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ABSTRAKSI 

Perancangan kampanye sosial ini bertujuan untuk memberikan awareness dan 

edukasi terhadap pencegahan kadar kolesterol tinggi bagi remaja. Kadar kolesterol 

tinggi merupakan kondisi yang lama kelamaan dapat menyebabkan timbulnya 

penyakit berbahaya seperti jantung koroner dan stroke. Perlunya tindak 

pencegahan sedini mungkin, karena kebanyakan orang baru mulai menyadari 

setelah merasakan sakitnya di usia lanjut. Hal ini dikarenakan kurangnya 

pengetahuan masyarakat terhadap kolesterol itu sendiri serta kesadaran untuk 

melakukan perilaku hidup sehat dan pola makan seimbang agar terhindar dari 

resiko penyakit tersebut. Kampanye ini menggunakan tahapan AIDA (Attention, 

Interest, Desire, Action) dan media yang digunakan berbeda-beda, seperti poster, 

brosur, dan media sosial. Tahapan ini berguna agar pesan kampanye yang ingin 

disampaikan dapat diterima secara terstruktur. 

Kata kunci: Kolesterol, Remaja, Kampanye, Pencegahan 
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ABSTRACT 

The design of this social campaign aims to provide awareness and education on 

the prevention of high cholesterol levels for adolescents. High cholesterol is a 

condition that over time can cause dangerous diseases such as coronary heart 

disease and stroke. The need for preventive measures as early as possible, 

because most people are just beginning to realize after feeling pain in the elderly. 

This is due to the lack of public knowledge and awareness of cholesterol itself to 

make healthy behavior and a balanced diet in order to avoid the risk of the 

disease. This campaign uses the stages of AIDA (attention, Interest, Desire, 

Action) and media used vary, such as posters, brochures, and social media. This 

stage allows the campaign message to be conveyed acceptable structured. 

Keyword: Cholesterol, Adolescent, Campaign, Prevention 
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