
 
 

xi 

Kampanye Digital #BumiItuCantik…, Angel Angarini Tjen, Universitas Multimedia Nusantara 

 
 

 

DAFTAR PUSTAKA 

Andrews, M., & Thesis, M. (2008). Social Campaigns, The Art of Visual 

Persuasion, Its Psychology, its Semiotic, its Rhetoric. Utrecht. 

Annur, C. M. (2022, March 23). Ada 204,7 Juta Pengguna Internet di Indonesia 

Awal 2022. Retrieved from Databooks: 

https://databoks.katadata.co.id/datapublish/2022/03/23/ada-2047-juta-

pengguna-internet-di-indonesia-awal-2022 

Ariansyah, S. (2022, March 16). Kampanye Lingkungan Kaum Muda di Dunia 

Digital. Retrieved from Eco Nusa: 

https://econusa.id/id/ecoblog/kampanye-lingkungan-kaum-muda-di-dunia-

digital/ 

Bisoyi, D., Barua, U., & Gua, E. (2020). Effective Communication of Product 

Information : A Copy Writing Methodology. Journal of Humanities and 

Social Science, 1-3. 

Bly, R. W. (2020). The Copywriter's Handbook: A Step-by-Step Guide to Writing 

Copy That Sells (4th Edition). New York: St. Martin's Griffin. 

Davis, M., & Hunt, J. (2017). Visual Communication Design: An Introduction to 

Design Concepts in Everyday Experience. USA: Bloomsbury Publishing. 

Deny, S. (2021, Nov 9). Indonesia Produksi Limbah Plastik 66 Juta Ton per 

Tahun, Apa Solusinya? Retrieved from Liputan6: 

https://www.liputan6.com/bisnis/read/4706371/indonesia-produksi-

limbah-plastik-66-juta-ton-per-tahun-apa-solusinya 

Digimind. (2020, February 11). Data Produk Kecantikan Terlaris Di E-

Commerce. Retrieved from Digimind.id: https://digimind.id/data-produk-

kecantikan-terlaris-di-e-commerce/ 

Dodson, I. (2016). The Art of Digital Marketing: The definitive Guide to Creating 

Strategic, Targeted and Measurable Online Campaigns . New York: John 

Wiley & Sons. 

Dwipuspita, M. (2021, January 12). Peran Perkembangan Internet Sebagai Media 

Kampanye Digital Lingkungan. Retrieved from Lindungi Hutan: 

https://medium.com/lindungihutan/peran-perkembangan-internet-sebagai-

media-kampanye-digital-lingkungan-6304b5cfc292 

Frangos, S. (2016, August 14). Winning Content Marketing: Testing your 

Message House. Retrieved from Web Direxion: 



 
 

xii 

Kampanye Digital #BumiItuCantik…, Angel Angarini Tjen, Universitas Multimedia Nusantara 

 
 

https://webdirexion.com/online-marketing/winning-content-marketing-

testing-your-message-house 

Haryani, I. (2016). Peran Jaringan Sosial Pada Kampanye Lingkungan Di Media. 

Kajian Ilmu Komunikasi. 

Heryanto, G. G. (2018). Media komunikasi politik: relasi kuasa media di 

panggung. Yogyakarta: IRCiSoD. 

Indonesia Baik. (2020). Sampah Plastik Laut, Mengancam dan Berbahaya. 

Retrieved from Indonesia Baik: 

https://indonesiabaik.id/infografis/sampah-plastik-laut-mengancam-dan-

berbahaya#:~:text=Konferensi%20menyebut%20limbah%20plastik%20di,

buruk%20bagi%20biota%20laut%20saja. 

Indonesia Solid Waste Association. (2021, December 5). Fenomena Sampah 

Plastik di Indonesia. Retrieved from inswa.or.id: 

https://inswa.or.id/fenomena-sampah-plastik-di-indonesia/ 

Instagram. (2020, August 5). Introducing Instagram Reels. Retrieved from About 

Instagram: https://about.instagram.com/blog/announcements/introducing-

instagram-reels-announcement 

Instagram Business. (2018, June 20). Memperkenalkan Video Instagram : 

Generasi Video Masa Depan. Retrieved from Instagram Business: 

https://business.instagram.com/a/igtv 

Karuniastuti, N. (2013). BAHAYA PLASTIK TERHADAP KESEHATAN DAN 

LINGKUNGAN. Swara Patra Vol.3. 

Kim, C. M. (2021). Social Media Campaigns: Strategies For Public Relations 

and Marketing. New York: Routledge. 

Kingsnorth, S. (2019). Digital Marketing Strategy: An Integrated Approach To 

Online Marketing. London: Kogan Page. 

