
 
 

94 
Strategi Marketing Public Relations…, Aurelia Liony Novianty, Universitas Multimedia Nusantara 

DAFTAR PUSTAKA 
Agatha, O. (2021, Agustus 1). Perjalanan tiket.com dari 2011 hingga 2021, Selalu 

Setia Nemenin Kamu! Retrieved from Blog Tiket.com: 
https://blog.tiket.com/perjalanan-tiket-com/ 

Akbar, D. (2021, April 20). Sejak Pandemi, tiket.com Pecahkan Rekor Transaksi di 
Kuartal Satu 2021. Retrieved from InfoKomputer.grid.id: 
https://infokomputer.grid.id/read/122658685/sejak-pandemi-tiketcom-
pecahkan-rekor-transaksi-di-kuartal-satu-2021 

Anggraeni, R. (2021, February 5). Pandemi Covid-19, BPS Sebut Transportasi dan 
Pariwisata Terdampak Paling Parah Artikel ini telah tayang di 
www.inews.id dengan judul " Pandemi Covid-19, BPS Sebut Transportasi 
dan Pariwisata Terdampak Paling Parah ", Klik untuk baca: 
https://www.inews.id. Retrieved from iNews.id: 
https://www.inews.id/finance/makro/pandemi-covid-19-bps-sebut-
transportasi-dan-pariwisata-terdampak-paling-parah 

Austin, E. W., & Pinkleton, B. (2015). Strategic Public Relations Management: 
Planning and Managing Effective Communication Campaigns. Routledge. 

Bouzid, A. (2020). The PESTLE Business Analysis Tool: To Learn & Apply to Your 
Business: In aid of your Problem Solving and Decision Making.  

Cahyana, L. (2020, September 9). Kala Pandemi Covid-19, Begini Kecenderungan 
Minat Pelancong. Retrieved from Tempo.co: 
https://travel.tempo.co/read/1384492/kala-pandemi-covid-19-begini-
kecenderungan-minat-pelancong 

Creswell, J., & Creswell, J. (2018). Research Design: Qualitative, Quantitative, 
and Mixed Methods Approaches. Thousand Oaks: SAGE Publishing. 

Department, S. R. (2021, October 19). Most popular online travel agencies among 
consumers in Indonesia as of November 2020. Retrieved from Statista.com: 
https://www.statista.com/statistics/1200620/indonesia-most-used-online-
travel-agencies/ 

Dietrich, G. (2019, July 25). Communicators: It’s Time to Step Up and Own the 
PESO Model. Retrieved from Spinsucks: 
https://spinsucks.com/communication/communicators-own-peso-model/ 

Fadila, A. (2020, April 19). Imbas wabah virus corona, penjualan tiket di Tiket.com 
anjlok hingga 75%. Retrieved from Kontan.co.id: 
https://industri.kontan.co.id/news/imbas-wabah-virus-corona-penjualan-
tiket-di-tiketcom-anjlok-hingga-75 

Fauzan, R. (2021, April 22). Belanja Iklan 2020 Moncer, Nielsen: Ini Proyeksi 
untuk 2021. Retrieved from Bisnis.com: 
https://ekonomi.bisnis.com/read/20210422/12/1384960/belanja-iklan-
2020-moncer-nielsen-ini-proyeksi-untuk-2021 



 
 

95 
Strategi Marketing Public Relations…, Aurelia Liony Novianty, Universitas Multimedia Nusantara 

Fill, C., & Turnbull, S. (2016). Marketing Communications: discovery, creation 
and conversations. Pearson. 

Hadyan, R. (2020, December 22). Pandemi, Pemesanan Hotel dan Tiket Pesawat 
di Tiket.com Naik 8 Kali Lipat. Retrieved from Bisnis.com: 
https://traveling.bisnis.com/read/20201222/102/1334386/pandemi-
pemesanan-hotel-dan-tiket-pesawat-di-tiketcom-naik-8-kali-lipat 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 
purchase decision in the Malaysian retail market. Emerald Publishing 
Limited. T. 

Harris, T., & Whalen, P. (2006). The Marketer's Guide to Public Relations in the 
21st Century. Thomson Higher Education. 

Haryanti, A., & Sari, S. D. (2019). Peranan marketing public relations 
Bukalapak.com dalam mempertahankan brand reputation melalui kegiatan 
integrated marketing communications. LPMP Imperium, 1-12. 

Heath, R. (2013). Encyclopedia of Public Relations. SAGE Publications, Inc. 

