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ABSTRAK 

IndoPremier adalah perusahaan yang menyediakan jasa keuangan dibidang pasar 

modal yang terintegrasi dan kredibel yang dapat melayani korporasi atau individu. 

Tingkat jumlah unduhan IndoPremier cukup tinggi, tetapi nilai review terhadap 

IndoPremier sangat rendah yaitu di 2,7. Selain itu dari nilai transaksi dalam rupiah, 

IndoPremier masih belum dapat mampu menyaingi kompetitornya, yaitu Mirae Asset 

Sekuritas dam Mandiri Sekuritas. Melalui keaktifan di sosial media, dan jumlah 

pengikut IndoPremier lebih unggul dibandingkan Mirae Asset dan Mandiri Sekuritas. 

Penelitian ini dibuat dengan tujuan untuk mengetahui pengaruh antara Perceived 

Usefulness, Perceived Ease of Use, Perceived Security, Perceived Trust terhadap 

Behavioral Intention to Use nasabah dalam memilih IndoPremier sebagai broker 

saham. 

Penelitian ini menggunakan penelitian kuantitatif. dengan skala likert 1-5 dengan 

mengumpulkan sampel sebanyak 143 responden yang akan dilakukan pengujian data 

menggunakan teknik SEM-PLS. Populasi dalam penelitian ini ialah investor dan 

trader di seluruh Indonesia. Untuk pemilihan sampel pada populasi tersebut ialah 

investor dan trader yang pernah atau menggunakan bertransaksi saham menggunakan 

IndoPremier. Penelitian ini menggunakan metode survey melalui google form. 

Hasil dari penelitian ini adalah Perceived Usefulness memiliki pengaruh positif 

terhadap Behavioral Intention to Use, Perceived Ease of Use memiliki pengaruh 

positif terhadap Behavioral Intention to Use, Perceived Trust memiliki pengaruh 

positif terhadap Behavioral Intention to Use, dan Perceived Security tidak 

berpengaruh signifikan terhadap Behavioral Intention to Use. 

Kata Kunci : Perceived Usefulness, Perceived Ease Of Use, Perceived Security, 

Perceived Trust, Behavioral Intention to Use 
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ABSTRACT 

IndoPremier is a company that provides integrated and credible financial services in 

the capital market sector that can serve corporations or individuals. IndoPremier's 

download rate is quite high, but the review scores for IndoPremier is very low at 2.7. 

Apart from that, from the transaction value in rupiah, IndoPremier is still unable to 

compete with its competitor, namely Mirae Asset Securities and Mandiri Sekuritas. 

Through activity on social media, and numbers IndoPremier followers are superior to 

Mirae Asset and Mandiri Sekuritas. 

This research was made with the aim to determine the effect betweenPerceived 

Usefulness, Perceived Ease of Use, Perceived Security, Perceived Trust to Behavioral 

Intention to Use customers in choosing IndoPremier as a stock broker. 

This study uses quantitative research. with a Likert scale of 1-5 by collecting a sample 

of 143 respondents who will test the data use with SEM-PLS technique. The 

population in this study are investors and traders throughout Indonesia. For sample 

selection in this population are investors and traders who have transacted or used stock 

transactions using IndoPremier. This study uses a survey method through google form. 

The results of this study arePerceived Usefulness have a positive influence to 

Behavioral Intention to Use, Perceived Ease of Use have influence positive to 

Behavioral Intention to Use, Perceived Trust have a positive influence on Behavioral 

Intention to Use, and Perceived Security no significant effect on Behavioral Intention 

to Use. 

Keywords : Perceived Usefulness, Perceived Ease Of Use, Perceived Security, 

Perceived Trust, Behavioral Intention to Use 
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