Magaline, V. (2021, March 31). 10 Expert Tips On How to Use Instagram Reels 

to Reach New Followers. Retrieved from Mobile Monkey: 

https://mobilemonkey.com/blog/how-to-use-instagram-

reels#:~:text=Within%20the%20first%203%20seconds,your%20video's%

20topic%20or%20title.&text=In%20the%20next%202%20seconds,excitin

g%20part%20of%20your%20video. 

Mahdi, M. I. (2022, Feb 25). Pengguna Media Sosial di Indonesia Capai 191 Juta 

pada 2022. Retrieved from Data Indonesia: 

https://dataindonesia.id/digital/detail/pengguna-media-sosial-di-indonesia-

capai-191-juta-pada-2022 



 
 

xiii 

Kampanye Digital #BumiItuCantik…, Angel Angarini Tjen, Universitas Multimedia Nusantara 

 
 

Mahrizal, V. (2020, September 19). Perbedaan Animal Cruelty Free dan No 

Animal Testing. Retrieved from Tribun Jogja: 

https://jogja.tribunnews.com/2020/09/19/perbedaan-animal-cruelty-free-

dan-no-animal-testing 

Manning, J. (2014). Social media, definition and classes of. In K. Harvey (Ed.), 

Encyclopedia of social media and politics (pp. 1158-1162). Thousand 

Oaks: Sage. 

Mashita, R. U., & Bonit, E. A. (2019). Pengaruh Digital Campaign Web SKeries 

sore terhadap Keputusan Pembelian melalui Brand Awareness Tropicana 

Slim Stevia di Kalangan Remaja-Dewasa Muda. Jurnal Riset Komunikasi, 

150. 

Mashita, R., & Bonit, E. (2019). Pengaruh Digital Campaign Web SKeries sore 

terhadap Keputusan Pembelian melalui Brand Awareness Tropicana Slim 

Stevia di Kalangan Remaja-Dewasa Muda. Jurnal Riset Komunikasi. 

Masitha, R. U., & Bonita, E. A. (2019). PENGARUH DIGITAL CAMPAIGN 

WEB SERIES SORE TERHADAP KEPUTUSAN PEMBELIAN 

MELALUI BRAND AWARENESS TROPICANA SLIM STEVIA DI 

KALANGAN REMAJA-DEWASA MUDA. Jurnal Riset Komunikasi, 

150. 

Misnawati, I. T. (2013). STRATEGI KOMUNIKASI PADA KAMPANYE 

PERLINDUNGAN ORANGUTAN OLEH LSM CENTRE FOR 

ORANGUTAN PROTECTION (COP) DI SAMARINDA, 

KALIMANTAN TIMUR. Jurnal Ilmu Komunikasi, 139. 

Mordor Intelligence. (2020). Cosmetic Packaging Market - Growth, Trends and 

Forecasts (2020-2025). Mordor Intelligence. 

Movanita, K., & Nadia, A. (2021, February 17). Di Tengah Pandemi Covid-19. 

Industri Kosmetik Mampu Tumbuh Signifikan. Retrieved from 

Kompas.com: https://money.kompas.com/read/2021/02/17/160426226/di-

tengah-pandemi-covid-19-industri-kosmetik-mampu-tumbuh-signifikan 

Munir. (2012). Multimedia Konsep & Aplikasi dalam Pendidikan. Bandung: C.V. 

Alfabeta. 

Nasrullah, R. (2015). Media Sosial : Perspektif Komunikasi, Budaya, dan 

Sositeknologi. Jakarta: Simbiosa Rekatama Media. 

Newbweey, C. (2021, July 19). Instagram Hashtags 2022: The Ultimate Guide. 

Retrieved from Hootsuite: https://blog.hootsuite.com/instagram-

hashtags/#:~:text=They%20are%20used%20to%20categorize,posts%20tag

ged%20with%20that%20hashtag. 



 
 

xiv 

Kampanye Digital #BumiItuCantik…, Angel Angarini Tjen, Universitas Multimedia Nusantara 

 
 

Nurmailis. (2019). KAMPANYE LINGKUNGAN OLEH KOMUNITAS 

GENERASI BARU INDONESIA (GENBI) RIAU MELALUI MURAL 

DALAM MEMBANGUN KEPEDULIAN MASYARAKAT TERHADAP 

LINGKUNGAN HIDUP DI KOTA PEKANBARU. JOM FISIP Vol. 6: 

Edisi II. Retrieved from Hutan Tersisa. 

Nusaresearch. (2020, September 19). Laporan Tentang Makeup Routine. 

