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AKTIVITAS SOCIAL MEDIA MARKETING 

PT NUSADEMY SOLUSI INDONESIA 

 

 Oleh: Yo Trisha Indah 

ABSTRAK 

 

Magang merupakan salah satu kegiatan dimana mahasiswa dapat menambah ilmu serta 

pengalaman di dunia kerja berdasarkan keahliannya masing-masing. Penulis 

melakukan kerja magang di PT Nusademy Solusi Indonesia sebagai social media 

marketing intern selama 6 bulan. Penulis menyadari bahwa kebutuhan masyarakat 

sekarang lebih banyak mengarah ke ranah yang serba digital tidak terkecuali di bidang 

pendidikan, yang sebelumnya sistem pembelajaran lebih banyak dilakukan secara 

langsung atau tatap muka dan sekarang berubah menjadi serba online. Hal ini menjadi 

salah satu alasan penulis memilih kerja magang di Nusademy karena Nusademy 

memiliki produk, jasa, dan kegiatan lainnya di bidang pendidikan yang berbasis 

teknologi yang mudah dipakai, terjangkau, dan sangat membantu para pelajar, 

mahasiswa, dan fresh graduates. Penulis memilih divisi social media marketing 

karena melihat kondisi market di bidang pendidikan yang mengalami perubahan secara 

drastis dan cepat inilah yang membuat penulis tertantang untuk mempelajari lebih jauh 

khususnya di bagian social media marketing. Selain itu, penulis ingin belajar untuk 

mengetahui dan mendalami bagaimana perencanaan dan pengolahan konten-konten 

marketing di Nusademy yang kemudian akan direalisasikan menjadi suatu postingan 

di media sosial khususnya di platform Instagram. Selama menjadi karyawan magang 

di Nusademy, penulis mengikuti rapat harian, membuat brief pada content planning, 

membuat report berdasarkan insight yang ada, membuat Facebook Ads beserta 

reportnya, membuat email beserta reportnya, dan melakukan presentasi di weekly 

meeting. Kegiatan praktik kerja magang ini dapat berjalan dengan baik dan penulis 

mendapatkan banyak pengalaman baru dikarenakan adanya bimbingan dari 

supervisor, ilmu baru dari rekan kerja lainnya, serta dari pekerjaan yang telah 

dilakukan sendiri. 

 

Kata kunci: magang, Nusademy, marketing, content planning, sosial media 
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PT NUSADEMY SOLUSI INDONESIA SOCIAL 

MEDIA MARKETING ACTIVITIES 

 By: Yo Trisha Indah 

 

ABSTRACT (English) 

 

Internship is an activity where students can gain knowledge and experience in the 

world of work based on their respective expertise. The author did an internship at PT 

Nusademy Solusi Indonesia as a social media marketing internal for 6 months. The 

author realizes that the needs of the community are now more directed towards the all-

digital realm, including in the field of education, where previously the learning system 

was mostly done in person or face-to-face and has now turned completely online. This 

is one of the reasons why the author chose an internship at Nusademy because 

Nusademy has products, services, and other activities in the field of technology-based 

education that are easy to use, affordable, and very helpful for students, students, and 

fresh graduates. The author chose the social media marketing division because seeing 

the market conditions in the field of education that experienced drastic and fast 

changes is what made the author challenged to learn more, especially in the social 

media marketing section. In addition, the author wants to learn to know and explore 

how to plan and process marketing content on Nusademy which will then be realized 

into a post on social media, especially on the Instagram platform. While being an 

intern at Nusademy, the author attended daily meetings, made briefs on content 

planning, made reports based on existing insights, made Facebook Ads and reports, 

made emails and reports, and made presentations at weekly meetings. This internship 

practice activity can run well and the author gets a lot of new experience due to 

guidance from supervisors, new knowledge from other colleagues, as well as from 

work that has been done herself. 

 

Keywords: internship, Nusademy, marketing, content planning, social media 
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