
 
 

78 
Pengaruh Electronic Word…, Zahra Yundiafi, Universitas Multimedia Nusantara 

  

DAFTAR PUSTAKA 

 

Andrews, J. C., & Shimp, T. A. (2018). Integrated Marketing Communication. 

Boston: Nelson. 

Annur, C. M. (2020, November 11). Berapa Usia Mayoritas Pengguna Media Sosial 

di Indonesia? 

Annur, C. M. (2021, September 5). Masyarakat Indonesia Paling Banyak Akses 

YouTubepada Semester I-2021. Retrieved from databoks.katadata.co.id: 

https://databoks.katadata.co.id/datapublish/2021/09/05/masyarakat-

indonesia-paling-banyak-akses-youtubepada-semester-i-2021 

Ardiansyah, F., & Sarwoko, E. (2020). How Social Media Marketing Influences 

Consumer's Purchase Decision? A Mediation Analysis of Brand Awareness. 

Jurnal Ilmiah Bidang Akuntansi dan Manajemen, 

http://riset.unisma.ac.id/index.php/jema/article/view/6916/156-168. 

Astuty, E., & Mardiansyah, V. (2019). The Influence of Electronic Word Of Mouth 

and Brand Image on Buying Decisions. Jour of Adv Research in Dynamical 

& Control Systems, Vol. 11, 03-Special Issue, 

https://www.researchgate.net/publication/334881626_The_Influence_of_E

lectronic_Word_of_Mouth_and_Brand_Image_on_Buying_Decision#:~:te

xt=The%20finding%20of%20this%20study,of%20mouth%20and%20purc

hase%20decision. 

Azwar, S. (2013). Sikap Manusia: Teori dan Pengukurannya. Yogyakarta: Pustaka 

Belajar. 

Azwar, S. (2014). Metode Penelitian. Yogayakarta: Pustaka Belajar. 

Blakeman, R. (2018). Integrated Marketing Communication: Creative Strategy 

from Idea to Implementation (3rd ed). USA: Rowman & Littlefield. 

Bungin, H. (2017). Metodologi Penelitian Kuantitatif. Jakarta: Kencana. 

Chadwick, F. E., & Chaffey, D. (2016). Digital Marketing Srategy, Implementation 

and Practice 6th Edition. United Kingdom: Pearson Education Limited. 

Chaffey, D., & Smith, P. (2012). Emarketing Excellence: Planning and Optimizing 

your Digital Marketing. Routledge. 

Ghozali, I. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23. 

Edisi 8. Semarang: Badan Penerbit Universitas Diponegoro. 

Hafni, R. D., Azzahra, A. A., & Rosdiani, K. (2020). Pandangan Citra Brand Kopi 

Janji Jiwa di Kalangan Mahasiswa. Jurnal Ilmiah Komunikasi Makna. 



 
 

79 
Pengaruh Electronic Word…, Zahra Yundiafi, Universitas Multimedia Nusantara 

  

Hajli, N. (2015). Handbook of Research on Integrating Social Media into Strategic 

Marketing. United States of America: IGI Global. 

Hasna, S., & Irwansyah. (2019). Electronic Word of Mouth sebagai Strategic Public 

Relation di Era Digital. Interaksi : Jurnal Ilmu Komunikasi 8 (1), 18-27. 

Irso. (2020, November 9). Dirjen PPI: Survei Penetrasi Pengguna Internet di 

Indonesia Bagian Penting dari Transformasi Digital. Retrieved from 

Kominfo.go.id: https://www.kominfo.go.id/content/detail/30653/dirjen-

ppi-survei-penetrasi-pengguna-internet-di-indonesia-bagian-penting-dari-

transformasi-digital/0/berita_satker 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). Electronic 

Word of Mouth (eWOM) in the Marketing Context: A State of the Art 

Analysis and Future Directions. Springer International Publishing. 

Jalilvand, M., & Samiei, N. (2012). The Effect of EWOM on Brand Image and 

Purchase Intention: An Empirical Study in The Automobile Industry in Iran. 

Marketing Intelligence & Planning, Vol 30, Iss:4, 460-476. 

Kambali, I., & Masitoh, S. (2021). Pengaruh Social Media Marketing terhadap 

Keputusan Pembelian Jasa Pengiriman Barang di Kantor Pos Pati 59100. 

Jurnal Bisnis dan Pemasaran. 

Kennedy, C. (2017). Social Media: The Art of Marketing on Youtube, Facebook, 

Twitter, and Instagram for Success. WE CAN'T BE BEAT LLC. 

Kotler, P., & Armstrong, G. (2012). Principles of Marketing 14th ed. Jakarta: 

Prentice Hall. 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed). United 

Kingdom: Pearson. 

Kotler, P., & Keller, K. L. (2012). Marketing Management. New Jersey: 

PrenticeHall Published. 

Kotler, P., & Keller, K. L. (2016). Marketing Management 16th edition. New 

Jersey: Pearson. 

