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PENGARUH ELECTRONIC WORD OF MOUTH PRODUK SOME BY MI 
MELALUI APLIKASI INSTAGRAM TERHADAP CUSTOMER TRUST 

 Oleh: Olivia Octa Verina 
 

ABSTRAK 
 

Some by mi merupakan  brand kecantikan asal Korea  yang saat ini sedang 
populer di kalangan wanita di seluruh dunia, termasuk Indonesia. Beberapa oleh Mi 
menggunakan berbagai media sosial, khususnya Instagram, untuk menjalankan 
bisnisnya sebagai media komunikasi dan berinteraksi dengan pelanggannya, salah 
satunya dengan electronic word-of-mouth (EWOM). Tujuan penelitian ini ialah 
melihat pengaruh  Electronic Word of Mout terhadap Customers Trust melalui 
aplikasi Instagram pada produk Some by Mi. Untuk mengetahui seberapa besar 
pengaruh  Electronic Word of Mouth terhadap Customers Trust melalui aplikasi 
Instagram pada produk Some by Mi. Penelitian ini dilakukan dengan pendekatan 
kuantitatif melalui survey deskriptif menggunakan kuesioner. Populasi penelitian 
ini adalah followers Instagram @somebymi.official_id. Sampel yang ditetapkan 
dalam penelitian ini berjumlah 100 orang. Penarikan sampel dilakukan dengan 
menggunakan teknik non-proility purposive sampling dengan syarat merupakan 
followers Instagram @somebymi.official_id. Teknik analisis data yang digunakan 
untuk melihat pengaruh langsung Electronic Word of Mouth terhadap Customer 
Trust. 
 

Kata Kunci: Electronic Word of Mouth, Customer Trust, Some by Mi 
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“INFLUENCE OF ELECTRONIC WORD OF MOUTH SOME BY MI 
PRODUCTS THROUGH INSTAGRAM APPLICATION ON CUSTOMER 

TRUST” 
 Olivia Octa Verina 

 

ABSTRACT  
 

Some by Mi is a Korean beauty brand that is currently popular among women 
all over the world, including Indonesia. Some by Mi use various social media, 
especially Instagram, to run their business as a medium of communication and 
interact with their customers, one of which is electronic word-of-mouth (EWOM). 
The purpose of this study is to see the effect of Electronic Word of Mouth on 
Customers Trust through the Instagram application on Some by Mi products. To 
find out how much influence Electronic Word of Mouth has on Customers Trust 
through the Instagram application on Some by Mi products. This research was 
conducted with a quantitative approach through a descriptive survey using a 
questionnaire. The population of this research is Instagram followers 
@somebymi.official_id. The sample set in this study amounted to 100 people. 
Sampling was carried out using a non-probability purposive sampling technique 
with the condition that they were Instagram followers @somebymi.official_id. The 
data analysis technique used to see the direct effect of Electronic Word of Mouth 
on Customer Trust. 

 
Keywords: Electronic Word of Mouth, Customer Trust, Some by Mi 
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