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PENINGKATAN PENJUALAN PT DUTA PUTRA LAND 

Hans Christian 

 
 

ABSTRAK 

Grand Duta City South of Jakarta merupakan salah satu projek dari PT Duta 

Putra Land. PT Duta Putra Land bergerak di bidang property dan sudah 

berkecimpung dalam dunia property selama 38 tahun dan juga telah mempunyai 

sebanyak 35 proyek yang telah dibangun dan dikembangkan di berbagai wilayah, 

terutama di daerah Jabodetabek (Jakarta, Bogor, Depok, Tangerang, dan Bekasi). 

Salah satu proyek perumahan yang sedang dikerjakan adalah Grand Duta City South 

of Jakarta. 

Sebagai perusahaan yang besar di bidang property tentunya divisi Marketing 

Consultant sangat berpengaruh dengan tingkat penjualan pada proyek proyek dari 

PT Duta Putra Land. Peran divisi marketing consultant sangatlah penting dalam 

memahami konsumen konsumen, melakukan promosi promosi kecil maupun yang 

besar, dan juga melakukan follow up. Penulis dalam praktik kerja magang 

melakukan training dan juga pekerjaan seperti mengikuti pameran pameran, 

memasarkan produk secara offline maupun online, follow up, dan melakukan digital 

promosi dengan menggunakan platform Instagram. Penulis melakukan follow up 

dan pameran dengan tim sales. 

Dalam laporan praktik kerja magang ini penulis ingin berbagi pengalaman 

selama praktik kerja magang. Dari hasil pengalaman ini, penulis dapat 

menyimpulkan bahwa pelaksanaan praktik kerja magang ini dapat menambah ilmu 

bagi penulis untuk terjun bekerja di dunia nyata. 

 
Kata kunci: Properti, marketing consultant, training, follow up, promosi, sales 
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THE ROLE OF THE MARKETING CONSULTANT DIVISION 

IN INCREASING THE SALES OF PT DUTA PUTRA LAND 

Hans Christian 

 

 
ABSTRACT 

Grand Duta City South of Jakarta is one of the projects of PT Duta Putra 

Land. PT Duta Putra Land is engaged in property and has been in the property 

business for 38 years and has 35 projects that have been built and developed in 

various areas, especially in the Greater Jakarta area (Jakarta, Bogor, Depok, 

Tangerang, and Bekasi). One of the housing projects being worked on is the Grand 

Duta City South of Jakarta. 

As a large company in the property sector, of course, the Marketing 

Consultant division is very influential with the level of sales on projects from PT 

Duta Putra Land. The role of the marketing consultant division is very important in 

understanding consumers, carrying out small and large promotions, and also doing 

follow-up. Writers in internship practice do training and also work such as 

participating in exhibitions, marketing products offline and online, following up, 

and doing digital promotions using the Instagram platform. The author does follow- 

up and exhibition with the sales team. 

In this internship report, the author would like to share experiences during 

the internship practice. From the results of this experience, the author can conclude 

that the implementation of this internship practice can add knowledge for the author 

to work in the real world. 

 
Keywords: Property, marketing consultant, training, follow up, promotion, sales 
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