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AKTIVITAS SOCIAL MEDIA MARKETING 

DI RAJAWALI TELEVISI 

 
Farinda Fardila 

 
ABSTRAK 

 

 
Menurut Data Tren Internet dan Media Sosial semakin meningkat dan berkembang 

pesat. Melalui hal tersebut, Rajawali Televisi melakukan melakukan aktivitas social 

media marketing seputar program yang tersedia di Rajawali Televisi. Sebagai 

peserta magang di Rajawali Televisi, penulis berkesempatan untuk terlibat dalam 

aktivitas social media marketing dengan jobdesc yang sesuai dengan mata kuliah 

yang telah dipelajari ketika masa perkuliahan, yaitu dengan tujuan untuk 

meningkatkan kepercayaan, meningkatkan engagement, membangun citra baik, dan 

meningkatkan awareness ke publik yang dilakukan oleh divisi social media. 

Rajawali Televisi merupakan stasiun televisi swasta nasional di Indonesia yang 

mengedepankan unsur edukasi dan hiburan dalam setiap sajian programnya. Praktik 

kerja magang dilakukan selama 63 hari, selama melaksanakan praktik kerja magang 

terdapat beberapa kendala yang dialami oleh penulis, diantaranya kurangnya kinerja 

yang maksimal dan koordinasi pekerjaan sehingga penulis sesekali melakukan 

kesalahan. Namun, kendala tersebut dapat diatasi dengan baik melalui peningkatan 

komunikasi antar rekan kerja mengenai alur pekerjaan. Melalui praktik kerja magang, 

penulis dapat melatih dan mengembangkan kemampuan dasar di dalam dunia kerja 

sesuai dengan mata kuliah Media Production dan Media Planning. 

 
 

Kata Kunci: Rajawali Televisi, Social Media, Media Production 
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SOCIAL MEDIA MARKETING ACTIVITY 

IN RAJAWALI TELEVISION 

 
Farinda Fardila 

 
ABSTRACT 

 
 

According to Data, Internet and Social Media Trends are increasing and growing 

rapidly. Through this, Rajawali Televisi conducts social media marketing activities 

around the programs available on Rajawali Televisi. As an intern at Rajawali 

Televisi, the author has the opportunity to be involved in social media marketing 

activities with job descriptions that are in accordance with the courses that have 

been studied during the lecture period, namely with the aim of increasing trust, 

increasing engagement, building a good image, and increasing awareness to the 

public. carried out by the social media division. Rajawali Televisi is a national 

private television station in Indonesia that prioritizes elements of education and 

entertainment in each of its program offerings. The internship practice was carried 

out for 63 days, while carrying out the internship there were several obstacles 

experienced by the author, including the lack of maximum performance and work 

coordination so that the author occasionally made mistakes. However, these 

obstacles can be well overcome through improved communication between co- 

workers regarding the work flow. Through internships, the author can train and 

develop basic skills in the world of work in accordance with the Media Production 

and Media Planning courses. 

 
 

Keywords: Rajawali Television, Social Media, Media Production 
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