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PERANCANGAN PRODUCT PROFILE DALAM UPAYA 

MEMBANGUN BRAND AWARENESS KOPI GUNUNG 

PUNTANG 

 

Mohammad Stalika Oviarda 

ABSTRAK 

Kopi Gunung Puntang merupakan kopi single origin yang berasal dari Jawa Barat, 

kopi ini memiliki keunggulan berupa keunikan rasa dan aromanya yang harum. 

Kualitas kopi ini telah diakui internasional pada kejuaraan kopi di tahun 2016 oleh 

Speciality Coffee Association of America. Meskipun mendunia, nyatanya kopi ini 

belum dikenal di dalam negeri. Oleh sebab itu, karya ini bertujuan untuk 

membangun brand awareness dengan menggunakan video promosi dan collateral 

product untuk menghasilkan eksposur bagi kopi Gunung Puntang. Konten video 

dan collateral product dirancang secara konseptual melalui konsep di antaranya 

komunikasi pemasaran, sinematografi, desain grafis, dan brand awareness. Dengan 

aspek rasio 9:16 yang berorientasi vertikal, video promosi diproduksi untuk 

menyesuaikan karakteristik smartphone dan Instagram. Karya ini merancang empat 

video yang dibuat melalui tahap pra produksi, produksi serta pasca produksi. Video 

pertama berjudul Keajaiban dari Tanah Sunda dengan durasi empat menit dan 

ketiga video lain berduasi satu menit dengan tema “Gunung Puntang Experience”. 

Karya ini juga merancang desain ilustrasi poster, flyer, dan rack display yang 

ketiganya juga melewati proses perencanaan desain yang konseptual. Total tujuh 

karya yang terdiri dari video dan collateral product dirancang sebagai upaya 

membangun awareness produk kopi gunung puntang, empat video diunggah di 

media sosial Instagram dengan hasil yang baik berdasarkan data insight. Akun 

@rkopipalalangon mengalami peningkatan berdasarkan indikator reach dan 

impression. Pembuat karya juga menyebar kuesioner yang berisi pertanyaan seputar 

penilaian karya yang dibagikan kepada 21 responden dengan hasil yang baik pada 

setiap karya yang dibuat.  

 

Kata kunci: Kopi Gunung Puntang, Video, Collateral, Brand Awareness. 
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PRODUCT PROFILE PLANNING IN BUILDING BRAND 

AWARENESS TOWARDS GUNUNG PUNTANG COFFEE 

 

Mohammad Stalika Oviarda 

ABSTRACT 

 

Gunung Puntang Coffee is a single origin coffee originating from West Java, this 

coffee has the advantage of a unique taste and fragrant aroma. The quality of this 

coffee has been internationally recognized at the coffee championship in 2016 by 

the Specialty Coffee Association of America. Although worldwide, in fact this coffee 

is not yet known in the country. Therefore, this work aims to build brand awareness 

by using promotional videos and collateral products to generate exposure for 

Gunung Puntang coffee. Video content and collateral product are conceptually 

designed through concepts including marketing communications, cinematography, 

graphic design, and brand awareness. With a vertically oriented 9:16 aspect ratio, 

promotional videos are produced to suit the characteristics of smartphones and 

Instagram. This work designs four videos that are made through the pre-

production, production and post-production stages. The first video is entitled 

Miracle of Sunda Land with a duration of four minutes and the other three videos 

are one minute in duration with the theme “Gunung Puntang Experience”. This 

work also designs illustrations for posters, flyers, and display racks, all of which 

also go through a conceptual design planning process. A total of seven works 

consisting of videos and collateral products were designed as an effort to build 

awareness of Gunung Puntang coffee products, four videos were uploaded on 

Instagram social media with good results based on data insight. The 

@rkopipalalangon account has increased based on reach and impression 

indicators. The creators of the works also distributed questionnaires containing 

questions about the evaluation of the works which were distributed to 21 

respondents with good results on each work they made. 

 

Keywords: Gunung Puntang Coffee, Video, Collateral, Brand Awareness. 
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