Jatmiko, L. D. (2020, Oktober 21). Hadapi Pandemi Covid -19, Perusahaan 
Rintisan Dorong Inovasi. Retrieved from Bisnis.com: 
https://teknologi.bisnis.com/read/20201021/266/1307810/hadapi-pandemi-
covid-19-perusahaan-rintisan-dorong-inovasi 

Khopipah, S. (2019). CHALLENGES OF A DUAL ROLE OF MARKETING 
PUBLIC RELATIONS AND PUBLIC RELATIONS IN DEVELOPING A 
POSITIVE IMAGE OF PT OVERSEAS ZONE. Informasi, 91-100. 

Komalasari , F., Christianto, A., & Ganiarto , E. (2021). Factors Influencing Pur ors 
Influencing Purchase Intention in Aff chase Intention in Affecting Pur 
ecting Purchase Decision: A Study of E-commerce Customer in Greater 
Jakarta . BISNIS & BIROKRASI: Jurnal Ilmu Administrasi dan Organisasi. 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2017). Principles of Marketing. 
Harlow: Pearson. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0: Moving from 
Traditional to Digital. New Jersey: Wiley. 

Macnamara, J., Lwin, M., Adi, A., & Zerfass, A. (2016). ‘PESO’ media strategy 
shifts to ‘SOEP’: Opportunities and ethical dilemmas. Elsevier: Public 
Relation Review, 1-9. 

Marhayati, Y. (2020, Jan 16). Capai Pertumbuhan Signifikan, tiket.com 
Berekspansi dengan Menambah Kantor Baru dan Tetap Targetkan 
Pertumbuhan di Tahun 2020. Retrieved from Blog Tiket.com: 
https://blog.tiket.com/capai-pertumbuhan-signifikan-tiket-com-
berekspansi-dengan-menambah-kantor-baru/ 

Muhammad. (2011). Paradigma Kualitatif Penelitian Bahasa. Bantul: Liebe Book 
Press. 



 
 

96 
Strategi Marketing Public Relations…, Aurelia Liony Novianty, Universitas Multimedia Nusantara 

Nastiti, D. M., Syavaranti, N., & Aruman, A. E. (2021). TheEffect of Corporate Re-
branding on Purchase Intention throughThe Brand Image of PT Pelita Air 
Service. Journal of Consumer Sciences, 40-61. 

Novika, S. (2021, March 2). Sederet Sektor Terdampak Paling Parah Selama 
Setahun Corona. Retrieved from Detik.com: 
https://finance.detik.com/berita-ekonomi-bisnis/d-5477536/sederet-sektor-
terdampak-paling-parah-selama-setahun-corona 

Nurulita, F. S., & Primadini, I. (2021). Peran key opinion leader dalam pemasaran 
film bertema kekerasan seksual. JURNAL KOMUNIKASI PROFESIONAL, 
103-127. 

Papasolomou, I., Thrassou, A., Vrontis, D., & Sabova, M. (2014). Marketing Public 
Relations: A Consumer Focused Strategic Perspective. Journal of Customer 
Behaviour, 8. 

Pramudya, A. K., Sudiro, A., & Sunaryo. (2018). The Role of Customer Trust in 
Mediating Influence of Brand Image. Jurnal Aplikasi Manajemen. 

Pusparisa, Y. (2019, November 12). 10 Agen Perjalanan Online Terpopuler. 
Retrieved from Databoks: 
https://databoks.katadata.co.id/datapublish/2019/11/12/10-agensi-
perjalanan-online-pilihan-konsumen 

Raco, J. (2010). Metode penelitian kualitatif: jenis, karakteristik dan 
keunggulannya. Jakarta: Grasindo. 

Rahmawati, S. A., Setianti, Y., & Lukman, S. (2019). Strategi Marketing Public 
Relations Checo Café Resto. Jurnal Komunikatif, 1-22. 

Rosyadi, M. I. (2018). Analisis Strategi Marketing Public Relations PT. Bank 
Rakyat Indonesia (Persero) tbk dalam Meningkatkan Pengguna Kartu 
Brizzi. Jurnal Komunikator, 1-9. 

Ruslan, R. (2005). Kampanye Public Relations. Jakarta: Raja Grafindo Persada. 

Samsu. (2017). Metode Penelitian: Teori dan Aplikasi Penelitian Kualitatif, 
Kuantitatif, Mixed Methods, serta Research & Development. Jambi: Pusat 
Studi Agama dan Kemasyarakatan (PUSAKA). 

Schiffman, G., L., Wisenblit, & Joseph . (2019). Consumer behavior Twelfth 
Edition. Pearson. 

