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KEGIATAN MARKETING SUPPORT DI PT KAWAN LAMA 

SEJAHTERA 
Jonathan Nitisanjaya 

ABSTRAK 
 

  Pandemi Covid-19 yang telah melanda dunia dalam kurun waktu 2 
tahun telah berdampak negatif pada banyak industri, salah satunya industri 
mesin dan perlengkapan. Namun pandemi membawa dampak positif dalam 5 
tahun terakhir. Meningkatkan kesadaran masyarakat terhadap kebersihan 
yang membuat industri alat Kesehatan tumbuh sebanyak 698 industri atau 
meningkat 361,66% yang salah satunya terdiri dari industri alat kebersihan 
yang meningkat 15%. Peningkatan penjualan alat kebersihan didapat dari 
hasil jualan secara online atau marketplace untuk barang konsumer. 
Sedangkan untuk barang komersial dan industrial mengalami pertumbuhan 
penjualan pada E-Commerce dari perusahaan. Dalam meningkatkan 
penjualan, aktivitas marketing sangat berperan dalam membantu perusahaan 
dalam bertumbuh secara digital melalui marketplace dan E-commerce yang 
sanga bersinggungan dengan marketing. Melalui praktik kerja magang, 
penulis memperoleh kesempatan untuk secara langsung untuk menambah 
wawasan dan mengasah soft skills serta hard skills penulis dalam bidang 
marketing, khususnya kegiatan marketing support dalam bentuk promotion 
analysis, marketing communication activation, dan digital communication 
secara profesional mulai dari membuat behind the scene sampai 
mengeksekusi marketing timeline dengan tepat. 
 
Kata kunci: Marketing Support, Industri Alat Kebersihan, Promotion 
Analysis, Marketing Communication Activation, Digital Communication  
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KEGIATAN MARKETING SUPPORT DI PT KAWAN LAMA 

SEJAHTERA 
Jonathan Nitisanjaya 

 

ABSTRACT  
 

The Covid-19 pandemic that has hit the world in the past 2 years has 
had a negative impact on many industries, one of which is the machinery 
and equipment industry. But the pandemic has had a positive impact in the 
last 5 years. Increasing public awareness of cleanliness made the medical 
equipment industry grow by 698 industries or an increase of 361.66%, one 
of which consisted of the cleaning equipment industry which increased 
15%. The increase in sales of cleaning equipment is obtained from online 
sales or marketplaces for consumer goods. Meanwhile, for commercial and 
industrial goods, sales growth in E-Commerce from the company. In 
increasing sales, marketing activities play a very important role in helping 
companies grow digitally through marketplaces and E-commerce which are 
closely related to marketing. Through internships, the author has the 
opportunity to directly add insight and hone the author's soft skills and hard 
skills in the field of marketing, especially marketing support activities in the 
form of promotion analysis, marketing communication activation, and 
digital communication professionally starting from behind the scenes until 
execute the marketing timeline correctly. 

 
Keywords: Marketing Support, Cleaning Equipment Industry, Promotion 
Analysis, Marketing Communication Activation, Digital Communication 
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