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ABSTRAK

Dalam penjualan online, banyak faktor yang mempengaruhi niat beli online
konsumen, terutama ditimbulkan dari faktor berbagai macam resiko, tak terkecuali
dalam bisnis kosmetik di Indonesia, faktor tersebut akan mempengaruhi keputusan
pembeli untuk melakukan pembelian, faktor resiko yang dirasakan konsumen
adalah: Financial Risk, Product Risk, Security Risk, Time Risk, Social Risk, dan
Psychological Risk , pada penelitian ini, peneliti akan mengkaji apakah ada
hubungan antara faktor Financial Risk, Product Risk, Security Risk, Time Risk,
Social Risk, dan Psychological Risk terhadap Online Purchase Intention.

Dalam penelitian ini, peneliti menggunakan metode kuantitatif,
menggunakan metode survey dengan menyebarkan kuisioner secara online. Dalam
mengolah data, peneliti menggunakan teknik regresi linear berganda, dengan
menggunakan software IBM SPSS Statistik versi 25.

Penelitian ini memperlihatkan hasil yaitu, terdapat 4 faktor resiko yang
mempengaruhi, dan dirasakan oleh konsumen yang mempengaruhi niat beli online
pada produk kosmetik La Roche Posay, 4 faktor resiko memiliki pengaruh negatif
terhadap niat belanja online, faktor tersebut adalah Financial Risk, Product Risk,
Social Risk, dan Psychological Risk, sementara itu terdapat 2 faktor resiko yang
tidak memiliki pengaruh negatif, yaitu faktor Security Risk, dan faktor Time Risk.

Hasil penelitian ini, diharapkan akan memberikan informasi yang berguna
bagi perusahaan bisnis online dalam kegiatan perdagangan online (E-Commerce),
penelitian ini diharapkan membantu pelaku bisnis online dalam menentukan strategi
yang tepat untuk meningkatkan penjualan mereka, dengan meminimalis resiko yang
akan terjadi, terutama faktor Financial Risk, Product Risk, Social Risk, dan

Psychological Risk yang akan dirasakan pada konsumen.

Kata Kunci: Online Purchase Intention, Perceived Risk, Online Consumer

Behavior



ABSTRACT

In online sales, there are many factors influence online consumer purchase
intention, especially those arising from various risk factors, including the cosmetics
business in Indonesia, these factors will influence the buyer’s descision to make a
purchase, the risk factors perceived by consumers are Financial Risk, Product Risk,
Social Risk, Time Risk, and Psychological Risk. In this study, researchers will
examine whether there is a relationship between the factors of Financial Risk,
Product Risk, Security Risk, Social Risk, Psychological Risk to Online Purchase
Intention.

In this study, researchers used a quantitative method, using a survey method by
distributing questionnaires online. In processing the data, the researcher used
multiple linear regression techniques, using the IBM SPSS Statistics software
version 25.

This study shows the result, there are 4 risk factors that influence, and are felt by
consumers that influence online purchase intention for La Roche Posay cosmetic
products, 4 risk factors have a negative influence on online shopping intentions,
these factors are Financial Risk, Product Risk, Social Risk, and Psychological Risk,
meanwhile there are 2 risk factors that do not have a negative influence, these factors
are Security Risk, and Time Risk.

The results of this study expected to provide useful information for online business
companies in online transaction activities (E-Commerce), this research is expected
to help online businesses in determining the right strategy to increase their sales, by
minimizing the risks that will occur, especially the factors of Financial Risk,

Product Risk, Social Risk, and Psychological Risk that will be felt by consumers.

Keywords: Online Purchase Intention, Perceived Risk, Online Consumer

Behavior
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