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ABSTRAK 

 
 

Berbarengan dengan meningkatnya bisnis online terutama produk ritel, maka bisnis 

kemasan produk ikut mengalami kenaikan yang signifikan. Perusahaan percetakan 

sebagai produsen berlomba-lomba meningkatkan daya saingnya dengan cara masuk 

media digital. Pinter Print Smart adalah salah perusahaan percetakan yang sadar 

akan pentingnya konten digital. Penulis melakukan praktik kerja magang di 

perusahaan Pinter Print Smart sebagai tim digital marketing yang berfokus pada 

pembuatan konten gambar bergerak atau video. Penulis menjadi editor dan 

videographer dalam membuat konten. Selama 6 bulan penulis melakukan kerja 

magang, sudah lebih dari 20 video reels Instagram yang telah dibuat. Dari hasil 

video tersebut kendala yang dihadapi penulis juga ada antara lain kendala alur 

kerja.. Namun dari kendala tersebut penulis dapat belajar serta memberikan solusi 

untuk menerapkan tahapan pra produksi, produksi dan post produksi. 

 
 

Kata kunci: Pinter Print Smart, Kerja Praktik magang , Digital Marketing, Editor 

dan Videographer 
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Editor's Role in Digital Marketing Content Creation 

for Printer Print Smart Corporation 

 

Mario Trinaga 

 

ABSTRACT 

Alongside the increase of the online businesses, especially for retail products, 

unconsciously, it affects the significant growth of the product's packaging as well. 

The existence of advertising companies as the producer begins to race for 

developing their competitiveness with each other by entering the world of digital. 

For example, Pinter Print Smart. Pinter Print Smart is one of the growing 

advertising companies that realize the importance of digital marketing, including 

digital content. The writer has done the internship activities at Pinter Print Smart 

as the digital marketing team that concerns with producing moving picture/video 

content. Besides that, the writer was also assigned to be the editor and 

videographer in making some content. The internship activity has been done by the 

writer for 6 months, and it is supported by the fact that the writer has produced 

more than 20 Instagram reels/videos in total. From the result, the writer can 

identify the obstacle; which is the workflow. Nevertheless, despite the obstacle, the 

writer can learn, give the best solutions, and finally improve through the following 

methods: pre-production, production, and post-production. 

 

Keywords: Pinter Print Smart, internship , Digital Marketing, Editor dan 

Videographer 
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