
 
 

108 
Pengaruh Program CSR…, Steffaney Olympia Simphoney, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 

Aaker, D. A., & Biel, A. L. (2013). Brand Equity &A Advertising : Advertising's 

Role in Building Strong Brands. Jersey: Lawrance Erlbaum Associates, Inc., 
Publishers.  

Aramburu, I. A., & Pescador, I. G. (2017). The Effects of Corporate Social 
Responsibility on Customer Loyalty: The Mediating Effect of Reputation in 
Cooperative Banks Versus Commercial Banks in the Basque Country. 
Journal of business ethics. 

Armstrong , G. (2018). Principles of Marketing. Australia: Pearson. 
Bri.co.id. (2020). Annual Report BRI 2020 Versi Indonesia. Jakarta: Bank BRI. 
Bri.co.id. (2021, May 16). Tentang BRI Peduli. Retrieved from BRI: 

https://bri.co.id/tentang-bri-peduli 
Buttle, F., & Maklan, S. (2019). Customer Relationship Management Concepts and 

Technologies . New York: Routledge. 
Cavallone, M. (2017). Marketing and Customer Loyalty The Extra Step Approach. 

Rome: Springer. 
Clow, K. E., & Baack, D. (2022). Integrated Advertising, Promotion, and 

Marketing Communications. United Kingdom: Pearson Education Limited. 
Crowther, D., & Aras, G. (2014). Corporate Social Responsibility. Ventus 

Publishing ApS. 
Florencio, B. P., Junco, J. G., Verdugo, M. C., & Díaz, I. M. (2018). Trust as 

mediator of corporate social responsibility, image and loyalty in the hotel 
sector. Journal of Sustainable Tourism. 

Gani, I., & Amalia, S. (2015). Alat Analisis Data: Aplikasi Statistik untuk Penelitian 

Bidang Ekonomi dan Sosial. Yogyakarta: ANDI. 
Ghozali, I. (2018). Aplikasi analisis multivariate dengan program SPSS. Semarang: 

Badan Penerbit Universitas Diponegoro. 
Griffin, J. (2016). Customer Loyalty: Menumbuhkan & Mempertahankan 

Kesetiaan Pelanggan. Jakarta: Penerbit Erlangga. 
Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F., . . 

. Istiqomah, R. R. (2020). Metode Penelitian Kualitatif & Kuantitatif. 
Yogyakarta: CV. Pustaka Ilmu. 

Hastuti, R. K. (2020, 8 4). CNBC Indonesia . Retrieved from Industri Perbankan 
Masih Kuat di Tengah Pelambatan Ekonomi: 
https://www.cnbcindonesia.com/market/20200804195946-17-
177431/industri-perbankan-masih-kuat-di-tengah-pelambatan-ekonomi 

Herlina , V. (2019). Panduan Praktis Mengolah Data Kuesioner Menggunakan 

SPSS. Jakarta: Elex Media Komputindo. 
Hidayati, R., & Wijayanto, H. (2018 ). Pengaruh Program CSR 'Kuta Beach Sea 

Turtle Conservation' Terhadap Brand Image Perusahaan. Expose Jurnal 

Ilmu Komunikasi Vol 1, No 2. 
Iman, M. (2020, 06 14). Pengguna Instagram di Indonesia Didominasi Wanita dan 

Generasi Milenial. Retrieved from Good News From Indonesia: 



 
 

109 
Pengaruh Program CSR…, Steffaney Olympia Simphoney, Universitas Multimedia Nusantara 

 

https://www.goodnewsfromindonesia.id/2020/06/14/pengguna-instagram-
di-indonesia-didominasi-wanita-dan-generasi-milenial 

Istiqomah, A. T. (2021). Sharia Banking CSR During The Covid-19 Pandemic. An 

International Multidisciplinary Research e-Journal Indian Scholar. 
Idowu, S. O. (2018). ISO 26000—A Standardised View of Corporate Social 

Responsibility Practices, Cases and Facts: An Introduction . London: 
Springer International Publishing AG. 

Idowu, S. O., Sitnikov, C., & Moratis, L. (2018). ISO 26000 - A Standardized View 
on Corporate Social Responsibility. In S. O. Idowu, C. Sitnikov, & L. 
Moratis, ISO 26000 - A Standardized View on Corporate Social 

Responsibility. Switzerland: Springer International Publishing AG. 
Jalilvand, M. R., Vosta, L. N., Mahyari, H. K., & Pool, J. K. (2017). Social 

Responsibility Influence on Customer Trust in Hotels: Mediating Effects of 
Reputation and Word-of-Mouth. Tourism Review, Vol. 72. 

Kementerian BUMN. (2021, 4 8). Peraturan Menteri BUMN PER-

05/MBU/04/2021 Tanggal 08 April 2021. Retrieved from Peraturan Menteri 
BUMN: https://jdih.bumn.go.id/lihat/PER-05/MBU/04/2021 

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif. 
Yogyakarta: Pandiva Buku. 

