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PENGARUH PENERAPAN CORPORATE SOCIAL 

RESPONSIBILITY “BAKTI OLAHRAGA” TERHADAP 

CITRA PERUSAHAAN PT. DJARUM 

 

 Franco Hartono 

 

ABSTRAK 

 

Dampak negatif rokok menimbulkan citra yang kurang baik bagi perusahaan 

rokok. PT Djarum sebagai salah stau dari perusahaan rokok menerapkan strategi 

Corporate Social Responsibility (CSR) untuk mengelola citra perusahaan. 

Penelitian bertujuan untuk mengetahui pengaruh dan seberapa besar pengaruh 

penerapan Corporate Social Responsibility “Bakti Olahraga” terhadap citra PT 

Djarum. Penelitian menggunakan metode survei. Populasi penelitian ini adalah 

masyarakat di Jakarta dan mengetahui program CSR Bakti Olahraga PT Djarum. 

Teknik sampling menggunakan purposive sampling dan jumlah sampelnya adalah 

300 responden. Teknik analisis data menggunakan uji validitas, uji reliabilitas, uji 

asumsi klasik, serta analisis regresi berganda dengan software SPSS. Hasil 

penelitian menunjukkan bahwa data telah valid karena nilai r hitung diatas r tabel, 

telah reliable karena nilai Cronbach Alpha diatas 0.6, data normal karena nilai 

Kolmogorov Smirnov diatas 0.05, telah bebas dari multikolinearitas karena nilai 

Tolerance dan VIF dibawah 10 dan diatas 0.1, tidak terjadi heteroskedastisitas 

karena signifikansi variabel independen diatas 0.05, sehingga telah mencapai 

BLUE (Best Linear Unbiased Estimator). Dari hasil pengujian hipotesis juga 

diterima, artinya CSR “Bakti Olahraga” berpengaruh positif terhadap citra 

perusahaan rokok PT Djarum. Corporate Social Responbility mempengaruhi citra 

perusahaan sebesar 66,3%. Artinya semakin baik citra perusahaan PT Djarum 

maka akan meningkatkan implementasi Corporate Social Responsibility pada 

perusahaan tersebut. 

 

Kata kunci: accountability, transparency, citra perusahaan, Corporate Social 

Responsibility,  sustainability. 
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THE INFLUENCE OF THE IMPLEMENTATION OF 

CORPORATE SOCIAL RESPONSIBILITY "BAKTI 

OLAHRAGA" ON THE COMPANY IMAGE OF PT DJARUM 

 

 Franco Hartono 

 

ABSTRACT 

The negative impact of cigarettes creates a bad image for cigarette companies. PT 

Djarum as one of the tobacco companies implements a Corporate Social 

Responsibility (CSR) strategy to manage the company's image. This study aims to 

determine the effect and how much influence the implementation of Corporate 

Social Responsibility "Bakti Sport" has on the image of PT Djarum. The study 

used a survey method. The population of this research is people in Jakarta and 

know the CSR program of PT Djarum Sports Bakti. The sampling technique used 

purposive sampling and the number of samples was 300 respondents. The data 

analysis technique used validity test, reliability test, classical assumption test, and 

multiple regression analysis with SPSS software. The results showed that the data 

was valid because the calculated r value was above the r table, it was reliable 

because the Cronbach Alpha value was above 0.6, the data was normal because 

the Kolmogorov Smirnov value was above 0.05, it was free from multicollinearity 

because the Tolerance and VIF values were below 10 and above 0.1, did not 

occur. heteroscedasticity because the significance of the independent variable is 

above 0.05, so it has reached BLUE (Best Linear Unbiased Estimator). From the 

results of testing the hypothesis, it is also accepted, meaning that CSR "Bakti 

Sport" has a positive effect on the image of the cigarette company PT Djarum. 

Corporate Social Responsibility affects the company's image by 66,3%. This 

means that the better the corporate image of PT Djarum, it will increase the 

implementation of Corporate Social Responsibility in the company. 

 

Keywords: accountability, corporate image, Corporate Social Responsibility, 

transparency, sustainability. 
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