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AKTIVITAS BRAND CREATIVE PADA MEDIA
KOMPAS.COM (PT KOMPAS CYBER MEDIA)

Vanesha Ayu Mawarni

ABSTRAK

Memasuki era digitalisasi dengan pertumbuhan generasi yang berbeda
mendorong industri media untuk terus berkembang. Berkembangnya teknologi
dan pergantian generasi ini, mendorong perubahan perilaku masyarakat dalam
mengkonsumsi berita. Masyarakat Indonesia cenderung menggunakan media
sosial sebagai sumber informasi yang paling mudah diakses. adanya perubahan
pola konsumsi berita yang kini memasuki ranah digital, tentunya akan
memengaruhi perkembangan industri media ke depan. Untuk menyajikan
kompas.com sebagai brand media yang terus berkembang dan inovatif dibutuhkan
peran Brand Creative. Melalui praktik kerja magang ini, dapat memperkenalkan
dan mengembangkan kemampuan mahasiswa dan mahasiswi dalam dunia kerja
nyata. adapun tujuan pelaksanaan kerja magang yang dilakukan di PT Kompas
Cyber Media, yaitu Memahami dan mempelajari aktivitas dan sistem kerja yang
dilakukan di PT Kompas Cyber Media (Kompas.com), melatih dan
mengembangkan kemampuan dalam melakukan riset dan juga pengembangan
suatu kampanye pemasaran. merealisasikan ilmu yang didapat melalui beberapa
mata kuliah, yaitu Intro to Marketing Communications, dan IMC Planning.
Melalui proses praktik kerja magang disadari bahwa pentingnya pengetahuan dan
juga pengalaman dalam dunia kerja sangatlah penting. Keberadaan mata kuliah
Intro to Marketing Communications, dan IMC Planning, sangat lah bermanfaat
dan terimplementasikan dengan baik saat proses praktik kerja magang
berlangsung.

Kata kunci: Brand Creative, Portal Berita Daring, Tren Berita,
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BRAND CREATIVE ACTIVATION AT
KOMPAS.COM (PT KOMPAS CYBER MEDIA)

Vanesha Ayu Mawarni

ABSTRACT

Entering the digitalization era with the growth of different generations,
encouraging industrial media to continue to develop. The development of
technology and the change of generations, encourage changes in people's
behavior in news. Indonesians tend to use social media as the most accessible
source of information. The change in news consumption patterns, which are now
entering the digital realm, will certainly affect the development of the media
industry in the future. To present kompas.com as a brand media that continues to
grow and be innovative, the role of Brand Creative is needed. Through this
internship, you can introduce and develop the abilities of students and students in
the real world of work. As for the purpose of implementing the internship at PT
Kompas Cyber Media, namely understanding and studying the activities and work
systems carried out at PT Kompas Cyber Media (Kompas.com), training and
developing skills in conducting research and also developing a campaign.
marketing. realize the knowledge gained through several courses, namely Intro to
Marketing Communications, and IMC Planning. Through the work process, it is
realized that the importance of knowledge and experience in the world of work is
very important. the existence of the Introduction to Marketing Communication,
and IMC Planning courses, is very useful and well implemented during the work
practice process.

Keyword: Brand Creative, News Portals, Trend News.
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