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PENGARUH TINGKAT KONSUMSI BERITA POLITIK DI ERA PANDEMI 

COVID-19 TERHADAP PARTISIPASI POLITIK PEMILIH MUDA DENGAN 

PENGETAHUAN POLITIK SEBAGAI VARIABEL MEDIATOR 

(Nabila Dina Ayufajari) 

ABSTRAK 

 
 

Dampak dari pandemi Covid-19 dan setiap kebijakan dari kinerja pemerintah dalam 

menanganinya yang langsung dirasakan oleh setiap warga negara, sudah seharusnya 

generasi muda perlu untuk ikut menyikapi dan menanggapi kondisi ini. Namun, 

seringkali generasi muda berpendapat bahwa isu politik sangat membosankan dan 

terkesan serius. Padahal generasi muda memiliki peran penting untuk menentukan 

masa depan bangsa melalui partisipasi politik. Salah satu yang dapat mendorong 

partisipasi politik adalah konsumsi berita. Asumsinya dengan konsumsi berita, 

maka pengetahuan politik meningkat sehingga warga negara jadi terdorong untuk 

partisipasi politik. Oleh karena itu, peneliti merumuskan masalah penelitian dengan 

“Adakah pengaruh tingkat konsumsi berita politik di era pandemi covid-19 terhadap 

partisipasi politik pemilih muda dengan pengetahuan politik sebagai variabel 

mediator?” Peneliti menggunakan Teori Stimulus-Response serta konsep konsumsi 

berita, partisipasi politik, dan pengetahuan politik untuk menjawab rumusan 

masalah tersebut. Setelah melalui berbagai tahapan, peneliti menemukan bahwa 

hipotesis diterima. Artinya, ada pengaruh tingkat konsumsi berita politik di era 

pandemi Covid-19 terhadap partisipasi politik pemilih muda dengan pengetahuan 

politik sebagai variabel mediator. 

 

Kata kunci: Konsumsi Berita, Partisipasi Politik, Pengetahuan Politik 
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THE INFLUENCE OF POLITICAL NEWS CONSUMPTION LEVEL IN THE 

COVID-19 PANDEMIC ERA ON THE POLITICAL PARTICIPATION OF 

YOUNG VOTERS WITH POLITICAL KNOWLEDGE 

AS A MEDIATOR VARIABLE 

(Nabila Dina Ayufajari) 

ABSTRACT 

 
 

The impact of the Covid-19 pandemic and every policy from the government's 

performance in dealing with it is directly felt by every citizen, the younger 

generation should take part in responding to and responding to this condition. 

However, young people often think that political issues are very boring and seem 

serious. Whereas the younger generation has an important role in determining the 

future of the nation through political participation. One thing that can encourage 

political participation is news consumption. The assumption is that with the 

consumption of news, political knowledge increases so that citizens are encouraged 

to participate in politics. Therefore, the researcher formulated the research 

problem with "Is there any influence of the level of consumption of political news 

in the era of the covid-19 pandemic on the political participation of young voters 

with political knowledge as a mediator variable?" The researcher uses the 

Stimulus-Response Theory and the concepts of news consumption, political 

participation, and political knowledge to answer the formulation of the problem. 

After going through various stages, the researcher found that the hypothesis was 

accepted. This means that there is an influence on the level of consumption of 

political news in the era of the Covid-19 pandemic on the political participation of 

young voters with political knowledge as a mediator variable. 

 

Keywords: News Consumption, Political Knowledge, Political Participation  
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