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ABSTRAK

Kemajuan teknologi di bidang keuangan menciptakan berbagai jenis ekosistem
fintech di Indonesia, salah satunya adalah fintech payment. Adanya fintech payment
mengubah tren pembayaran pengguna, dari tradisional menjadi digital, sehingga
melahirkan banyak provider pembayaran digital, tidak terkecuali provider e-Wallet.
Dari 22 provider e-Wallet di Indonesia, hanya 5 provider yang memiliki market
share terbesar. Oleh karena itu, penelitian ini bertujuan untuk memahami penyebab
perilaku penggunaan kelima brand e-wallet tersebut oleh pengguna secara
berkelanjutan, sehingga hasil dari analisis ini dapat berguna bagi 17 provider e-
wallet lainnya untuk meningkatkan market share mereka.

Theory of Acceptance Model (TAM) dan Theory of Planned Behavior (TPB)
merupakan dasar teori yang digunakan dalam penelitian ini. Pendekatan kuantitatif
dengan teknik analisis Structural Equation Modeling (SEM) dengan SPSS AMOS
25, digunakan untuk mengolah 180 data penelitian yang diperoleh melalui judgment
sampling.

Temuan penelitian ini menunjukkan bahwa social media marketing activities lebih
berperan dalam meningkatkan social influence pada penggunaan e-wallet. Di sisi
lain convenience lebih berperan dalam meningkatkan perceive usefulness dan
perceive ease use. Penelitian ini juga menunjukkan bahwa, social influence
berpengaruh secara tidak langsung terhadap perceive usefulness dan perceive ease

of use.

Kata Kunci: Intention to Use, TPB, TAM, Fintech, e-Wallet, Market Share.
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ABSTRACT

Technological advances in the financial sector have created various types of fintech
ecosystems in Indonesia, one of which is fintech payments. The existence of fintech
payments has changed the trend of user payments, into traditional digital, thus
giving birth to many digital payment providers, not creating e-Wallet providers. Of
the 22 e-Wallet providers in Indonesia, only 5 have the largest market share.
Therefore, this study aims to understand the sustainable use behavior of the five e-
wallet brands by users, so that the results of this analysis can be useful for 17 other
e-wallet providers to increase their market share.

The Theory of Acceptance Model (TAM) and Theory of Planned Behavior (TPB)
are the theoretical basis used in this study. Quantitative approach with Structural
Equation Modeling (SEM) analysis technique with SPSS AMOS 25, which is used
to process 180 research data obtained through judgment sampling.

The findings of this study indicate that social media marketing activities play a more
important role in increasing social influence on the use of e-wallet. On the other
hand, convenience plays a more important role in increasing perceived usefulness
and perceived ease of use. This study also shows that social influence indirectly

affects perceptions of usefulness and perceived ease of use.

Keywords: Intention to Use, TPB, TAM, Fintech, e-Wallet, Market Share.
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