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ANALISIS PENGARUH CONVENIENCE, PRIVACY SECURITY, 

RELIABILITY, TRANSACTION COSTS DAN PERCEIVED 

VALUE TERHADAP INTENTION TO USE APLIKASI MAXIM 

 (Keshia Lesmana) 

ABSTRAK 
 

Transportasi online di Indonesia terus mengalami perkembangan yang pesat. Hal 
ini dikarenakan berbagai faktor pendukung, yaitu perkembangan era globalisasi, 
teknologi, dan industri transportasi yang berkembang begitu cepat, peningkatan 
penggunaan smartphone, dan tingkat adopsi internet yang cukup tinggi pada 
masyarakat Indonesia. Berdasarkan data yang diperoleh dari Playstore,2022 
aplikasi Gojek, Grab dan Indriver merupakan aplikasi ride hailing dengan jumlah 
pengguna yang paling banyak di Indonesia dengan lebih dari 100 juta pengguna 
atau telah diunduh lebih dari 100 juta kali. Sementara aplikasi Maxim yang juga 
merupakan pendatang baru seperti Indriver baru diunduh lebih dari 10 juta kali atau 
setara dengan hanya memiliki kurang lebih 10 juta pengguna. Tak hanya, jumlah 
pengguna yang lebih kecil dari para pesaingnya, adanya kenaikan harga BBM 
membuat tarif ojol turut naik per tanggal 11 September 2022 yang berimbas pada 
penurunan frekuensi masyarakat dalam menggunakan ojol sebesar 50,24%. Oleh 
karena itu penelitian ini dilakukan untuk mengetahui pengaruh variabel 
convenience, privacy security, reliability, transaction costs, dan perceived value 
terhadap intention to use aplikasi Maxim. 

Peneliti menggunakan software Smart PLS versi 3, dengan model SEM dalam 
melakukan uji penelitian pada pengaruh variabel independen dan mediasi terhadap 
intention to use aplikasi Maxim. Metode penelitian yang digunakan yaitu metode 
kuantitatif melalui kuesioner yang disebarkan secara online kepada 207 responden 
dengan google form menggunakan teknik non probability sampling, dan 
judgemental sampling. Hasil dan kesimpulan penelitian menunjukkan adanya 
pengaruh positif dari variabel convenience, dan reliability terhadap perceived value. 
Privacy security berpengaruh positif terhadap transaction costs, namun tidak 
berpengaruh pada perceived value. Reliability tidak berpengaruh terhadap 
transaction costs. Convenience berpengaruh negatif terhadap transaction costs. 
Perceived value memiliki efek mediasi terhadap convenience, reliability dan 
berpengaruh positif terhadap intention to use. Sementara, transaction costs tidak 
memiliki efek mediasi, serta tidak berpengaruh terhadap intention to use. 

 
Kata kunci: Ride hailing, Convenience, Privacy Security, Reliability  
Transaction Costs, Perceived Value, Intention To Use, aplikasi Maxim. 
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 (Keshia Lesmana) 

 

ABSTRACT (English) 
 

Online transportation in Indonesia continues to experience rapid development. This 
is due to various supporting factors, namely the development of the globalization 
era, technology, and the transportation industry which are developing so fast, the 
increasing use of smartphones, and the fairly high level of internet adoption in 
Indonesian society. Based on data obtained from Playstore, in 2022 the Gojek, 
Grab and Indriver applications are ride hailing applications with the most users in 
Indonesia with more than 100 million users or have been downloaded more than 
100 million times. Meanwhile, the Maxim application, which is also a newcomer 
like Indriver, has only been downloaded more than 10 million times, or the 
equivalent of only having approximately 10 million users. Not only is the number 
of users smaller than its competitors, the increase in fuel prices has also increased 
ojol rates as of September 11, 2022 which has resulted in a decrease in the 
frequency of people using ojol by 50.24%. Therefore this research was conducted 
to determine the effect of the variables convenience, privacy security, reliability, 
transaction costs, and perceived value on the intention to use the Maxim 
application.  

Researchers used Smart PLS software version 3, with the SEM model in conducting 
research tests on the effect of independent and mediating variables on the intention 
to use the Maxim application. The research method used is a quantitative method 
through questionnaires distributed online to 207 respondents with a Google form 
using non-probability sampling techniques and judgmental sampling. The results 
and conclusions of the study show that there is a positive influence of the 
convenience and reliability variables on perceived value. Privacy security has a 
positive effect on transaction costs, but has no effect on perceived value. Reliability 
has no effect on transaction costs. Convenience has a negative effect on transaction 
costs. Perceived value has a mediating effect on convenience, reliability and has a 
positive effect on intention to use. Meanwhile, transaction costs do not have a 
mediating effect, nor do they affect intention to use. 

Keywords: Ride Hailing, Convenience, Privacy Security, Reliability, Transaction 
Costs, Perceived Value, Intention To Use, Maxim Application. 
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