
 

 

104 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Acuityhub. (2020). Perilaku Masyarakat Indonesia Mengkonsumsi Makanan Cepat 

Saji (Bagian 1). Acuityhub.com. Retrieved Maret 2022, from 

https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-

mengkonsumsi-makanan-cepat-saji-bagian-1 

Acuityhub. (2020). Perilaku Masyarakat Indonesia Mengkonsumsi Makanan Cepat 

Saji (Bagian 2). Acuityhub.com. Retrieved Maret 2022, from 

https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-

mengkonsumsi-makanan-cepat-saji-bagian-2 

Aisyah, Novia. (2021). Pengertian Kebutuhan Primer, Sekunder, dan Tersier serta 

16 Contohnya. Detik.com. Retrieved Februari 2022, from 

https://www.detik.com/edu/detikpedia/d-5718802/pengertian-kebutuhan-

primer-sekunder-dan-tersier-serta-16-contohnya 

Arofani, Prila. (2019). 8 Restoran Fried Chicken Paling Terkenal di Indonesia, 

Mana Favoritmu?. Idntimes.com. Retrieved Maret 2022, from 

https://www.idntimes.com/food/dining-guide/prila-arofani/restoran-fried-

chicken-paling-terkenal-di-indonesia/8 

Azim, A., Shah, N. A., Mehmood, Z., Mehmood, S., & Bagram, M. M. M. (2014). 

Factors effecting the customers selection of restaurants in 

Pakistan. International Review of Management and Business 

Research, 3(2), 1003. 

Barber, N., Goodman, R. J., & Goh, B. K. (2011). Restaurant consumers repeat 

patronage: A service quality concern. International Journal of Hospitality 

Management 

Barber, N., Goodman, R. J., & Goh, B. K. (2011). Restaurant consumers repeat 

patronage: A service quality concern. International Journal of Hospitality 

Management, 30(2), 329-336.  

Barsky, J. D., & Labagh, R. (1992). A strategy for customer satisfaction. Cornell 

Hotel and Restaurant Administration Quarterly, 33(5), 32-40.  

Bayu, Dimas Jarot. (2020). 6 Sektor Usaha Paling Terdampak Saat Pandemi 

Corona. Databoks.katadata.co.id. Retrieved Maret 2022, from 

https://databoks.katadata.co.id/datapublish/2020/09/15/6-sektor-usaha-

paling-terdampak-saat-pandemi-corona 

 

https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-mengkonsumsi-makanan-cepat-saji-bagian-1
https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-mengkonsumsi-makanan-cepat-saji-bagian-1
https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-mengkonsumsi-makanan-cepat-saji-bagian-2
https://www.acuityhub.com/insight/detail/perilaku-masyarakat-indonesia-mengkonsumsi-makanan-cepat-saji-bagian-2
https://www.detik.com/edu/detikpedia/d-5718802/pengertian-kebutuhan-primer-sekunder-dan-tersier-serta-16-contohnya
https://www.detik.com/edu/detikpedia/d-5718802/pengertian-kebutuhan-primer-sekunder-dan-tersier-serta-16-contohnya
https://www.idntimes.com/food/dining-guide/prila-arofani/restoran-fried-chicken-paling-terkenal-di-indonesia/8
https://www.idntimes.com/food/dining-guide/prila-arofani/restoran-fried-chicken-paling-terkenal-di-indonesia/8
https://databoks.katadata.co.id/datapublish/2020/09/15/6-sektor-usaha-paling-terdampak-saat-pandemi-corona
https://databoks.katadata.co.id/datapublish/2020/09/15/6-sektor-usaha-paling-terdampak-saat-pandemi-corona


 

 

105 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Canny, I. U. (2013, July). The role of food quality, service quality, and physical 

environment on customer satisfaction and future behavioral intentions in 

casual dining restaurant. In The 7th National Research Management 

Conference, Sriwijaya University-Palembang, Indonesia (27-28 November 

2013). 

Cardello, A. V. (1995). Food quality: relativity, context and consumer 

expectations. Food quality and preference, 6(3), 163-170. 

Cengiz, E. (2010). Measuring customer satisfaction: must or not. Journal of naval 

science and engineering, 6(2), 76-88. 