Latifa, K. F., Pérezb, A., & Sahibzada, U. F. (2020). Corporate Social 
Responsibility (CSR) and Customer Loyalty in the Hotel Industry: A Cross 
Country Study. International Journal of Hospitality Management. 

Lee , C. Y., Chang , W. C., & Lee, H. C. (2017). An investigation of the effects of 
corporate social responsibility on corporate reputation and customer 
loyalty-Evidence from the Taiwan Non-life insurance industry. Social 

Responsibility Journal, 14. 
Mahendra, R. (2016, 3 1). ISO Center Indonesia. Retrieved from ISO 26000 sebagai 

Standar Global dalam Pelaksanaan CSR: 
https://isoindonesiacenter.com/sekilas-tentang-iso-26000/ 

Malhotra, N. K. (2020). Marketing Research: An Applied Orientation. Pearson 
Education. 

Mardikanto, T. (2018). Tanggung Jawab Sosial Korporasi. Bandung: Alfabeta. 
Mubarak, Z. A., Hamed, A. B., & Mubarak, M. A. (2018). Impact of corporate 

social responsibility on bank’s corporate image. Socia Responsibility 

Journal. 
Nasher, A. (2017). Pengaruh Bauran Pemasaran Dan Citra Merek Terhadap 

Loyalitas Konsumen PT Khong Guan Biskuit Factory Indonesia di 
Kelurahan Ciracas. Mediakom Volume 1, Nomor 1. 

Nurasifa, A., Nurhasanah, E., & Sukmawati, H. (2021). Pengaruh Kualitas 
Pelayanan dan Promosi terhadap Keputusan Menjadi Anggota dengan 
Minat sebagai Variabel Intervening (Studi Kasus pada KSPPS BMT 
Sahabat Kita Semua). Journal Islamic Banking, 242. 

Nurjanah, R., & Mulazid, A. S. (2018). Pengaruh Kualitas Pelayanan dan Corporate 
Social Responsibility terhadap Citra Perusahaan. Jurnal Muqtasid. 

Otoritas Jasa Keuangan. (2016, November 02). Undang-Undang No. 40 Tahun 

2007 Tentang Perseroan Terbatas. (Otoritas Jasa Keuangan (OJK)) 



 
 

110 
Pengaruh Program CSR…, Steffaney Olympia Simphoney, Universitas Multimedia Nusantara 

 

Retrieved May 16, 2021, from Sustainable Finance OJK: 
https://www.ojk.go.id/sustainable-finance/id/peraturan/undang-
undang/Pages/Undang-Undang-No.-40-tahun-2007-tentang-Perseroan-
Terbatas.aspx 

Panjaitan, R. (2017). Metodologi Penelitian. Kupang: Jusuf Aryani Learning. 
Peppers, D., & Rogers, M. (2017). Managing Customer Experience and 

Relationships A Strategic Framework Third Edition. New Jersey: John 
Wiley & Sons, Inc.,. 

Popa , D. L., & Dan, C. D. (2018). ISO 26000: A Brief Literature Review. In S. O. 
Idowu , C. Sitnikov, & L. Moratis, ISO 26000 - A Standardized View on 

Corporate Social Responsibility. Switzerland: Springer International 
Publishing AG. 

Purnomo, R. A. (2017). Analisis Statistik Ekonomi dan Bisnis dengan SPSS. 
Ponorogo: CV Wade Group. 

Samsu. (2017). Metode Penelitian: (Teori dan Aplikasi Penelitian Kualitatif, 

Kuantitatif, Mixed Methods, serta Research & Development). Jambi: Pusat 
Studi Agama dan Kemasyarakatan (PUSAKA). 

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behaviour. United Kingdom: 
Pearson Education Limited. 

Sirait, K. A. (2018). Implementasi Corporate Social Responsibility Pada 

Perusahaan PT. Anglo Eastern Plantations. Retrieved from Semantic 
Scholar: https://www.semanticscholar.org/paper/Implementasi-Corporate-
Social-Responsibility-Pada- 

Standarku.com. (2019, 12 31). Standar ISO 26000 CSR. Retrieved from 
Standarku.com: https://standarku.com/standar-iso-26000-
csr/#:~:text=Pengertian%20Standar%20ISO%2026000&text=CSR%20ada
lah%20tanggung%20jawab%20moral,disekitar%20wilayah%20kerja%20d
an%20operasinya. 

Sirait/26ccaa2b8f13a1b37e327428d672610db487f5e5 
Sugiyono. (2017). Metode Penelitian Bisnis : Pendekatan Kuantitatif, Kualitatif, 

dan R&D. Bandung: Alfabeta. 
Sugiyono. (2019). Metode Penelitian Pendidikan (Kuantitatif, Kualitatif, 

Kombinasi, (R&D) dan Penelitian Pendidikan. Bandung: Alfabebta. 
 

 

 

 

 

 

  


