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AKTIVITAS DIGITAL MARKETING PARIWISATA
DI PERUSAHAAN UMUM JASA TIRTA 11

Fauziah Asmi Alhagi

ABSTRAK

Kegiatan digital marketing sangat penting digunakan oleh perusahaan untuk
menjalankan bisnisnya, di masa pandemi ini pariwisata menjadi sektor pariwisata
yang harus dipertahankan karena ekonomi di Indonesia. Tujuan dari Proses kerja
magang ini adalah mengimplementasikan dan memahami kegiatan Digital
Marketing yang dilakukan oleh pariwisata Jatiluhur Valley and Resort untuk
mempertahankan wisatanya di masa pandemi. Perusahaan Umum Jasa Tirta 1l
merupakan perusahaan induk dari Jatiluhur Valley and Resort yang berhasil
memperkenalkan dan mengadakan event bertaraf internasional pada tahun 2019
seperti, The 1% Jatiluhur Stand Up Paddle and Kayak Exhibition, The 1% Jatiluhur
Heroes 5000 Fun Run and 1* International Jatiluhur Jazz Festival yang berhasil
mendatangkan 20,000 pengunjung. Pada proses kerja magang ditempatkan di Unit
Usaha Pariwisata dan Hotel, di sub bidang Kerjasama dan Pemasaran, dan
ditempatkan di posisi marketing communication. Aktivitas praktik kerja magang
dilakukan oleh proses kerja magang ini melakukan beberapa pekerjaan seperti
media production mengelola konten video untuk promosi wisata, dan membuat
banner, e-flyer untuk proses pemasaran wisata kepada pengunjung. Konsep yang
digunakan dalam laporan magang ini adalah konsep Sosial Media Marketing,
Copywriting dan konsep Media Production. Kendala utama dalam proses kerja
magang ini terdapat hal baru yang perlu banyak dipelajari lagi. Kesimpulan yaitu
kinerja yang diterapkan Perum Jasa Tirta terutama di bidang pariwisata seperti
Jatiluhur Valley and Resort sangat flexible dan konsisten dalam melakukan
pelaksanaan digital marketing melalui media sosialnya.

Kata kunci: Copywriting, Media Production, Sosial Media Marketing

vii
Aktivitas Digital Marketing..., Fauziah Asmi Alhagi, Universitas Multimedia Nusantara



TOURISM DIGITAL MARKETING ACTIVITIES
INTIRTA Il GENERAL SERVICES COMPANY

Fauziah Asmi Alhagi

ABSTRACT

Digital marketing activities are very important for companies to use in running
their business, during this pandemic, tourism is a tourism sector that must be
maintained because of the economy in Indonesia. The purpose of this author is to
implement and understand the marketing activities carried out by the Jatiluhur
Valley tourism and Resort to maintain its tourism during the pandemic. Jasa Tirta
I1 Public Company is the holding company of Jatiluhur Valley and Resort which
successfully introduced and held international events in 2019, such as The 1st
Jatiluhur Stand Up Paddle and Kayak Exhibition, The 1st Jatiluhur Heroes 5000
Fun Run and The 1st International Jatiluhur Jazz Festival which managed to
bring in 20,000 visitors. The author was placed in the Tourism and Hospitality
Business Unit, in the Cooperation and Marketing sub-sector, and was placed in a
marketing communications position. The internship practice activities carried out
by the author carried out several jobs such as media production, video content
management for tourism promotion, and making banners, e-flyers for the tourism
marketing process to visitors. The concepts used in this internship report are the
concept of Social Media Marketing, Copywriting and the concept of Media
Production. The main obstacle in the writer is that there are new things that need
to be learned further from the author. In conclusion, the performance applied by
Perum Jasa Tirta, especially in the tourism sector such as Jatiluhur Valley and
Resort, is very flexible and consistent in carrying out sales promotions through its
social media.

Keywords: Copywriting, Media Production, Sosial Media Marketing
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