Retrieved from Nusaresearch: https://nusaresearch.net/public/news/996-

Laporan_Tentang_Makeup_Routine.nsrs 

Pipas, V. (2021, Oct 6). The Ultimate Guide to Instagram Reels. Retrieved from 

Zoomsphere: https://blog.zoomsphere.com/the-ultimate-guide-to-

instagram-reels 

Putri, C. N. (2021, Juli 27). Limbah Skincare dan Kosmetik Kian Mengancam, 

Apa yang Bisa Kita Lakukan? Retrieved from Parapuan: 

https://www.parapuan.co/read/532808811/limbah-skincare-dan-kosmetik-

kian-mengancam-apa-yang-bisa-kita-lakukan 

Ringland, J. (2021, Juni 28). Why We Need To Start Paying Attention To What 

Goes Into The Bathroom Bin. Retrieved from Marie Claire: 

https://www.marieclaire.com.au/beauty-waste 

Rizaty, M. A. (2021, October 5). Industri Kosmetik Tumbuh 5,59 Persen, Ini 

Merek Perawatan Tubuh Terlaris pada Agustus 2021. Retrieved from 

Databoks: https://databoks.katadata.co.id/datapublish/2021/10/05/industri-

kosmetik-tumbuh-559-persen-ini-merek-perawatan-tubuh-terlaris-pada-

agustus-2021 

Rizky, N., & Setiawati, S. D. (2020). Penggunaan Media Sosial Instagram Haloa 

Cafe Sebagai Komunikasi Pemasaran Online. Jurnal Ilmu Komunikasi. 

Romadhoni, B. A. (2018). MEREDUPNYA MEDIA CETAK, DAMPAK 

KEMAJUAN TEKNOLOGI INFORMASI. Jurnal An-Nida. 

Schaffner, A. (2019). Social Media Marketing Workbook 2019. Social Media 

Guru. 

Sendari, A. A. (2019, March 1). Instagram Adalah Platform Berbagi Foto dan 

Video, Ini Deretan Fitur Canggihnya. Retrieved from Liputan6: 

https://www.liputan6.com/tekno/read/3906736/instagram-adalah-platform-

berbagi-foto-dan-video-ini-deretan-fitur-canggihnya 

Shavira, P. A. (2020). ANTROPOMORFISME BRAND: KAMPANYEDIGITAL 

PENCEGAHAN COVID-19 OLEH TRAVELOKA. Jurnal Ilmu 

Komunikasi, 130. 



 
 

xv 

Kampanye Digital #BumiItuCantik…, Angel Angarini Tjen, Universitas Multimedia Nusantara 

 
 

Situmorang, H. D. (2021, Juni 25). 4,8 Juta Ton per Tahun Sampah Plastik di 

Indonesia Tidak Dikelola dengan Baik. Retrieved from Berita Satu: 

https://www.beritasatu.com/nasional/792091/48-juta-ton-per-tahun-

sampah-plastik-di-indonesia-tidak-dikelola-dengan-baik 

Smart Insights. (2013, August 20). Message Houses – A technique to improve the 

clarity of your core brand messages. Retrieved from Smart Insights: 

https://www.smartinsights.com/online-brand-strategy/brand-

positioning/message-houses-a-technique-to-improve-the-clarity-of-your-

core-brand-messages/ 

Sreedhar, D., Manjula, N., Ajay, P., Shilpa, P., & Ligade, V. (2018). Ban of 

Cosmetic Testing on Animals: A Brief Overview. International Journal of 

Current Research and Review. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, R & D. Bandung: CV 

Alfabeta. 

Tempo. (2020, Januari 27). Perubahan Gaya Hidup Dorong Industri Kosmetik. 

Retrieved from Koran Tempo: https://koran.tempo.co/read/ekonomi-dan-

bisnis/449594/perubahan-gaya-hidup-dorong-industri-kosmetik 

Venus, A. (2009). Manajemen Kampanye: Panduan Teoretis dan Praktis dalam 

Mengefektifkan Kampanye Komunikasi. Bandung: Simbiosa Rekatama 

Media. 

Venus, A. (2019). Manajemen Kampanye. Dalam A. Venus, Manajemen 

Kampanye (hal. 16-18). Jakarta: Simbiosa Rekatama Media. 

Williamson, A., Miller, L., & Fallon, F. (2010). "Behind the digital campaign." 

An Exploration of the Use, Impact and Regulation of Digital Campaigning. 

London: Hansard Society. 

Wulandari, D. (2018, January 11). Efektivitas Kampanye Digital Le Minerale. 

Retrieved from MIX Marketing Communication: 

http://mix.co.id/marcomm/brand-communication/digital-brand-

communication/efektivitas-kampanye-digital-le-minerale/ 

Yogantari, M. V., & Ariesta, I. G. (2021). KAJIAN PENGARUH 

COPYWRITINGKREATIF TERHADAP IDENTITAS BRANDKEDAI 

KOPI TAKEAWAYDI DENPASAR. Jurnal Nawala Visual. 

 

 

 

 


	ba328bdb67319a7c72f04c3d4e5821ee675979ad2cbbad62eebd7ea05c6544dc.pdf

