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ABSTRAK 

 

Neo Bank adalah bank digital yang sebelumnya bernama PT Bank Yudha 

Bhakti berganti nama tahun 2020 dan menjadi bank digital. Neo Bank 

mengeluarkan fitur-fitur layanan yang menarik , tetapi masih banyak masalah pada 

Neo Bank seperti ulasan pada playstore yang buruk dan pengguna merasa kecewa 

dengan pelayanan Neo Bank yang tidak menangani permasalahan dengan cepat. 

Peneliti ingin mengetahui dan menelaah dari faktor-faktor seperti perceived 

usefulness, perceived ease of use, perceived risk, trust, convenience memiliki 

pengaruh terhadap intention to use pada pengguna aplikasi Neo Bank. 

 

Dalam penelitian ini, peneliti menggunakan conclusive research dengan 

jenis penelitian descriptive research design menggunakan metode survey. Peneliti 

melakukan survey dengan cara menyebarkan link kuesioner melalui google form 

untuk mengetahui pendapat dari responden dan Pada penelitian ini peneliti 

menggunakan metode penelitian kuantitatif. Sample size pada penelitian ini 

sebanyak 140 responden dan menggunakan pengambilan sampel dengan cara 

Judgemental sampling. Melakukan penelitian pengaruh dari Perceived Usefulness, 

Perceived Ease Of Use, Perceived Risk, Trust , Convenience Terhadap Intention To 

Use 

Perceived Usefulness,pada uji T H1 ditolak karena tidak sesuai dengan 

syarat. Perceived Ease Of Use, Pada uji T H2 ditolak karena tidak sesuai dengan 

syarat. Perceived Risk Pada uji validitas dinyatakan valid dan pada uji reliabilitas 

dinyatakan reliabel. Pada uji T H3 ditolak karena tidak sesuai dengan syarat Trust. 

Pada uji T H4 diterima karena tidak sesuai dengan syarat Convenience , pada uji 

validitas dinyatakan valid dan pada uji reliabilitas dinyatakan reliabel. Pada uji T 

H4 diterima. 

 

Kata kunci: Bank digital, Intention to use, kuantitatif 
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ABSTRACT (English) 

 

 
Neo Bank is a digital bank previously named PT Bank Yudha Bhakti which 

changed its name in 2020 and became a digital bank. Neo Bank released attractive 

service features, but there are still many problems with Neo Bank such as bad 

reviews on the playstore and users feeling disappointed with Neo Bank's service 

which does not handle problems quickly. Researchers want to know and examine 

factors such as perceived usefulness, perceived ease of use, perceived risk, trust, 

convenience that have an influence on intention to use on Neo Bank application 

users. 

In this study, researchers used conclusive research with a descriptive 

research design type using a survey method. Researchers conducted a survey by 

distributing questionnaire links via Google form to find out the opinions of 

respondents and in this study researchers used quantitative research methods. The 

sample size in this study was 140 respondents and used a judgmental sampling 

method. Doing research on the influence of Perceived Usefulness, Perceived Ease 

Of Use, Perceived Risk, Trust, Convenience on Intention To Use. 

Perceived Usefulness, the H1 T test was rejected because it did not complywith 

the requirements. Perceived Ease Of Use, the validity test was stated to be valid and 

the reliability test was stated to be reliable. stated valid and the reliability test 

stated reliable. The TH3 test was rejected because it did not meet the Trust 

requirements, the validity test was declared valid and the reliability test was 

declared reliable. The TH4 test was accepted because it did not meet the 

Convenience requirements, the validity test was declared valid and the reliability 

test was declared reliable. In the H4 T test it was accepted because it did not meet 

the requirements. 

 
Keywords: digital bank , Intention to use, Quantitative 
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