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ABSTRAK 

        Pandemi Covid-19 yang sedang terjadi saat ini, menyebabkan 

meningkatnya penggunaan layanan secara digital, khusunya generasi Z yang 

telah bergantung kepada layanan digital dalam memenuhi kebutuhan sehari-

hari, salah satunya melakukan pemesanan makanan / minuman secara online 

melalui online food-delivery. Terdapat beberapa indikator yang dilihat oleh 

konsumen dalam menggunakan online food-delivery, yaitu pilihan menu, 

kecepatan pengantaran, kualitas, dan biaya. Berdasarkan peluang bisnis 

online food-delivery yang besar, Maxim turut serta meluncurkan Maxim 

Food untuk memenuhi kebutuhan panngan konsumen secara mudah dan 

efisien melalui layanan digital. Kehadiran Maxim Food di Indonesia yang 

masih tergolong baru di dalam industri layanan online food-delivery di 

Indonesia, menyebabkan Maxim Food masih memiliki pengguna yang 

sedikit dan harus bersaing secara ketat dengan kompetitornya di Indonesia, 

seperti GrabFood, GoFood, ShopeeFood, dan Traveloka Eats. Dengan 

demikian, Maxim Food memiliki tantangan dalam meningkatkan jumlah 

penggunanya agar dapat bersaing dengan kompetitornya di industri online 

food-delivery di Indonesia. 

 

            Penelitian ini dilakukan untuk menganalisa dan mengetahui faktor-

faktor yang dapat mempengaruhi Customer Intention to Use online food-

delivery pada generasi Z. Untuk mengetahui faktor-faktor tersebut, maka 

dilakukan penyebaran survei secara online, kemudian data dari survei 

tersebut dianalisis dengan metode regresi berganda untuk menguji korelasi 

antar variabel. Hasil survei yang diperoleh adalah 230 responden yang telah 

lolos screening dan menjawab seluruh pertanyaan kuesioner dengan baik. 

Hasil survey tersebut dilakukan analisa data dan uji hipotesis melalui 

software SPSS versi 26. Berdasarkan hasil tersebut, disimpulkan bahwa 

Perceived Ease of Use, Trust, Price Saving Benefits, Time Saving Benefits, 

dan Perceived Severity memiliki pengaruh positif secara signifikan terhadap 

Customer Intention to Use online food-delivery, sedangkan Perceived 

Usefulness, Food Safety Risk Perception, dan Perceived Vulnerability tidak 

memiliki pengaruh terhadap Customer Intention to Use online food-delivery. 

 

Kata kunci: Perceived Usefulness, Perceived Ease of Use, Trust, Price 

Saving Benefits, Time Saving Benefits, Food Safety Risk Perception, 

Perceived Severity, Perceived Vulnerability, Customer Intention to Use 
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The current Covid-19 pandemic has led to an increase in the use of 

digital services, especially for Generation Z who have depended on digital 

services to meet their daily needs, one of which is ordering food/beverages 

online through online food-delivery. Consumers see several indicators in 

using online food-delivery, namely menu choice, delivery speed, quality, and 

cost. Based on the great online food-delivery business opportunity, Maxim 

participated in launching Maxim Food to meet consumer food needs easily 

and efficiently through digital services. The presence of Maxim Food in 

Indonesia, which is still relatively new in the online food-delivery service 

industry in Indonesia, causes Maxim Food to still have few users and have 

to compete fiercely with its competitors in Indonesia, such as GrabFood, 

GoFood, ShopeeFood, and Traveloka Eats. Thus, Maxim Food has a 

challenge in increasing the number of users in order to compete with its 

competitors in the online food-delivery industry in Indonesia. 

This study was conducted to analyze and determine the factors that 

can affect the Customer's Intention to Use online food-delivery in 

generation Z. To find out these factors, an online survey was carried out, 

then the data from the survey were analyzed using multiple regression 

methods to test the correlation between variables. The survey results 

obtained are 230 respondents who have passed the screening and answered 

all questions in the questionnaire well. The results of the survey conducted 

data analysis and hypothesis testing through SPSS version 26 software. 

Based on these results, it was concluded that Perceived Ease of Use, Trust, 

Price Saving Benefits, Time Saving Benefits, and Perceived Severity had a 

significant positive effect on Customer Intention to Use online food-delivery, 

while Perceived Usefulness, Food Safety Risk Perception, and Perceived 

Vulnerability have no effect on Customer Intention to Use online food-

delivery. 

 

Keywords: Perceived Usefulness, Perceived Ease of Use, Trust, Price 

Saving Benefits, Time Saving Benefits, Food Safety Risk Perception, 

Perceived Severity, Perceived Vulnerability, Customer Intention to Use 
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