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Pengaruh Konten Instagram @Pocarisportid terhadap Minat 

Kunjung Wisatawan  

Kefin Pratama Indrawan 

ABSTRAK 

Pandemi COVID-19 menyebabkan penurunan tren berwisata berbagai kota di 

Indonesia. Alhasil, berbagai kota di Indonesia berloma-lomba untuk meningkatkan 

minat kunjung wisatawan dengan cara pengadaan banyak event yang dipromosikan 

lewat konten di media sosial Instagram. Salah satunya konten Instagram 

@pocarisportid yang diharapkan dapat menjadi alat komunikasi serta berinteraksi 

dengan target audiens sehingga dapat mempengaruhi minat kunjung wisatawan. 

Penelitian ini memakai pendekatan konsep/teori konten Instagram, sport tourism, 

dan minat kunjung. Penelitian ini bersifat eksplanatif dengan metode survei. Data 

dikumpulkan lewat kuesioner daring terhadap 134 responden dengan teknik 

purposive sampling. Hasil penelitian menunjukkan bahwa konten Instagram 

@pocarisportid mempunyai pengaruh terhadap minat kunjung wisatawan sebesar 

71.3% dan sisanya 28.7% merupakan faktor yang tidak dibahas dalam penelitian 

ini. 

Kata kunci: Konten Instagram, wisata olahraga, minat kunjung. 
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The Effect of @Pocarisportid Instagram Content on Tourist's 

Visiting Interest 

Kefin Pratama Indrawan 

ABSTRACT 

The COVID-19 pandemic has caused a decline in the trend of traveling to various 

cities in Indonesia. As a result, various cities in Indonesia are competing to increase 

the interest of visiting tourists by providing many events that are promoted through 

content on Instagram social media. One of them is @pocarisportid's Instagram 

content which is expected to be a communication tool and interact with the target 

audience so that it can influence the interest of visiting tourists.  This research uses 

a concept/theory approach to Instagram content, sport tourism, and visiting 

interest.  This research is explanatory with survey method.  Data were collected 

through online questionnaires to 134 respondents using purposive sampling 

technique.  The results showed that @pocarisportid's Instagram content had an 

influence on the interest of visiting tourists by 71.3% and the remaining 28.7% were 

factors not discussed in this study. 

Keyword: Instagram content, sport tourism, visit interest. 
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