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The Covid-19 pandemic.has brought the national.and global economy towards
an economic recession. This is indicated by negative national-and global economic
growth or contraction. The national economy only contracted in the second quarter
of 2020, with a -5.3 percent economic growth. The contraction wasmainly due to a
decrease in household consumption due to social restrictions to prevent Covid-19,
a decrease in investment spending, including construction and acquisition of fixed
assets, and a decrease in government spending, including spending on products.
Furthermore, there was a dramatic decrease..in foreign trade. The trough of the
decline in economic growth has been passed in the secondquarter, but Covid-19 will
still restrain economic growth in the third and fourth quarters. As a result, the
government intends to improve the national economy's performance in the third
quarter, with economic growth in 2020 predicted to rangebetween -0.4% and 1%. (
Edward UP Nainggolan, August 24, 2020. Kakanwil DJKN Kalimantan Barat)

Originally, coffee shops provided a quick place to enjoy and drink coffee.
However, due to the development and the increasing number of customer interests
that are increasing and never ending, the coffee shop has developed into what it is
today. At first, coffee drinking has been a tradition in Indonesian society since
ancient times. Because Indonesia is the world's largest supplier of coffee beans.
Coffee shops have become a potential business area, and the expansion of coffee
shops in Indonesia has been linked to many big cities and small villages, despite the
fact that they still have different standards and markets. At this time coffee has
become part of the modern lifestyle. Many people visit coffee shops not only to

sample the coffee shop's specialty, but also to spend time and relax with their

17
Covee Senja, Yossy S, Universitas Multimedia Nusantara



friends and family. To keep this coffee shop advancingand surviving, it is important
to improve the quality.of food hygiene, service quality, and price promotions that

will relate to consumer satisfaction. (Fauzan, 2021)

In this Era, the trend of hangouts Is that it requires not only comfort but
Instagram’s ability as well. Currently, it's more about getting together, taking
pictures at-hangouts, and posting them on social media to show your existence
among friends or to receive comments, rather than just as a memory. Aside from
being a photo spot, a strategic position, an attractive and affordable food, and
reasonable prices also attract customers to give it a try. Other than that, facilities,
such as live'music or free WiFi, help customers feel relaxed. Covee senja choose to
make the design of the.café looks comfortable and relaxed. With the old school
theme inside the café, and there’s an outdoor at the back of the café with a view of
lake makes the person who hang out feel comfort. Covee senja will make sure to
create chill vibes and nice ambient to make sure customer comfortable. Therefore,
covee senja would provide the beverages menu in the form of coffee with a
combination of mocktails, covee senja also provide non-coffee mocktail for those
who doesn’t like coffee at all. The age group this company seek are for young

teenager to young adult.

1.2.Company Description

COVEE SENJA

#Coveelicious

Figure 1.2.1 Covee Senja Logo
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Founder

Barista and Kitchen Administration

Covee Senja company ounder, Head barista,
Barista, Kitchen, and Administra as its own responsibilities for the

company's development. The Founder mainly responsibility to set and achievethe

company goals as well as the vision and mission. Founder also have to maintain the
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1.3. Product and Services
A. Product

The product of our coffee shops, offer a coffee with a coffee beans based from
flores. We choose that because, Flores Arabica coffee is one of the most popular
coffee beans, as well as with.a tropical climate the coffee plants thrivein flores
will give satisfying result.

COVEE SENJA

#Covealicous

SIGNATURE COVEE

COVEE SENJA

Polm Sogr = Creamer + Fresh Milk + Espresso

CHEESE COVEE

wee Senje + Cheese Cream

COVEECHINO

Strong Esprasso ¢ frash Mk

Figure 1.2.3 Signature menu of Covee senja.
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