CFC Indonesia. (2022). Profil Perusahaan. Cfcindonesia.com. Retrieved April 

2022, from https://www.cfcindonesia.com/tentang-profil-perusahaan 

Chang, H. H., & Wang, H. W. (2011). The moderating effect of customer perceived 

value on online shopping behaviour. Online information review. 

Charni, H., Brun, I., & Ricard, L. (2020). Impact of employee job satisfaction and 

commitment on customer perceived value: An original 

perspective. International Journal of Bank Marketing. 

Data Industri. (2021). Pertumbuhan Industri Restoran 2011 - 2022. 

Dataindustri.com. Retrieved Maret 2022, from 

https://www.dataindustri.com/produk/tren-data-pertumbuhan-industri-

penyediaan-makanan-minuman-restoran-dan-sejenisnya/ 

Djumena, Erlangga. (2020). Dampak Pandemi Covid 19, Pemerintah Akui Daya 

Beli Masyarakat Melemah. Money.kompas.com. Retrieved Maret 2022, 

from https://money.kompas.com/read/2020/10/06/050800026/dampak-

pandemi-covid-19-pemerintah-akui-daya-beli-masyarakat-melemah 

Ekarina. (2020). Banyak Industri Terdampak Corona, Otomotif, dan Tekstil Paling 

Berat. Katadata.co.id. Retrieved Februari 2022, from 

https://katadata.co.id/ekarina/berita/5e9a41f5c1d44/banyak-industri-

terdampak-corona-otomotif-dan-tekstil-paling-berat 

Evoke Creative. (2019). Case Study: McDonald’s. evoke-creative.com. Retrieved 

April 2022, from https://www.evoke-creative.com/project/mcdonalds/ 

Fornell, C., Johnson, M. D., Anderson, E. W., Cha, J., & Bryant, B. E. (1996). The 

American customer satisfaction index: nature, purpose, and 

findings. Journal of marketing, 60(4), 7-18. 

https://www.cfcindonesia.com/tentang-profil-perusahaan
https://www.dataindustri.com/produk/tren-data-pertumbuhan-industri-penyediaan-makanan-minuman-restoran-dan-sejenisnya/
https://www.dataindustri.com/produk/tren-data-pertumbuhan-industri-penyediaan-makanan-minuman-restoran-dan-sejenisnya/
https://money.kompas.com/read/2020/10/06/050800026/dampak-pandemi-covid-19-pemerintah-akui-daya-beli-masyarakat-melemah
https://money.kompas.com/read/2020/10/06/050800026/dampak-pandemi-covid-19-pemerintah-akui-daya-beli-masyarakat-melemah
https://katadata.co.id/ekarina/berita/5e9a41f5c1d44/banyak-industri-terdampak-corona-otomotif-dan-tekstil-paling-berat
https://katadata.co.id/ekarina/berita/5e9a41f5c1d44/banyak-industri-terdampak-corona-otomotif-dan-tekstil-paling-berat
https://www.evoke-creative.com/project/mcdonalds/


 

 

106 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Goode, M. M., & Harris, L. C. (2007). Online behavioural intentions: an empirical 

investigation of antecedents and moderators. European Journal of 

Marketing. 

Grunert, K. G. (2005). Food quality and safety: consumer perception and 

demand. European review of agricultural economics, 32(3), 369-391. 

Hair JR, Joseph F., Black, William C., Babin, Barry J., & Anderson, Rolph E. 

(2010). Multivariate Data Analysis (Seventh Edition). Pearson Prentice Hall 

Hair JR, Joseph F., Black, William C., Babin, Barry J., & Anderson, Rolph E. 

(2019). Multivariate Data Analysis (Eighth Edition). Cengage  

Hanaysha, J. (2016). Testing the effects of food quality, price fairness, and physical 

environment on customer satisfaction in fast food restaurant 

industry. Journal of Asian Business Strategy, 6(2), 31-40. 

Hanaysha, J. (2016). Physical environment as a key success factor for building 

strong brand equity: A study on restaurant industry. Journal of Research in  

Business, Economics and Management, 5(5), 686-693.  

Han, H., & Ryu, K. (2009). The roles of the physical environment, price perception, 

and customer satisfaction in determining customer loyalty in the restaurant 

industry. Journal of hospitality & tourism research, 33(4), 487-510. 

Hartline, M. D., & Jones, K. C. (1996). Employee performance cues in a hotel 

service environment: Influence on perceived service quality, value, and 

word-of-mouth intentions. Journal of business research, 35(3), 207-215. 

