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PENGARUH HUMOR APPEALS DALAM IKLAN JOE
TASLIM X FADIL JAIDI TERHADAP MINAT BELI HEAD &

SHOULDERS GENERASI Z
Albert Lukito

ABSTRAK

Penelitian ini ingin mengetahui apakah ada pengaruh iklan dengan daya tarik
humor terhadap minat beli Head & Shoulders Indonesia. Teori utama yang
digunakan dalam penelitian ini adalah Humor Appeals dan Konsep Minat
Beli. Peneliti menggunakan metode eksperimen dengan melakukan treatment
melalui Google Meet dan penyebaran kuesioner Google Form pada 51
responden dengan karakteristik Gen Z berdasarkan teknik pengambilan
sampel non probability sampling dengan purposive sampling. Hasil penelitian
ini yaitu adanya pengaruh langsung dan signifikan sebesar 61.1% antara
humor appeals terhadap minat beli produk shampoo Head & Shoulders
Indonesia.

Kata kunci: daya tarik iklan, humor appeal, minat beli
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PENGARUH HUMOR APPEALS DALAM IKLAN JOE
TASLIM X FADIL JAIDI TERHADAP MINAT BELI HEAD &

SHOULDERS GENERASI Z
Albert Lukito

ABSTRACT (English)

This study aims to determine whether there is an influence of advertising with
the appeal of humor on the buying interest of Head & Shoulders Indonesia.
The main theories used in this study are Humor Appeals and the Concept of
Purchase Intention. The researcher used an experimental method by
conducting treatment through Google Meet and distributing Google Form
questionnaires to 57 respondents with Gen Z characteristics based on a non-
probability sampling technique using purposive sampling. The results of this
study are that there is a direct and significant 61.1% influence between
Humor Appeals on Intention to Purchase Head & Shoulders Indonesia
Shampoo Products.

Keywords: advertising appeals, humor appeals, buying interest
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