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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI INTENTION
TO USE STREAMING VIDEO ON DEMAND SERVICES: TELAAH PADA
CALON PELANGGAN GOPLAY

Nathasya Barbie Liudianto

ABSTRAK

Memasuki era digitalisasi 4.0 ditandai dengan adanya perkembangan internet salah
satunya dalam dunia hiburan seperti munculnya layanan Streaming Video On
Demand (SVOD). SVOD merupakan layanan telivisi interaktif yang dapat
disaksikan lewat internet. SVOD menjadi salah satu hiburan yang kian diminati
masyarakat, terutama oleh anak muda. Salah satu layanan S\VOD yang belum lama
muncul yakni GoPlay. GoPlay merupakan aplikasi penyedia layanan Streaming
Video On Demand yang serupa dengan aplikasi streaming lainnya, GoPlay
merupakan aplikasi luncuran asal Indonesia yang dirilis oleh platform ternama di
Indonesia yaitu GoJek. Namun GoPlay belum mampu menyaingi beberapa
platform lain dari sisi jumlah pengguna. Secara garis besar ada beberapa kompetitor
yang belum bisa disaingi oleh GoPlay dari sisi jumlah pengguna, yaitu Netflix,
Disney+ Hotstar, dan Viu. Dari fenomena tersebut, oleh karena itu penelitian ini
bertujuan untuk meningkatkan jumlah pengguna aplikasi GoPlay. Terdapat
sembilan hipotesis yang akan diuji dalam penelitian ini. Data akan dianalisis dengan
menggunakan Structural Equation Model (SEM) dengan perangkat SMARTPLS
3.2.9. Hasil pada penelitian ini menunjukan bahwa Compatibility memiliki
pengaruh positif terhadap Perceived Ease of Use, Relative Advantage memiliki
pengaruh positif terhadap Perceived Usefulness, Accessibility memiliki pengaruh
positif terhadap Perceived Ease of Use dan juga Perceived Ease of Use, Perceived
Usefulness, dan Perceived Safety memiliki pengaruh positif terhadap Atittude dan
Perceived Performance Risk memiliki pengaruh negatif terhadap attitude. Dan hasil
penelitian ini menunjukan bahwa Attitude memiliki pengaruh positif terhadap

Intention to Use aplikasi GoPlay.

Kata kunci: Streaming Video On Demand, GoPlay, Intention to Use
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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI INTENTION
TO USE STREAMING VIDEO ON DEMAND SERVICES: TELAAH PADA
CALON PELANGGAN GOPLAY

Nathasya Barbie Liudianto

ABSTRACT (English)

Entering the era of digitalization 4.0 is marked by the development of the internet,
one of which is in the world of entertainment, such as the emergence of Streaming
Video On Demand (SVOD) services. SVOD is an interactive television service that
can be watched via the internet. SVOD is one of the forms of entertainment that is
increasingly in demand by the public, especially young people. One of the SVOD
services that recently appeared is GoPlay. GoPlay is an application that provides
Streaming Video On Demand services which is similar to other streaming
applications, GoPlay is an application launched in Indonesia which was released by
a well-known platform in Indonesia, namely GoJek. However, GoPlay has not been
able to compete with several other platforms in terms of the number of users.
Broadly speaking, there are several competitors that GoPlay cannot compete with
in terms of the number of users, namely Netflix, Disney+ Hotstar, and Viu. From
this phenomenon, therefore this research aims to increase the number of GoPlay
application users. There are nine hypotheses to be tested in this study. Data will be
analyzed using the Structural Equation Model (SEM) with the SMARTPLS 3.2.9
tool. The results of this study indicate that Compatibility has a positive influence
on Perceived Ease of Use, Relative Advantage has a positive influence on Perceived
Usefulness, Accessibility has a positive influence on Perceived Ease of Use and
also Perceived Ease of Use, Perceived Usefulness, and Perceived Safety have a
positive influence towards Attitude and Perceived Performance Risk have a
negative influence on attitude. And the results of this study indicate that Attitude

has a positive influence on the Intention to Use the GoPlay application.

Keywords: Streaming video-on-demand, GoPlay, Intention to Use
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