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer 

repurchase intention: A general structural equation model. European 

journal of marketing. 

Hwang, J., & Ok, C. (2013). The antecedents and consequence of consumer 

attitudes toward restaurant brands: A comparative study between casual and 

fine dining restaurants. International Journal of Hospitality 

Management, 32, 121-131.  

IDN Financials. (2020). CFC Indonesia Rugi Rp62,91 Miliar Karena Ratusan Gerai 

Ditutup. Idnfinancials.com. Retrieved April 2022, from 

https://www.idnfinancials.com/id/news/37265/cfc-indonesia-posts-loss-

outlet-closings 

 

https://www.idnfinancials.com/id/news/37265/cfc-indonesia-posts-loss-outlet-closings
https://www.idnfinancials.com/id/news/37265/cfc-indonesia-posts-loss-outlet-closings


 

 

107 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Indra, Rahman. (2017). Fried Chicken Day, Sepuluh Alasan Kenapa Ayam Goreng 

Disukai. Cnnindonesia.com. Retrieved Maret 2022, from 

https://www.cnnindonesia.com/gaya-hidup/20170706153707-262-

226136/fried-chicken-day-sepuluh-alasan-kenapa-ayam-goreng-disukai 

Jalil, N. A. A., Fikry, A., & Zainuddin, A. (2016). The impact of store atmospherics, 

perceived value, and customer satisfaction on behavioural 

intention. Procedia Economics and Finance, 37, 538-544. 

Jonata, Willem. (2019). Alasan Umum Kenapa Junk Food Disukai Banyak Orang, 

Padahal Tidak Sehat. Tribunnews.com. Retrieved Maret 2022, from 

https://www.tribunnews.com/kesehatan/2019/08/30/alasan-umum-kenapa-

junk-food-disukai-banyak-orang-padahal-tidak-sehat?page=3 

Kaewmahaphinyo, T., Nuangjamnong, C., & Dowpiset, K. (2020). Factors 

Influencing Customer Satisfaction and Behavioral Intention for Fast-Casual 

Restaurants (A Case Study in a Shopping Center, Bangkok). Available at 

SSRN. 

Khairunnisa, Syifa Nuri. (2021). Diskon Spesial Ramadhan Dari KFC, Kolaborasi 

Dengan Tupperware. Kompas.com. Retrieved April 2022, from 

https://www.kompas.com/food/read/2021/04/10/143400875/diskon-

spesial-ramadhan-dari-kfc-kolaborasi-dengan-tupperware?page=all 

Kusumawati, A., & Rahayu, K. S. (2020). The effect of experience quality on 

customer perceived value and customer satisfaction and its impact on 

customer loyalty. The TQM Journal. 

Ladhari, R., Brun, I., & Morales, M. (2008). Determinants of dining satisfaction 

and post-dining behavioral intentions. International Journal of Hospitality 

Management, 27(4), 563-573. 

Lee, S., Jin, N., & Lee, H. (2014). The moderating role of water park service quality, 

environment, image, and food quality on perceived value and customer 

loyalty: A South Korean case study. Journal of Quality Assurance in 

Hospitality & Tourism, 15(1), 19-43. 

Lehtinen, U., & Lehtinen, J. R. (1991). Two approaches to service quality 

dimensions. Service Industries Journal, 11(3), 287-303. 

Liao, H., & Chuang, A. (2004). A multilevel investigation of factors influencing 

employee service performance and customer outcomes. Academy of 

Management journal, 47(1), 41-58.  

 

https://www.cnnindonesia.com/gaya-hidup/20170706153707-262-226136/fried-chicken-day-sepuluh-alasan-kenapa-ayam-goreng-disukai
https://www.cnnindonesia.com/gaya-hidup/20170706153707-262-226136/fried-chicken-day-sepuluh-alasan-kenapa-ayam-goreng-disukai
https://www.tribunnews.com/kesehatan/2019/08/30/alasan-umum-kenapa-junk-food-disukai-banyak-orang-padahal-tidak-sehat?page=3
https://www.tribunnews.com/kesehatan/2019/08/30/alasan-umum-kenapa-junk-food-disukai-banyak-orang-padahal-tidak-sehat?page=3
https://www.kompas.com/food/read/2021/04/10/143400875/diskon-spesial-ramadhan-dari-kfc-kolaborasi-dengan-tupperware?page=all
https://www.kompas.com/food/read/2021/04/10/143400875/diskon-spesial-ramadhan-dari-kfc-kolaborasi-dengan-tupperware?page=all


