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IMPLEMENTASI KOMUNIKASI CORPORATE SOCIAL
RESPONSIBILITY (CSR) PT COCA-COLA EUROPACIFIC
PARTNERS INDONESIA DALAM MEMBANGUN CITRA
PERUSAHAAN (STUDI KASUS: CSR BALI BEACH CLEAN UP)

ABSTRAK
Mutiara Widayanti

Berbagai perusahaan kini semakin sadar akan tanggung jawab sosial dan
lingkungannya dalam berlaku etis dan transparan ketika menjalankan operasional
bisnis perusahaan. Hal ini dibuktikan dengan pelaksanaan berbagai program
Corporate Social Responsibility yang sejalan dengan visi, misi, dan nilai
perusahaan akan komitmennya terhadap pembangunan berkelanjutan. Untuk
mengatasi adanya dampak dari krisis iklim terkait peningkatan jumlah sampah di
Bali pada 2019 hingga 2021, serta mewujudkan komitmen perusahaan yang terkait
dengan dampak operasional bisnisnya, PT Coca-Cola Europacific Partners (CCEP)
Indonesia menginisiasi program CSR Bali Beach Clean Up. Penelitian ini bertujuan
untuk mengetahui bagaimana implementasi CSR BBCU dalam upaya
pembangunan citra perusahaan yang juga melihat dampak yang dihasilkan dari
pelaksanaan CSR ini. Metode yang digunakan dalam penelitian ini adalah studi
kasus dengan teknik pengumpulan data adalah wawancara mendalam,
dokumentasi, dan observasi lapangan. Hasil penelitian membuktikan bahwa
pelaksanaan CSR BBCU telah menerapkan konsep Triple Bottom Line dan
melaksanakan seluruh tahap pelaksanaan CSR menurut Coombs & Holladay, juga
mentaati panduan 1SO 26000. CSR BBCU termasuk ke dalam kategori Socially
Responsible Business Practice. Pada pelaksanaannya, CSR BBCU telah
mendapatkan pengakuan dan penghargaan dari stakeholder eksternal perusahaan,
sehingga strategi komunikasi CSR menjadi penting untuk mencapai keberhasilan
program CSR itu sendiri. Hal ini berdampak pada pembentukan citra perusahaan
yang ingin dibangun oleh perusahaan. Citra yang ingin dibangun oleh CCEP
Indonesia melalui CSR BBCU adalah corporate image, yaitu memberikan citra
yang positif bagi seluruh para pemangku kepentingan secara luas. Pelaksanaan CSR
BBCU juga sebagai upaya perusahaan dalam rangka mendorong pemerintah
tercapainya pilar Climate Action dan Life Below Water pada SDG’s.

Kata kunci: Corporate Social Responsibility (CSR), Socially Responsible Business
Practice, Sustainability
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THE IMPLEMENTATION OF CORPORATE SOCIAL
RESPONSIBILITY (CSR) COMMUNICATIONS PT COCA-COLA
EUROPACIFIC PARTNERS INDONESIA IN BUILDING
COMPANY’S IMAGE (STUDY CASE: BALI BEACH CLEAN UP
CSR)

ABSTRACT
Mutiara Widayanti

Companies nowadays are becoming more aware of social responsibility and
environmental issues in his obligations to apply environmental ethics concerns in
carrying out the company’s operational activities. It is supported by
implementation of various programs that related to Corporate Social
Responsibility (CSR) which is in line with the vision, mission, and also value of the
companies itself of his commitment towards sustainability development. To
overcome the impact of the climate crisis related to the increase in amount of waste
in Bali in 2019 to 2021, also to realize the company's commitment related to the
impact of its business operations, PT Coca-Cola Europacific Partners (CCEP)
initiated the CSR Bali Beach Clean Up program. The purposes of this research are
to figure out how the implementation of CSR BBCU program in an effort to build a
corporate image and its impact on the implementation of the CSR program. The
method used in this research is a case study with data collection techniques are in-
depth interviews, documentation, and field observations. CSR BBCU has
implemented the Triple Bottom Line concept and carried out all stages of CSR
implementation according to Coombs & Holladay as well as complying with 1SO
26000 guidelines. This research found that the implementation of CSR BBCU
program is included in the category Socially Responsible Business Practice. In its
implementation, CSR BBCU has received recognition and appreciation from the
external stakeholders of company, so that the communication strategy of CSR
become important to achieve the success of the CSR program itself. This is in line
of an impact through the formation of image that the company wants to build. Image
that CCEP Indonesia wants to build through CSR BBCU is a corporate image,
which is to provide a whole image for all stakeholders at large. The implementation
of CSR BBCU program is a company effort to encourage the government to achieve
the pillars of Climate Action and Life Blow Water on the SDG'’s.

Keywords: Corporate Social Responsibility (CSR), Socially Responsible Business
Practice, Sustainability,
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