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PERBEDAAN CITRA DESTINASI DANAU TOBA MELALUI 
EMOTIONAL STORYTELLING VIDEO THE HEARTBEAT OF 
TOBA BERDASARKAN GENERASI DAN JENIS KELAMIN 

 
ABSTRAK  

Oleh: Titus Christiano 

Kemajuan sektor pariwisata Indonesia sebagai salah satu komoditas primadona 
negara ditunjukkan melalui kampanye bertajuk Wonderful Indonesia. Meskipun 
sempat terhambat pandemi Covid-19, aktivitas komunikasi pemasaran pariwisata 
Indonesia tetap gencar dilakukan melalui video promosi bernuansa emosional. 
Emotional storytelling adalah alat yang efektif untuk mengomunikasikan suatu 
pesan dan dapat memengaruhi citra. Citra destinasi merupakan kepercayaan dalam 
diri wisatawan mengenai produk atau pelayanan wisata. Citra destinasi yang 
terbentuk tentu berbeda dari satu orang dengan yang lainnya. Penelitian ini 
dilakukan untuk menguji perbedaan citra destinasi Danau Toba yang ditimbulkan 
oleh unsur emotional storytelling video The Heartbeat of Toba berdasarkan 
segmentasi jenis kelamin dan generasi. Penelitian kuantitatif eksplanatif ini 
menggunakan metode Pra-experiment dengan One-shot Case Study Design. 
Eksperimen dilakukan terhadap 60 orang responden yang dikelompokkan menjadi 
3 generasi dan 2  jenis kelamin. Sampel ditarik dengan teknik convenience sampling 
dan hipotesis diuji menggunakan uji beda Mann-Whitney U dan Kruskal-Wallis. 
Hasil menunjukkan bahwa terdapat perbedaan yang signifikan pada setiap generasi. 
Namun, tidak terdapat perbedaan yang signifikan antara responden dengan jenis 
kelamin laki-laki dan perempuan. 

Kata kunci: Emotional storytelling; citra destinasi; segmentasi; pariwisata. 
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THE DIFFERENCES OF THE IMAGE OF LAKE TOBA 
DESTINATIONS THROUGH EMOTIONAL STORYTELLING OF 

THE HEARTBEAT OF TOBA VIDEO BASED ON  
GENERATION AND SEX 

 
ABSTRACT 

By: Titus Christiano 
 

The growth of Indonesia's tourism sector as one of the country's excellent 
commodities is strengthen through a campaign entitled Wonderful Indonesia. Even 
though it was hampered by the Covid-19 pandemic, Indonesia's tourism marketing 
communication activities were still intensively carried out through emotionally 
nuanced promotional videos. Emotional storytelling is an effective tool for 
communicating a message and can influence the image. Destination image is the 
confidence in tourists regarding tourist products or services. The destination image 
that embossed is certainly different from one person to another. This study was 
conducted to test the differences in the image of Lake Toba destinations caused by 
the emotional storytelling element of The Heartbeat of Toba video based on sexes 
and generational segmentation. This explanatory quantitative research uses the 
Pre-experiment method with One-shot Case Study Design. The experiment was 
conducted on 60 participants who were grouped into 3 generations and 2 sexes. 
The sample was drawn by convenience sampling technique and the hypothesis was 
tested using the Mann-Whitney U and Kruskal-Wallis difference tests. The results 
show that there are significant differences in each generation. However, there were 
no significant differences between participants and the male and female sexes. 

Keywords: Emotional storytelling; destination image; segmentation; tourism. 
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