 

 

108 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Lind, Douglas A., Marchal, William G., & Wathen, Samuel A. (2015). Statistical 

Techniques In Business & Economics (Seventeenth Edition). McGraw-Hill 

Education  

Liu, W. K., Lee, Y. S., & Hung, L. M. (2017). The interrelationships among service 

quality, customer satisfaction, and customer loyalty: Examination of the 

fast-food industry. Journal of Foodservice Business Research, 20(2), 146-

162. 

Malhotra, Naresh K. (2020). Marketing Research An Applied Orientation (Seventh 

Edition). Pearson Education Limited 

Malhotra, Naresh K., Nunan, Daniel., & Birks, David F. (2010). Marketing 

Research An Applied Approach (Fifth Edition). Pearson  

Maze, Jonathan. (2018). Here’s Who Eats Fast Food, According to the CDC. 

Restaurantbusinessonline.com. Retrieved Maret 2022, from 

https://www.restaurantbusinessonline.com/financing/who-eats-fast-food-

according-cdc 

Mazumdar, T. (1993). A value based orientation to new product planning. Journal 

of consumer marketing. 

Murti, A., Deshpande, A., & Srivastava, N. (2013). Service quality, customer 

(patient) satisfaction and behavioural intention in health care services: 

exploring the Indian perspective. Journal of Health Management, 15(1), 29-

44. 

Namkung, Y., & Jang, S. (2007). Does food quality really matter in restaurants? Its 

impact on customer satisfaction and behavioral intentions. Journal of 

Hospitality & Tourism Research, 31(3), 387-409. 

Nugraheni, Mutia. (2020). Terungkap, Dua Potongan Ayam Favorit Orang 

Indonesia. Dream.co.id. Retrieved Maret 2022, from 

https://www.dream.co.id/culinary/terungkap-dua-potongan-ayam-favorit-

orang-indonesia-200901w.html 

Ouyang, Y., Behnke, C., Almanza, B., & Ghiselli, R. (2018). The influence of food 

aromas on restaurant consumer emotions, perceptions, and 

purchases. Journal of Hospitality Marketing & Management, 27(4), 405-

423. 

 

 

https://www.restaurantbusinessonline.com/financing/who-eats-fast-food-according-cdc
https://www.restaurantbusinessonline.com/financing/who-eats-fast-food-according-cdc
https://www.dream.co.id/culinary/terungkap-dua-potongan-ayam-favorit-orang-indonesia-200901w.html
https://www.dream.co.id/culinary/terungkap-dua-potongan-ayam-favorit-orang-indonesia-200901w.html


 

 

109 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Özdemir-Güzel, S., & Dinçer, M. Z. (2018). The Effect of restaurant’s physical 

environment on perceived value, customer satisfaction and loyalty: Case of 

Istanbul. Journal of Tourism and Gastronomy Studies, 6(4), 626-643. 

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A conceptual model of 

service quality and its implications for future research. Journal of 

marketing, 49(4), 41-50.  

Peiro, J. M., Martínez-Tur, V., & Ramos, J. (2005). Employees' overestimation of 

functional and relational service quality: A gap analysis. Service Industries 

Journal, 25(6), 773-788. 

Peri, C. (2006). The universe of food quality. Food quality and preference, 17(1 

2), 3-8. 

Pusat Waralaba. (2018). Logo Waralaba CFC (California Fried Chicken). 

