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PERANCANGAN BRAND REJUVENATION  

 FLYBEST FLIGHT ACADEMY 

 (Michelle Louis Alesandra) 

ABSTRAK 

Flybest Flight Academy merupakan sekolah pilot yang berlokasi di 

Tangerang dan Batam sejak tahun 2013. Pada tahun 2022, sekolah pilot 

Flybest melakukan perluasan perusahaan ke ranah general aviation. Dengan 

adanya fenomena tersebut, identitas merek yang digunakan Flybest tidak 

lagi relevan dengan keadaan Flybest saat ini. General aviation sendiri 

merupakan penerbangan niaga diluar jadwal yang biasa digunakan sebagai 

sarana kesehatan, pariwisata, dan keperluan penerbangan lainnya. Terlebih 

lagi, penggunaan identitas merek Flybest saat ini menimbulkan 

ketidakkonsistenan karena adanya  fenomena ekspansi layanan tersebut. 

Maka dari itu, saat ini Flybest Flight Academy memerlukan identitas merek 

baru agar bisnisnya dikenal dan lebih dipahami oleh masyarakat. Tugas 

Akhir ini didukung oleh metode perancangan oleh Alina Wheeler (2018) 

dalam buku berjudul Designing Brand Identity. Hasil perancangan didukung 

oleh data kuantitatif dan kualitatif berupa kuesioner, observasi, wawancara, 

studi eksisting dan studi referensi. Hasil akhir yang dibuat meliputi logo, 

supergrafis, warna, dan tipografi baru serta pengaplikasian pada media 

seperti graphic standard manual, stationery, marketing collateral, dan 

merchandise.   

 

Kata kunci: Brand rejuvenation , Flybest Flight Academy, Aviasi 
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BRAND REJUVENATION DESIGN 

FOR FLYBEST FLIGHT ACADEMY 

 (Michelle Louis Alesandra) 

ABSTRACT (English) 

Flybest Flight Academy is a pilot school located in Tangerang and Batam 

since 2013. Flybest pilot school is expanding the company into general 

aviation. With this event, the visual identity used by Flybest is no longer 

relevant to the current state of Flybest. General aviation itself is a 

commercial flight outside the schedule that is usually used as a means of 

health, tourism, and other aviation purposes. Moreover, the current use of 

Flybest's visual identity creates inconsistencies due to the expansion of the 

company. Therefore, currently Flybest Flight Academy requires a brand 

rejuvenation for their visual identity so that its business is known and better 

understood by the public. This Final Project is supported by the design 

method by Alina Wheeler (2018) in a book entitled Designing Brand 

Identity. The results of the design are supported by quantitative and 

qualitative data in the form of questionnaires, observations, interviews, 

existing studies and reference studies. The final results include logos, 

supergraphics, colors, and new typography as well as applications to media 

such as graphic standard manuals, stationery, marketing collateral, and 

merchandise.   

 

Keywords: Brand rejuvenation, Flybest Flight Academy, Aviation 
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