Bisnis 02.

Tirtaning, K. S., & Setiaji, K. (2021). Effect of Intensity of Accessing Internet,
Sales Promotion, and Positive Emotions on Impulsive Buying. Economic
Education Analysis Journal, 285.

Vicente, G.-N., Oltra-Badenes, R., Gil-Gomez a, H., & et al. (2021). Customer
relationship management (CRM) and Innovation: A qualitative comparative
analysis (QCA) in the search for improvements on the firm performance in
winery sector. Technological Forecasting & Social Change.

Wiranata, A. T., & Hananto, A. (2020). DO WEBSITE QUALITY, FASHION
CONSCIOUSNESS, AND SALES PROMOTION INCREASE IMPULSE
BUYING BEHAVIOR OF E-COMMERCE BUYERS? Indonesian Journal
of Business and Entrepreneurship, Vol. 6 No. 1.

Zayusman, F., & Septrizola, W. (2019). Pengaruh Hedonic Shopping Value dan
Shopping Lifestyle Terhadap Impulse Buying pada Pelaggan Tokopedia di
Kota Padang . Jurnal Kajian Manajemen dan Wirausaha, Volume 1, Nomor
1.

Online

Annur, C. M. (2021, December 23). Shopee Paylater, Layanan Paylater Paling
Banyak Digunakan pada 2021. Retrieved from databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2022/01/12/shopee-paylater-
layanan-paylater-paling-banyak-digunakan-pada-2021

cnnindonesia.com. (2021, Desember 29). Konsumen Belanja Online RI Melonjak
88 Persen pada 2021. Retrieved from cnnindonesia.com:
https://www.cnnindonesia.com/ekonomi/20211229141536-92-
740093/konsumen-belanja-online-ri-melonjak-88-persen-pada-
2021#:~:text=Nielsen1Q%20mencatat%20jumlah%20konsumen%20belanj
a,yang%?20hanya%2017%20juta%20orang.

80

Pengaruh Sales Promotion..., Vinka Violita, Universitas Multimedia Nusantara



Data Reportal. (2022). Pengguna Internet di Dunia Capai 4,95 Miliar Orang Per
Januari 2022. Databoks.katadata.co.id.

databoks.katadata.co.id. (2021, April 21). Penggunaan E-Commerce Indonesia
Tertinggi di  Dunia. Retrieved from databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2021/06/04/penggunaan-e-
commerce-indonesia-tertinggi-di-dunia

Fintechnesia.com. (2021, Februari 12). Penggunaan Fitur Paylater Jadi Favorit
Masyarakat. Retrieved from Fintechnesia.com:
https://fintechnesia.com/2021/02/12/penggunaan-fitur-paylater-jadi-
favorit-masyarakat/

Haryanto, A. T. (2021, February 23). Pengguna Aktif Medsos RI 170 Juta, Bisa
Main 3 Jam Sehari. Retrieved from detiklinet:
https://inet.detik.com/cyberlife/d-5407834/pengguna-aktif-medsos-ri-170-
juta-bisa-main-3-jam-sehari

idxchannel.com. (2022, Januari 21). Ekonomi Pulih, Pertumbuhan E-Commerce
Tembus 40 Persen di 2021. Retrieved from idxchannel.com:
https://www.idxchannel.com/economics/ekonomi-pulih-pertumbuhan-e-
commerce-tembus-40-persen-di-2021

KeduToday. (2022, February 4). Shopee Raih Nomor 1 E-commerce Paling Banyak
Digunakan di Akhir Tahun 2021, Kalahkan 3 E-commerce Lainnyal
Retrieved from kedu.pikiran-rakyat.com: https://kedu.pikiran-
rakyat.com/ekonomi/pr-2383644963/shopee-raih-nomor-1-e-commerce-
paling-banyak-digunakan-di-akhir-tahun-2021-kalahkan-3-e-commerce-
lainnya?page=3#:~:text=Selama%20bulan%20Desember%202021%20lalu
,pada%20smartphone%?20atau%20tablet%20merek

KOMINFO. (2021, 2 23). Bisnis E-Commerce Semakin Gurih. Retrieved from
Kominfo.go.id: https://www.kominfo.go.id/content/detail/32999/bisnis-e-
commerce-semakin-gurih/0/artikel

Mayasari, S. (2021, Juli 18). Ada pandemi Covid-19, layanan paylater makin
diminati. Retrieved from Kontan.co.id:
https://keuangan.kontan.co.id/news/ada-pandemi-covid-19-layanan-
paylater-makin-diminati

money.kompas.com. (2022, 1 20). Transaksi Digital Banking Diperkirakan Capai
Rp 49.733 Triliun pada 2022. Retrieved from money.kompas.com:
https://money.kompas.com/read/2022/01/20/193400226/transaksi-digital-
banking-diperkirakan-capai-rp-49.733-triliun-pada-2022?page=all

Palupi, D. H. (2021, December 29). ShopeePay, E-Wallet yang Langsung Melesat
dan Paling Diingat. Retrieved from swa.co.id:
https://swa.co.id/swa/trends/marketing/shopeepay-e-wallet-yang-langsung-
melesat-dan-paling-diingat

81

Pengaruh Sales Promotion..., Vinka Violita, Universitas Multimedia Nusantara



Rie; BPPTIK. (2014, Desember 19). E-Commerce.

Setyowati, D. (2021, Juni 9). Paylater di E-Commerce Makin Diminati, Akan
Gantikan COD? Retrieved from katadata.co.id:
https://katadata.co.id/desysetyowati/digital/60c07040442ad/paylater-di-e-
commerce-makin-diminati-akan-gantikan-cod

Shopee Careers. (2022). Tentang Shopee - Karir. Retrieved from careers.shopee:
https://careers.shopee.co.id/about

Shopee.co.id. (2020). [SPayLater] Apa itu SPayLater? Retrieved from
Help.shopee.co.id: https://help.shopee.co.id/portal/article/71956-
[SPayL ater]-Apa-itu-SPayL ater%3F?previousPage=other+articles

ShopeePay. (2022). Fitur  ShopeePay. Retrieved from ShopeePay:
https://shopeepay.co.id/fitur/#features

Sukma, D. (2018, 1 12). 3 Tipe Pembeli Online Shop di Indonesia, Kamu Yang
Mana? Retrieved from Arenalte.com: https://arenalte.com/nextPost/3-tipe-
pembeli-online-shop-di-indonesia-kamu-yang-mana

tempo.co. (2022, Januari 13). Tren Penggunaan Alat Bayar Digital. Retrieved from
data.tempo.co: https://data.tempo.co/data/1316/e-wallet-jadi-alat-
pembayaran-digital-terpopuler-di-2021

Wafi, R. N. (2021, Agustus 23). TaniFund dan ShopeePayLater Kantongi Izin
Fintech Lending dari OJK. Retrieved from id.techinasia.com:
https://id.techinasia.com/tanifund-dan-shopeepaylater-kantongi-izin-i-ojk

Warta Ekonomi. (2022, February 3). Persaingan E-Commerce Makin Ketat, Shopee
Jadi yang Paling Banyak Digunakan Masyarakat. Retrieved from
WartaEkonomi.co.id: https://wartaekonomi.co.id/read390872/persaingan-
e-commerce-makin-ketat-shopee-jadi-yang-paling-banyak-digunakan-
masyarakat

Women Obsession . (2020, September 3). Tren e-Wallet di Indonesia. Retrieved
from womensobsession.com:
https://womensobsession.com/detail/867/tren-e-wallet-di-indonesia

82

Pengaruh Sales Promotion..., Vinka Violita, Universitas Multimedia Nusantara