Pusatwaralaba.com. Retrieved April 2022, from 

https://pusatwaralaba.com/waralaba-cfc/logo-waralaba-cfc-california-

fried-chicken/ 

Pusparisa, Yosepha. (2021). Inilah Merek Cepat Saji Terbaik di Indonesia pada 

2021, Mana Kesukaanmu?. Databoks.katadata.co.id. Retrieved Maret 2022, 

from https://databoks.katadata.co.id/datapublish/2021/07/23/inilah-merek-

cepat-saji-terbaik-di-indonesia-pada-2021-mana-kesukaanmu 

Putri, Cantika Adinda (2020). 60% Industri Lumpuh karena Corona, Bagaimana 

Memulihkannya?. cnbcindonesia.com. Retrieved Februari 2022, from 

https://www.cnbcindonesia.com/news/20200505162525-4-156501/60-

industri-lumpuh-karena-corona-bagaimana-memulihkannya 

Rada. (2022). Makanan adalah. Dosenpintar.com. Retrieved Februari 2022, from 

https://dosenpintar.com/makan-adalah/ 

Rahmawati, Wahyu T. (2020). Ini Penyebab Tingkat Konsumsi Rumah Tangga di 

Kuartal Kedua 2020. Nasional.kontan.co.id. Retrieved Maret 2022, from 

https://nasional.kontan.co.id/news/ini-penyebab-tingkat-konsumsi-rumah-

tanggal-melemah-di-kuartal-kedua-2020 

Ravald, A., & Grönroos, C. (1996). The value concept and relationship 

marketing. European journal of marketing. 

 

 

https://pusatwaralaba.com/waralaba-cfc/logo-waralaba-cfc-california-fried-chicken/
https://pusatwaralaba.com/waralaba-cfc/logo-waralaba-cfc-california-fried-chicken/
https://databoks.katadata.co.id/datapublish/2021/07/23/inilah-merek-cepat-saji-terbaik-di-indonesia-pada-2021-mana-kesukaanmu
https://databoks.katadata.co.id/datapublish/2021/07/23/inilah-merek-cepat-saji-terbaik-di-indonesia-pada-2021-mana-kesukaanmu
https://www.cnbcindonesia.com/news/20200505162525-4-156501/60-industri-lumpuh-karena-corona-bagaimana-memulihkannya
https://www.cnbcindonesia.com/news/20200505162525-4-156501/60-industri-lumpuh-karena-corona-bagaimana-memulihkannya
https://dosenpintar.com/makan-adalah/
https://nasional.kontan.co.id/news/ini-penyebab-tingkat-konsumsi-rumah-tanggal-melemah-di-kuartal-kedua-2020
https://nasional.kontan.co.id/news/ini-penyebab-tingkat-konsumsi-rumah-tanggal-melemah-di-kuartal-kedua-2020


 

 

110 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Riadi, Muchlisin. (2021). Makanan Cepat Saji (Fast Food) - Pengertian, Jenis, 

Kandungan dan Dampaknya. Kajianpustaka.com. Retrieved Februari 2022, 

from https://www.kajianpustaka.com/2021/09/makanan-cepat-saji-fast-

food.html 

Roig, J. C. F., Garcia, J. S., Tena, M. A. M., & Monzonis, J. L. (2006). Customer 

perceived value in banking services. International Journal of Bank 

Marketing. 

Rugayah. (2020). Menyusuri Perjalanan Fast Food di Indonesia. Lpmopini.online. 

Retrieved Maret 2022, from https://lpmopini.online/menyusuri-perjalanan-

fast-food-di-indonesia%EF%BB%BF/ 

Ryu, K., & Han, H. (2011). New or repeat customers: How does physical 

environment influence their restaurant experience?. International Journal 

of Hospitality Management, 30(3), 599-611. 

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the 

physical environment, food, and service on restaurant image, customer 

perceived value, customer satisfaction, and behavioral 

intentions. International journal of contemporary hospitality management. 

Saha, G. C. (2009). Service quality, satisfaction, and behavioural intentions: A 

study of low‐cost airline carriers in Thailand. Managing Service Quality: 

An International Journal. 

Sandria, Ferry. (2021). Omzet Ambles, Gerai Ayam CFC Indonesia Tekor Rp13M 

di Q1. Cnbcindonesia.com. Retrieved April 2022, from 

https://www.cnbcindonesia.com/market/20210702155125-17-

257814/omzet-ambles-gerai-ayam-cfc-indonesia-tekor-rp-13-m-di-q1 

Slack, N. J., Singh, G., Ali, J., Lata, R., Mudaliar, K., & Swamy, Y. (2020). 

Influence of fast-food restaurant service quality and its dimensions on 

customer perceived value, satisfaction and behavioural intentions. British 

Food Journal. 

Slater, S. F. (1996). The challenge of sustaining competitive advantage. Industrial 

marketing management, 25(1), 79-86. 

Suharyanto, Arby. (2019). 10 Alasan Usia 17 Tahun Dianggap Sudah Dewasa. 

