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Perancangan Identitas Visual Wash.la di Pelangi Advertising 

 (Glenn Felix Dharmawan) 

ABSTRAK 

 

Kehadiran industri yang menawarkan desain grafis memberikan solusi bagi 

setiap brand yang bergerak dalam bidang produk atau jasa untuk membuat 

ide konten, desain dan copywriting yang menarik untuk dilihat oleh para 

konsumen. Kerja magang yang dibuat oleh Universitas Multimedia 

Nusantara membuat penulis dapat merasakan pengalaman baru, 

menimplementasikan ilmu desain yang telah didapat selama kuliah dan 

dapat membangun relasi baru antar rekan kerja. Penulis mengikuti program 

magang di Pelangi Advertising selama 3 bulan. Pelangi Advertising 

merupakan perusahaan yang bergerak dibidang periklanan dan percetakan. 

Selama melakukan kerja magang, penulis mengalami kendala hardware 

dengan spesifikasi yang terbatas, tetapi penulis cepat beradaptasi dan semua 

hal berjalan baik selama kegiatan kerja magang. 

 

Kata kunci: Kerja Magang, Desain Grafis, Pelangi Advertising 
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 Wash.la Visual Identity Design at Pelangi Advertising 

(Glenn Felix Dharmawan) 

 

ABSTRACT (English) 

 

The presence of an industry that offers graphic design provides a solution 

for every brand engaged in the product or service sector to create 

interesting content, design and copywriting ideas for consumers to see. 

Internships made by Multimedia Nusantara University allow writers to 

experience new experiences, implement the design knowledge they have 

gained during college and can build new relationships between co-workers. 

The author participated in an internship program at Pelangi Advertising for 

3 months. Pelangi Advertising is a company engaged in advertising and 

printing. During the internship, the author encountered hardware problems 

with limited specifications, but the author quickly adapted and everything 

went well during the internship. 

 

 

Keywords: Internship, Graphic Design, Pelangi Advertising 
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