Lucyantoro, B., & Rachmansyah, M. (2018). Penerapan Strategi Digital Marketing, 

Teori Antrian Terhadap Tingkat Kepuasan Pelanggan (Studi Kasus di 

MyBCA Ciputra World Surabaya). Jurnal Ekonomika. 

Malhotra, N., Nunan, D., & Birks, D. (2017). Marketing Research: An Applied 

Approach, 5th ed. Pearson Education Limited. 

Miles, J. (2019). Instagram Power: Build Your Brand and Reach More Customers 

with Visual Influence. USA: McGraw-Hill. 



 
 

80 
Pengaruh Electronic Word…, Zahra Yundiafi, Universitas Multimedia Nusantara 

  

Number of coffee shop outlets in Indonesia between August 2019 to April 2020, by 

brand. (2022, February 11). Retrieved from Statista.com: 

https://www.statista.com/statistics/1034500/indonesia-coffee-shop-outlets-

number-by-brand/ 

Pertumbuhan Kedai Kopi Tercepat Dalam Satu Tahun. (2019, December 23). 

Retrieved from muri.org: 

https://muri.org/Website/Rekor_detail/pertumbuhankedaikopitercepatdala

msatutahun 

Peter, J. P., & Olson, J. C. (2013). Perilaku Konsumen dan Strategi Pemasaran 

Edisi 9. Jakarta: Salemba Empat. 

Primadini, I., & Putra, R. M. (2021). Covid-19 and Cinemas: The Importance of 

Creating the Engagement with Customers through Social Media. Jurnal 

Ilmu Komunikasi ULTIMACOMM. 

Purwaningdyah, S. W. (2019). Pengaruh Electronic Word of Mouth dan Food 

Quality Terhadap Keputusan Pembelian. Jurnal Manajemen Maranatha. 

Putra, B. N., & Vipraprastha, T. (2022). Personal Branding, Social Media 

Marketing, dan Word of Mouth dalam Meningkatkan Buying Decisions 

pada Konsumen E-Commerce Shoppe. Jurnal Ekonomi dan Bisnis. 

Rahman, A. Z., & Zuliestiana, D. A. (2019). Pengaruh Social Media Marketing 

Melalui Official Account LINE Terhadap Keputusan Pembelian Konsumen 

Starbucks di Bandung. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/managem

ent/article/view/10388. 

Refiani, A. S., & Mustikasari, A. (2020). Analisis Pengaruh Social Media 

Marketing Melalui Instagram Terhadap Keputusan Pembelian Studi Pada 

This! By Alifah Ratu Tahun 2020. 

Ryzan, K. D., Priyowidodo, G., & Tjahjo, J. D. (2020). Pengaruh Electronic Word 

Of Mouth Terhadap Brand Awareness Kedai Kopi Kenangan Pada Warga 

Kota Surabaya. Jurnal E-Komunikasi, 

https://publication.petra.ac.id/index.php/ilmu-

komunikasi/article/view/11074/9842. 

Saifuddin, A. (2015). Metode Penelitian. Yogyakarta: Pustaka Belajar. 

Sari, N., Saputra, M., & Husein, J. (2017). Pengaruh Electronic Word of Mouth 

Terhadap Keputusan Pembelian Pada Toko Online Bukalapak.com. Jurnal 

Manajemen Register. 



 
 

81 
Pengaruh Electronic Word…, Zahra Yundiafi, Universitas Multimedia Nusantara 

  

Sari, N., Saputra, M., & Husein, J. (2017). Pengaruh Electronic Word of Mouth 

Terhadap Keputusan Pembelian Pada Toko Online Bukalapak.com. Jurnal 

Manajemen Magister. 

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2014). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif dan R&D. Bandung: Alfabeta. 

Sugiyono, & Susanto, A. (2015). Cara Mudah Belajar SPSS & Lisrel. Bandung: 

Alfabeta. 

Suryani, T. (2013). Perilaku Konsumen di Era Internet. Implikasinya Pada Strategi 

Pemasaran. Edisi pertama. Yogyakarta: Graha Ilmu. 

Susilawati, H. (2017). Pengaruh Electronic Word Of Mouth Terhadap Keputusan 

Berkunjung Di Sindu Kusuma Edupark. Jurnal Khasanah Ilmu Volume 8 

No. 2 . 

Toffin Indonesia Merilis Riset “2020 Brewing in Indonesia”. (2020, December 11). 

Retrieved from insight.toffin.id: https://insight.toffin.id/toffin-

stories/toffin-indonesia-merilis-riset-2020-brewing-in-

indonesia/#:~:text=Hasil%20riset%20Toffin%20bersama%20Majalah,201

6%20yang%20hanya%20sekitar%201.000. 

Tsitsi. (2013). The Adoption of Social Media Marketing in South Africa Banks. 

European Business Review, 366. 

Wafa, A., N, L. D., & Khairunnisa. (2020). Efektivitas Promosi Janji Jiwa Jilid 264 

Dalam Menarik Minat Beli Konsumen di Kota Banjarmasin. 

Zimmerman, J., & Ng, D. (2017). Social Media Marketing All in One For Dummies. 

Hoboken: Wiley. 

 

 

 

 

 

 

 


