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ANALISIS PENGARUH PERSONAL ATTITUDE DAN SOCIAL 

PERCEPTION TERHADAP WOMEN ENTREPRENEURIAL INTENTION 

DI KOTA TANGERANG  

 (Anggun Sari Nurani) 

ABSTRAK 
 

Pandemi Covid-19 telah membawa berbagai dampak negatif seperti 
perekonomian diberbagai negara termasuk di Indonesia, tidak hanya itu adanya 
kebijakan pembatasan sosial berskala besar (PSBB) memperlambat perekonomian 
dan membuat perusahaan melakukan PHK terhadap karyawan. Oleh karena itu, 
pengangguran di Indonesia naik menjadi 9,77 juta orang. Cara untuk menangani 
hal tersebut yaitu dengan kewirausahaan salah satunya mendorong perempuan 
untuk berwirausaha, namun angka kewirausahaan di Indonesia masih kecil 
sebesar 3,47% dibanding dengan negara tetangga. Kewirausahaan memegang 
peran penting dalam perekonomian, ditemukan sebanyak 53,76% usaha dimiliki 
oleh perempuan baik dari sektor formal dan informal. Namun terdapat beberapa 
hambatan yang membuat perempuan enggan untuk memulai berwirausaha atau 
menjadi seorang entrepreneur. Dalam hal ini personal attitude, social perception, 
dan entrepreneurial intention berperan penting dalam meningkatkan niat 
berwirausaha perempuan di wilayah Kota Tangerang. Metode yang digunakan 
dalam penelitian ini adalah metode kuantitatif dengan menyebarkan kuesioner 
secara online dan offline kepada 200 responden perempuan. Teknik pengambilan 
sampel dilakukan dengan Non-probability sampling dengan judgemental 
sampling dengan kriteria 20-50 tahun berdomisili di wilayah Kota Tangerang. 
Pengolahan data menggunakan metode SEM dengan software SmartPLS versi 3. 
Hasil penelitian menunjukan bahwa personal attitude, social perception 
berpengaruh positif terhadap women entrepreneurial intention, social perception 
berpengaruh positif terhadap personal attitude, psychological characteristics 
berpengaruh positif terhadap individual competencies, dan individual 
competencies berpengaruh positif terhadap personal attitude. Sedangkan 
psychological characteristics tidak berpengaruh terhadap personal attitude. Hasil 
ini menyimpulkan bahwa women entrepreneurial intention dipengaruhi oleh 
personal attitude dan social perception sehingga dapat meningkatkan niat 
kewirausahaan perempuan.  

 
Kata kunci: women entrepreneurial intention, personal attitude, social 
perception, psychological characteristics, individual competencies Click here 
to enter text. 

 



 

x 
Analisis Pengaruh Personal Attitude dan Social Perception Terhadap Women Entrepreneurial 

Intention di Kota Tangerang, Anggun Sari Nurani, Universitas Multimedia Nusantara 
  

ANALYSISI OF THE EFFECT OF PERSONAL ATTITUDE AND SOCIAL 

PERCEPTION ON WOMEN ENTREPRENEURIAL INTENTION IN 

TANGERANG CITY  

 (Anggun Sari Nurani) 

 

ABSTRACT (English) 
 

The Covid-19 pandemic has brought various negative impacts such as the 
economy in various countries including Indonesia, not only that, the large-scale 
social restriction (PSBB) policy has slowed the economy and forced companies 
to lay off employees. Therefore, unemployment in Indonesia rose to 9.77 million 
people. One way to deal with this is entrepreneurship, one of which is 
encouraging women to become entrepreneurs, but the number of 
entrepreneurship in Indonesia is still small at 3.47% compared to neighboring 
countries. Entrepreneurship plays an important role in the economy, it was 
found that 53.76% of businesses are owned by women from both the formal and 
informal sectors. However, there are several obstacles that prevent women from 
starting entrepreneurship or becoming an entrepreneur. In this case, personal 
attitude, social perception, and entrepreneurial intention play an important role 
in increasing women's entrepreneurial intentions in the Tangerang City. The 
method used in this study is a quantitative method by distributing online and 
offline questionnaires to 200 female respondents. The sampling technique was 
carried out by non-probability sampling with judgmental sampling with the 
criteria of 20-50 years of domicile in the Tangerang City. Data processing using 
the SEM method with SmartPLS version 3. The results showed that personal 
attitude, social perception had a positive effect on women entrepreneurial 
intention, social perception had a positive effect on personal attitude, 
psychological characteristics had a positive effect on individual competencies, 
and individual competencies had a positive effect on personal attitude. 
Meanwhile, psychological characteristics have no effect on personal attitude. 
These results conclude that women's entrepreneurial intention is influenced by 
personal attitude and social perception so that it can increase women's 
entrepreneurial intentions. 
 
Keywords:.women entrepreneurial intention, personal attitude, social 
perception, psychological characteristics, individual competencies 
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