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ABSTRAK

Saat ini industri fashion sangat mengalami perkembangan yang cepat.
Mulai dari fast fashion hingga tren pakaian bekas. Di Indonesia, khususnya
pada generasi Z pembelian pakaian bekas meningkat akibat pandemic dan
banyaknya influencer yang menggunakan pakaian bekas tersebut. Hal ini
membuat peneliti tertarik untuk meneliti apa yang membuat konsumen
tertarik untuk membeli pakaian bekas (thrifting). Apakah shopping
enjoyment, brand of fashion, price dan quality berpengaruh terhadap
purchase intention. penelitian ini bertujuan untuk mengetahui hal apa yang
membuat konsumen tertarik untuk membeli pakaian bekas. Model penelitian
ini menggunakan Structural Equation Model (SEM) dengan pengukuran
sampel terhadap 164 responden. Hasil analisis pada penelitian ini
menunjukkan bahwa shopping enjoyment, brand of fashion, price dan quality
berpengaruh terhadap purchase intention. Oleh karena itu peneliti
menyarankan peneliti selanjutnya untuk meneliti variabel yang relevan

dengan topik ini.

Kata kunci: fashion, thrifting, pakaian bekas, shopping enjoyment, price,

quality, brand of fashion, purchase intention.
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ABSTRACT (English)

Currently the fashion industry is experiencing rapid development. Starting
from fast fashion to used clothing trends. In Indonesia, especially in
Generation Z, the purchase of used clothes has increased due to the pandemic
and the large number of influencers who use these used clothes. This makes
researchers interested in examining what makes consumers interested in
buying used clothes (thrifting). Do shopping enjoyment, brand of fashion,
price and quality affect purchase intention. This study aims to find out what
makes consumers interested in buying used clothes. This research model uses
the Structural Equation Model (SEM) with a sample measurement of 164
respondents. The results of the analysis in this study indicate that shopping
enjoyment, brand of fashion, price and quality affect purchase intention.
Therefore, the researcher suggests the next researcher to examine the

variables relevant to this topic.

Keywords: fashion, thrifting, pakaian bekas, shopping enjoyment, price,

quality, brand of fashion, purchase intention.
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