Schiffman , L., Kanuk, L., & Hansen, H. (2012). Consumer Behaviour A European 
outlook second edition. Pearson. 

Seitel, F. (2016). The Practice of Public Relations. Pearson. 

Skinner , C., Mersham, G., & Benecke , R. (2013). HANDBOOK OF PUBLIC 
RELATIONS. Oxford University Press southern Africa. 

Smith, R. (2013). Strategic Planning for Public Relations . Routledge. 



 
 

97 
Strategi Marketing Public Relations…, Aurelia Liony Novianty, Universitas Multimedia Nusantara 

Sugiyama, K., & Andree, T. (2011). The Dentsu Way: Secrets of Cross Switch 
Marketing from the Worlds Most Innovative Advertising Agency. McGraw-
Hill. 

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF KUALITATIF DAN 
R&D. Bandung : ALFABETA, CV. 

Timorria , I. F. (2020, September 15). Survei BPS : Covid-19 Tekan Semua Sektor 
Usaha Artikel ini telah tayang di Bisnis.com dengan judul "Survei BPS : 
Covid-19 Tekan Semua Sektor Usaha", Klik selengkapnya di sini: 
https://ekonomi.bisnis.com/read/20200915/12/1291857/survei-bps-covid-
19-tekan-. Retrieved from Ekonomi.Bisnis.com: 
https://ekonomi.bisnis.com/read/20200915/12/1291857/survei-bps-covid-
19-tekan-semua-sektor-usaha 

Wahid, U., & Puspita, A. E. (2017). Upaya Peningkatkan Brand Awareness PT. 
Go-Jek Indonesia Melalui Aktivitas Marketing Public Relations. Jurnal 
Komunikasi , 31-43. 

Wijaya, L. S. (2019). The Practice of Marketing Public Relations in Multinational 
Companies in Indonesia. International Journal of Business Studies (IJBS), 
78-86. 

Wilcox, D., Cameron, G., & Reber, B. (2014). Public Relations Strategies and 
Tactics. Pearson. 

Witoko, V. (2021). AKTIVITAS MARKETING PUBLIC RELATIONS DALAM 
MEMBANGUN BRAND POSITIONING DI PT FOODS BEVERAGES 
INDONESIA. Jurnal Visi Komunikasi, 114. 

Xie, Q., Neill, M., & Schauster, E. (2018). Paid, Earned, Shared and Owned Media 
From the Perspective of Advertising and Public Relations Agencies: 
Comparing China and the United States. Routledge International Journal of 
Strategic Communication, 160-179. 

Yin, R. K. (2018). Case study research and applications : design and methods. 
Thousand Oaks: SAGE Publications. 

Zellatifanny, C. M., & Mudjiyanto, B. (2018). TIPE PENELITIAN DESKRIPSI 
DALAM ILMU KOMUNIKASI. Jurnal Diakom, 83-90.Yin, R. K. (2018). 
Case study research and applications : design and methods. Thousand 
Oaks: SAGE Publications. 

 

 

 

 

 


	HALAMAN PERNYATAAN TIDAK PLAGIAT
	HALAMAN PENGESAHAN
	HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah
	1.3 Pertanyaan Penelitian
	1.4 Tujuan Penelitian
	1.5 Kegunaan Penelitian
	1.5.1 Kegunaan Akademis
	1.5.2 Kegunaan Praktis
	1.5.3 Keterbatasan Penelitian

	BAB II KERANGKA KONSEPTUAL
	2.1 Penelitian Terdahulu
	2.2 Konsep
	2.2.1 Marketing
	2.2.2 Public Relations
	2.2.3 Marketing Public Relations
	2.2.4 Purchase Intention
	2.2.5 AISAS (Attention, Interest, Search, Action, Share)
	2.3 Alur Penelitian

	BAB III METODOLOGI PENELITIAN
	3.1 Paradigma Penelitian
	3.2 Jenis dan Sifat Penelitian
	3.3 Metode Penelitian
	3.4 Partisipan dan Key Informan
	3.5 Teknik Pengumpulan Data
	3.6 Keabsahan Data
	3.7 Teknik Analisis Data

	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Subjek dan Objek Penelitian
	4.1.1 Subjek Penelitian
	4.1.2 Objek Penelitian
	4.2 Hasil Penelitian
	4.3 Pembahasan

	BAB V SIMPULAN
	5.1 Simpulan
	5.2 Saran
	5.2.1 Saran Akademis
	5.2.2 Saran Praktis

	DAFTAR PUSTAKA
	LAMPIRAN



