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AKTIVITAS SOCIAL MEDIA MARKETING DI ERHA (PT 

ARYA NOBLE) 

Melisa Winata 
 

ABSTRAK 
 
 
 

Industri kecantikan merupakan industri yang dinamis, terus berinovasi dan 

beradaptasi dengan perubahan yang ada. Pada zaman digitalisasi ini, mulai banyak 

perusahaan yang memanfaatkan media sosial sebagai peran penting dalam 

melangsungkan proses pemasaran, keberlangsungan ini diberlakukan juga pada 

perusahaan Erha. Dibantu perkembangan teknologi, Erha memanfaatkan media 

sosial sebagai salah satu strategi pemasaran yaitu kegiatan social media marketing. 

Keberlangsungan kegiatan pemasaran ini dilakukan langsung pada tim brand 

marketing dan product marketing. Pada divisi brand marketing, kegiatan berfokus 

pada kelangsungan influencer marketing, sedangkan pada divisi product marketing 

berfokus pada content brief dan persiapan new product launch. Hasil dari praktik 

kerja magang yang telah dilakukan berhasil meningkatkan brand awareness dan 

penjualan produk. Praktik kerja magang dilaksanakan selama 60 hari kerja yang 

terhitung sejak tanggal 15 Februari 2022 hingga 19 Mei 2022. Selama 

berlangsungnya kegiatan kerja magang, penulis mendapatkan berbagai pengalaman 

dan kesempatan untuk mengimplementasikan konsep dan teori dari perkuliahan. 

 
 
 

Kata kunci: Erha, Social Media Marketing, Influencer Marketing, Content 

Marketing 
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SOCIAL MEDIA MARKETING ACTIVITIES AT ERHA (PT ARYA 

NOBLE) 
 

Melisa Winata 
 

ABSTRACT 
 
 
 

The beauty industry is a dynamic industry, constantly innovating and 

adapting to changes. In this era of digitalization, many companies are starting to 

use social media as an important role in carrying out the marketing process, this 

sustainability is also applied to Erha's company. Assisted by technological 

developments, Erha utilizes social media as a marketing strategy, namely social 

media marketing activities. The continuity of this marketing activity is carried out 

directly on the brand marketing and product marketing teams. In the brand 

marketing division, activities focus on the continuity of influencer marketing, while 

in the product marketing division it focuses on content briefs and preparation of 

new product launches. The results of the internship that have been carried out have 

succeeded in increasing brand awareness and product sales. The internship 

practice is carried out for 60 working days starting from February 15, 2022 to May 

19, 2022. During the internship, the authors get various experiences and 

opportunities to implement concepts and theories from lectures. 

 
 
 

Keywords: Erha, Social Media Marketing, Influencer Marketing, Content 

Marketing 
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