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PENGARUH PAJAK, MEKANISME BONUS, UKURAN
PERUSAHAAN, PROFITABILITAS, DAN TUNNELING

INCENTIVE TERHADAP TRANSFER PRICING

Shania Rebecca

ABSTRAK

Tujuan dari penelitian ini adalah untuk menguji pegaruh pajak, mekanisme
bonus, ukuran perusahaan, profitabilitas, dan tunneling incentive terhadap
transfer pricing, baik secara parsial maupun simultan.

Objek dalam peneltian ini adalah perusahaan manufaktur yang terdaftar
di Bursa Efek Indonesia (BEI) periode 2018-2020. Sampel dipilih
berdasarkan metoda purposive sampling. Data sekunder yang digunakan
dalam penelitian ini dianalisa menggunakan metode regresi linear berganda.

Hasil penelitian ini adalah (1) Ukuran Perusahaan yang diproksikan
dengan In Total Assets (SIZE) dan Tunneling Incentive (TUN) berpengaruh
negatif terhadap transfer pricing, (2) Pajak yang diproksikan dengan Effective
Tax Rate (ETR), Mekanisme Bonus (MB), dan Profitabilitas yang diproksikan
dengan Return on Assets (ROA) tidak berpengaruh signifikan terhadap
transfer pricing dan (3) Pajak yang diproksikan dengan Effective Tax Rate
(ETR), Mekanisme Bonus, Ukuran Perusahaan yang diproksikan dengan /n
Total Assets (SIZE), Profitabilitas yang diproksikan dengan Return on Assets
(ROA), dan Tunneling Incentive (TUN) secara simultan berpengaruh
signifikan terhadap transfer pricing.

Kata kunci: Mekanisme Bonus, Pajak, Profitabilitas, Transfer Pricing,
Tunneling Incentive, Ukuran Perusahaan
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The Effect of Tax, Bonus Mechanisms, Firm Size, Profitability, and

Tunneling Incentive on Transfer Pricing

Shania Rebecca

ABSTRACT (English)

The objectives of this research is to examine the effect of tax, bonus
mechanisms, firm size, profitability, and tunneling incentinve on transfer
pricing.

The object of this research were manufacturing companies which were
listed at Indonesia Stock Exchange (IDX) for the period 2018-2020. Sample
selected using purposive sampling method. Secondary data which used in this
research analyzed by using multiple linear regression method.

The resul of this research were (1) Firm Size which is proxied by In Total
Assets and Tunneling Incentive (TUN) has a significant negative effect on
transfer pricing, (2) Tax which is proxied by Effective Tax Rate (ETR), Bonus
Mechanisms (MB), and Profitability which is proxied by return on assets
(ROA) has no significant effect on transfer pricing, (3) Tax which is proxied
by Effective Tax Rate (ETR), Bonus Mechanisms (MB), Firm Size which is
proxied by In Total Assets, Profitability which is proxied by return on assets
(ROA), and Tunneling Incentive (TUN) simultaneously have significant effect
on transfer pricing.

Keywords: Bonus Mechanisms, Firm Size, Profitability, Tax, Transfer
Pricing, Tunneling Incentive
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