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PENGARUH TERPAAN INFORMASI VAKSIN COVID-19
MELALUI INSTAGRAM @KEMENKES_RI
TERHADAP SIKAP FOLLOWERS

Laras Ayu Az-Zahra

ABSTRAK

Munculnya virus COVID-19 yang tersebar di berbagai dunia menjadi ancaman
kesehatan bagi seluruh masyarakat Indonesia. Dalam menghadapi virus tersebut,
para ilmuwan telah menemukan vaksinasi COVID-19 untuk mengatasinya. Namun,
ditemukannya vaksinasi COVID-19 menjadi tantangan bagi pemerintah Indonesia
dalam memberikan informasi kepada masyarakat agar muncul sikap masyarakat
untuk setuju menerima vaksinasi COVID-19. Di tengah keterbatasan pandemi
COVID-19, pemerintah menyampaikan informasi vaksinasi COVID-19 melalui
Instagram Kementerian Kesehatan Republik Indonesia @kemenkes_ri melalui
informasi yang dibagikan dalam akun Instagram tersebut. Untuk itu, penelitian ini
bertujuan untuk mengetahui pengaruh terpaan informasi vaksin COVID-19 yang
dilakukan dalam Instagram @kemenkes_ri terhadap sikap followers. Metodologi
penelitian ini adalah kuantitatif dengan sifat penelitian eksplanatif. Kemudian,
sampel penelitian ini sebanyak 100 responden dengan menggunakan teknik non
probability purposive sampling menggunakan metode survei online. Teori yang
digunakan dalam penelitian ini adalah social judgement theory, serta menggunakan
konsep online public relations, media sosial, Instagram, terpaan informasi melalui
media dan sikap. Hasil penelitian menunjukkan bahwa variabel terpaan informasi
(X) memengaruhi variabel sikap (Y) sebesar 0,606 atau 60,6%. Sedangkan sisanya
sebesar 39,4% variabel Y dipengaruhi oleh faktor-faktor lain yang tidak diketahui
dan tidak dibahas penelitian ini.

Kata Kunci: COVID-19, Instagram, Online Public Relations, Sikap, Terpaan
Informasi melalui Media
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THE INFLUENCE OF INFORMATION EXPOSURE ABOUT
COVID-19 VACCINE THROUGH INSTAGRAM
@KEMENKES_RI TOWARDS
FOLLOWERS ATTITUDE

Laras Ayu Az-Zahra

ABSTRACT

The emergence of the COVID-19 virus that has spread throughout the world has
become a health threat for all Indonesian people. In dealing with the virus,
scientists have found a COVID-19 vaccine to deal with it. However, the discovery
of the COVID-19 vaccination is a challenge for the Indonesian government in
providing information to the public so that people's attitudes appear to agree to
receive the COVID-19 vaccination. In the midst of the limitations of the COVID-19
pandemic, the government conveyed information on COVID-19 vaccination
through the Instagram of the Ministry of Health of the Republic of Indonesia
@kemenkes_ri through the information shared on the Instagram account. For this
reason, this study aims to determine the effect of exposure to COVID-19 vaccine
information conducted on Instagram @kemenkes ri on followers’ attitudes. The
methodology of this research is quantitative with the nature of explanatory
research. Then, the sample of this study was 100 respondents using a non-
probability purposive sampling technique using an online survey method. The
theory used in this study is social judgment theory, and uses the concept of online
public relations, social media, Instagram, information exposure through media and
attitudes. The results showed that the information exposure variable (X) affected
the attitude variable (Y) by 0,606 or 60,6%. While the remaining 39,4% variable Y
is influenced by other factors that are not known and are not discussed in this study.

Keywords: COVID-19, Instagram, Online Public Relations, Attitude, Information
Exposure through Media
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