Dosenpsikologi.com. https://dosenpsikologi.com/alasan-usia-17-tahun-

dianggap-dewasa 

 

https://www.kajianpustaka.com/2021/09/makanan-cepat-saji-fast-food.html
https://www.kajianpustaka.com/2021/09/makanan-cepat-saji-fast-food.html
https://lpmopini.online/menyusuri-perjalanan-fast-food-di-indonesia%EF%BB%BF/
https://lpmopini.online/menyusuri-perjalanan-fast-food-di-indonesia%EF%BB%BF/
https://www.cnbcindonesia.com/market/20210702155125-17-257814/omzet-ambles-gerai-ayam-cfc-indonesia-tekor-rp-13-m-di-q1
https://www.cnbcindonesia.com/market/20210702155125-17-257814/omzet-ambles-gerai-ayam-cfc-indonesia-tekor-rp-13-m-di-q1
https://dosenpsikologi.com/alasan-usia-17-tahun-dianggap-dewasa
https://dosenpsikologi.com/alasan-usia-17-tahun-dianggap-dewasa


 

 

111 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Sulaiman, S., & Haron, M. S. (2013). Foodscape and customer’s future behavioral 

intentions in casual dining restaurant. Journal of Economics, Business and 

Management, 1(1), 94-97. 

Swait, J., & Sweeney, J. C. (2000). Perceived value and its impact on choice 

behavior in a retail setting. Journal of Retailing and Consumer 

Services, 7(2), 77-88.  

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The 

development of a multiple item scale. Journal of retailing, 77(2), 203-220.  

Tiofani, Krisda. (2021). Apa Itu Makanan Cepat Saji, Hidangan Praktis yang 

Digoreng?. Kompas.com. Retrieved Maret 2022, from 

https://www.kompas.com/food/read/2021/10/20/150619475/apa-itu-

makanan-cepat-saji-hidangan-praktis-yang-digoreng?page=all 

Tirto. (2021). Market Share Fast Food Indonesia. Greatnesia.com. Retrieved Maret 

2022, from https://greatnesia.com/market-share-fast-food-indonesia/ 

Ulaga, W., & Chacour, S. (2001). Measuring customer-perceived value in business 

markets: a prerequisite for marketing strategy development and 

implementation. Industrial marketing management, 30(6), 525-540.  

Ulfa, Maria. (2021). Zat Makanan yang Diperlukan Tubuh & Fungsinya: Air hingga 

Protein. tirto.id. Retrieved Februari 2022, from https://tirto.id/zat-makanan-

yang-diperlukan-tubuh-fungsinya-air-hingga-protein-gbAW 

Yang, Z., & Peterson, R. T. (2004). Customer perceived value, satisfaction, and 

loyalty: The role of switching costs. Psychology & marketing, 21(10), 799-

822. 

Yarimoglu, E. K. (2014). A review on dimensions of service quality 

models. Journal of marketing management, 2(2), 79-93. 

Zehir, C., & Kitapccedil, H. (2012). The effects of brand experience and service 

quality on repurchase intention: The role of brand relationship 

quality. African Journal of Business Management, 6(45), 11190-11201. 

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral 

consequences of service quality. Journal of marketing, 60(2), 31-46. 

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: a means 

end model and synthesis of evidence. Journal of marketing, 52(3), 2-22.  

https://www.kompas.com/food/read/2021/10/20/150619475/apa-itu-makanan-cepat-saji-hidangan-praktis-yang-digoreng?page=all
https://www.kompas.com/food/read/2021/10/20/150619475/apa-itu-makanan-cepat-saji-hidangan-praktis-yang-digoreng?page=all
https://greatnesia.com/market-share-fast-food-indonesia/
https://tirto.id/zat-makanan-yang-diperlukan-tubuh-fungsinya-air-hingga-protein-gbAW
https://tirto.id/zat-makanan-yang-diperlukan-tubuh-fungsinya-air-hingga-protein-gbAW


 

 

112 
Analisis Faktor-Faktor, Maria Meillintika Sari, Universitas Multimedia Nusantara 

 

Zhong, Y., & Moon, H. C. (2020). What drives customer satisfaction, loyalty, and 

happiness in fast-food restaurants in China? Perceived price, service quality, 

food quality, physical environment quality, and the moderating role of 

gender. Foods, 9(4), 460. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


